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He died in 1821. Unfortunately, his 
management policies didn't. 


We think that a newspaper modeled after empires, duchies and fiefdoms is 
an idea whose time has gone. And that a rigidly compartmentalized, top-down 
organization is oppressive to journalists at all levels. 


~ 


SECOND CLASS P. 0. ENTRY 


So at the Sun-Sentinel, any reporter has the right to propose any project 
idea to any editor. Any editor has the right to assign any reporter — or team of 
reporters — whose background and expertise best suit them to a project. Any 
story has the right to receive the resources and play that its merits — and its 
merits alone — deserve. Broward/Palm Beach 


At the Sun-Sentinel, we practice freedom of Sun-Sentinel | 


the press by exercising freedom within it. 


Since 1980, America’s fastest-growing newspaper. 


One. 


In Illinois, one morning newspaper has a higher 
household penetration than any other . . . 
THE STATE JOURNAL-REGISTER. 


Recent figures in Newspaper Circulation Analysis 
verify that THE STATE JOURNAL-REGISTER 
reaches over two-thirds of the households in the 
Springfield metropolitan area. That's the highest 
household penetration ranking by.a morning 
newspaper in Illinois and the fourth highest ranking 
in the entire United States. No other advertising 
medium in the Springfield area can claim this type 


of substantiated household coverage. 


THE STATE JOURNAL-REGISTER . . . the most 
effective advertising rnedium in the Springfield, 


Illinois market. 


“The State - Journal-Kegister 


ONE Cop.ey PLAZA Post OFFICE BOX 219 SPRINGFIELD, ILLINOIS 62705-0219 


Represented Nationally by N& N) 
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For inserting, 
t’s the best news in years. 


And it’s the ‘best news in years” Built for the most demanding Conveyor—the most reliable way 
for two reasons! First, the NP630’s conditions, the NP630 expands to transport large packages of 
expandable straight-line design from 6 to 30 hoppers, with a dual broadsheet and inserts. 
accommodates growth right along delivery option to double your 
with your insert needs—for years production speeds. Standard is 
to come. Second, your NP630 will AM Sheridan’s ICON—today’s Rich Higgins, National Sales Man- 
last for years because it incorpo- most advanced, proven, true repair, ager, Newspaper Mailroom System 
rates time-tested, world-respected performance monitoring and zone Products, at (513) 278-2651 

AM Sheridan components. control system and Gripper Delivery : ; 


So make a decision you can live 


with for years! The NP630! Contact 


LUA Graphics 
fA Sheridan 


4900 Webster Street ¢ Dayton, Ohio 45414 
(513) 278-2651 ¢ FAX: (513) 274-5719 © Telex: 155181 





EDITOR & PUBLISHER CALENDAR OF EVENTS 





NOVEMBER 
SsSmMtwrt 
1 


DECEMBER 
Fs SMTWTES 
23 1 
45678 910 2345678 
11121314151617 9101112131415 
18 192021 222324 161718192021 22 
25 26 27 28 29 30 23 24 25 26 27 28 29 


7 8 910111213 
14151617 181920 
21 22 23 24 25 26 27 
28 293031 





OCTOBER 
24—Newspaper Features Council, Board of Directors Meeting and Gen- 
eral Meeting, Le Grand Hotel, Montreal, Canada 
24-26—American Association of Sunday and Feature Editors Annual Con- 
vention, Le Grand Hotel, Montreal, Canada. 
27-31—Northeast Classified Advertising Managers Association, Annual 
Classified Sales Conference, Marriott Hotel, Newport, R.1. 
30-11/2—Associated Press Managing Editors, Annual Convention, Dallas, 
Texas. 


NOVEMBER 
7-9—Audit Bureau of Circulations, 76th Annual Conference, “Partners in 
Change,” Fairmont Hotel, Chicago. 
15-16—New England Association of Circulation Executives meeting, Shera- 
ton Tara Hotel, Framingham, Mass. 
15-17—New England Society of Newspaper Editors, Annual Conference, 
Cliff House, Ogunquit, Maine. 
16-17—Missouri Press Women Fall Meeting, Holiday Inn Holidome, Colum- 
bia. 
17—INMA International Board Meeting, Lake Buena Vista, Fla. 
28-30—National Conference of Editorial Writers, Conference, “Changes in 
the Communist World,” University of Maryland, College Park. 


DECEMBER 
2-3—Missouri and Kansas AP Publishers and Editors, Ritz-Carlton, Kan- 
sas City. 


Seminars/Workshops/Clinics 


OCTOBER 
25—Gannett Center for Media Studies, Communications and Society: 
The Changing State of Freedom of Expression in Eastern Europe, 
Columbia University, New York City. 
25-26—ANPA, Health and Safety Symposium, Don CeSar Hotel, St. Peters- 
burg, Fla. 
26—Pennsylvania Newspaper Publishers’ Association, Management 
Development Workshop, PNPA Press Center, Harrisburg, Pa. 
27-28—Pennsylvania Women’s Press Association, Fall Seminar, Station 
Square, Pittsburgh. 
28-11/1—The Gannett Center for Media Studies, Technology Studies Semi- 
nar, Gannett Center, Columbia University, New York City. 


NOVEMBER 
1-3—Graphic Arts Technical Foundation, GATF Seminars, Graph Expo 
West, Los Angeles and The Orlando Show, Fla. 
5-7—Graphic Arts Technical Foundation, Paper and Ink Problems in the 
Pressroom Seminar, California Polytechnic State University, San 
Luis Obispo. 
5-9—Graphic Arts Technical Foundation, Introduction to Electronic Scan- 
ning, GATF International Headquarters, Pittsburgh, Pa. 
7—New England Newspaper Association, Cost Reduction Seminar, 
Sheraton Wayfarer Inn, Bedford, N.H. 
7-8—Inland Press Association, Cost and Revenue Management Seminar, 
Inland Press Center, Chicago. 
7-98—Pennsylvania Newspaper Publishers’ Association, Circulation Semi- 
nar, PNPA Press Center, Harrisburg, Pa. 
8—New England Newspaper Association, Newswriting Workshop, 
Westborough Marriott Hotel, Westborough, Mass. 
9—Rhode Island Press Association/University of Rhode Island Journal- 
ism Department, Annual Fall Seminar, URI Library, Kingston, R.I. 
11-14—SNPA Foundation, “Publishing a Quality Newspaper” Seminar, 
Columbia, S.C. 
11-16—2nd Annual NPPA Electronic Photojournalism Workshop, Sheraton 
Mission Palms Hotel, Tempe, Ariz. 
16-18—Mid America Press Institute, Copy Editing Seminar, Clarion Hotel, St. 
Louis, Missouri. 
17—New England Society of Newspaper Editors, Editorial Page Work- 
shop, Cliff House, Ogunquit, Maine. 
27—Pennsylvania Newspaper Publishers’ Association, Advanced Circu- 
lation Topics Seminar, PNPA Press Center, Harrisburg, Pa. 
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The 4th Estate 


By Doug Borgstedt 





“WE GAVE YOU AN ERGONOMIC CHAIR, AGLARE SCREEN, 
A BACK SUPPORT, WRIST RESTS AND SOFT KEY PADS - 
BUT THIS IS 

GONG TOO =~ 
DAMN FAR-!" 6 





About Awards 


SPJ’s teaching awards. The Society of Professional 
Journalists has honored three professors for their contri- 
butions to journalism education. SPJ’s 1990 Distinguished 
Teaching in Journalism Award went to Rev. James W. 





- Whalen, a pastor who is professor of journalism at the 


College of St. Thomas in St. Paul, Minn. Named out- 
standing campus advisers for 1990 were Marshall Univer- 
sity Professors Ralph J.,Turner and George T. Arnold, 
both of whom teach at Marshall’s W. Page Pitt School of 
Journalism in Huntington, W. Va., and advise its SPJ 
chapter. 


Minority fellowship awarded. Calvin Stovall, assistant 
to the managing editor at the Atlanta Journal and Consti- 
tution, is the recipient of the first American Newspaper 
Publishers Association Foundation/Newspaper Manage- 
ment Center minority fellowship award, and is slated to 
attend two one-week sessions of NMC’s Middle Manage- 
ment Seminar at Northwestern University. 


Mencken winner. Steve Lopez, columnist and staff 
writer for the Philadelphia Inquirer, has won the Balti- 


more Sun’s tenth annual $2,500 H.L. Mencken Writing 
Award. 


Inland Press Association. The Chicago Sun-Times, 
Quincy (Mass.) Patriot Ledger, Marion (Ind.) Chronicle 
Tribune and Lincoln (Ill.) Courier won first place in their 
circulation categories in the Inland Press Association’s 
front-page contest. 


United Nations awards. The New York Times’ United 
Nations reporter, Paul Lewis, has received the first Korn- 
Ferry International Journalism Award for his U.N. cover- 
age. 

The $5,000 award, established last year by the executive 
search firm Korn-Ferry International and the Business 
Council of the United Nations, recognizes the American 
journalist who contributes most to understanding of the 
U.N. 
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When it comes to 
trademarks, there’s 


Here lie all the unprotected trademarks that have gone the way of generic names. 
Once a trademark is defeated in court, that’s it, there’s no second chance. This makes 
your initial and/or continued effort to protect your trademark so important and essential. 


The best place for you to advertise the proper use of your trademark is in E&P’s 8th 
annual Trademarks and the Press issue. This special issue, printed in the form of a 
pullout section, is bound within the regular December Ist issue of E&P. 

It is the original trademark section and the only one dedicated to the 

writers and editors of the newspaper press. ; 


There are many benefits to advertising in this section, 
here are just a few... 


rify 
® Everytime you publish the correct use ~“"&% 
and identification of your trademark 
in the news industry’s leading magazine, 
you reduce its possible misuse by the press. 


® Your ad in this section serves as a 
testimonial of your continued effort and 
intention to protect your trademark should it ever be 
challenged. 


Trademark awareness means product awareness! At the 
very least your ad here will increase your product 
awareness in the press which naturally leads to more 
product sales. 





Place your ad in this witty, educational and respected 
TRADEMARKS AND THE PRESS issue. Call your 
E&P sales representative today! 


CLOSING DEADLINES: Space-November 14 
Ad Copy-November 16 


New York Chicago Los Angeles San Francisco 
(212) 675-4380 (312) 641-0041 = (213) 382-6346 = (415) 421-7950 


11 West 19th Street * New York, N.Y. 10011 * 212 675 4380 ANPA 
FAX# 212 929 1259 


Bureau 
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Working together as a team 


We have believed it is now generally-accepted 20th century news- 
paper publishing philosophy that everyone in the plant must work 
together to produce successful newspapers. Gone, or going, are the 
private fiefdoms of editors, advertising director, circulation mana- 
ger, etc., who ran their own departments without concern for the 
problems of the others. We have heard it said by many speakers at 
many newspaper meetings. 

Robert A. Olinto, market research manager for the Orange Coun- 
ty Register, and Robert C. Maynard, owner and president of the 
Oakland Tribune, repeated it recently at a conference sponsored by 
the Society of Professional Journalists at Palm Springs. They agreed 
today’s economic problems virtually mandates that all departments 
in the paper work together to produce a profitable product (E&P, 
Oct. 6, Page 33). 

Even at the Pacific Northwest Newspaper Association meeting 
(E&P, Oct. 13, Page 20) it was reported that regular management 
meetings with employees not only improve morale but can uncover 
serious company shortcomings. 

We were surprised, therefore, to hear recently of an editor who 
objected to the presence of advertising executives at editorial confer- 
ences. Is it possible that this example of an editor who thinks he or 
she knows all the answers and has nothing to learn from the lowly ad 
manager still exists today? 


An insulting performance 


Boys will be boys, it is said, but must they act like 10-year-olds? 

The sight of a radio reporter dressed in drag confronting coach Sam 
Wyche of the Cincinnati Bengals in the locker room following last 
week’s game with the Los Angeles Rams was insulting to every 
female sports reporter assigned to that and similar beats. Coach 
Wyche’s stunt of greeting reporters at that press conference wrap- 
ped only in a towel and wearing a Bengal hat was equally offensive. 

It was meant to be funny. But it wasn’t. It was just plain revolting 
to see adult men with such a distorted sense of humor act like this on 
national television as their response to a serious problem. 


They never learn 


This is supposed to be a nation governed by laws but this country is 
so darn big we have nothing but a complete lack of uniformity from 
state to state. 

The police in Warren, Mich., and the district judge who issued the 
search warrant with which detectives rifled a reporter’s desk at the 
Macomb Daily and seized notes should have known about the First 
Amendment Privacy Act preventing such a thing. But they didn’t. 
The local prosecutor did and another district judge did also. But the 
police were so determined in their search they just found a judge who 
didn’t know or care. Unfortunately, that is possible under our judicial 
system. 





Charter Member 
The Audit Bureau 
ky Audit of Circulations ABP 
Bureau Member PA 
American Newspaper f \N 
Publishers Association 
6 mo. avg. circulation Dec., 1989—28,105 





The Oldest Publishers and Advertisers 
Newspaper in America 
With which have been merged: The Journalist established 
March 22, 1884; Newspaperdom established March, 1892; 
the Fourth Estate, March 1, 1894; Editor & Publisher, June 
29, 1901; Advertising, January 22, 1925. 
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Letters to the Editor 





Wants to see courtesy titles restored 


I am “retiring” from our 
profession — at least for now — to 
pursue other interests. As I move on, 
I want to share an observation, one 
which I know stirs debate even 
though it seems so basic to me, and 
the readers I have served: the use of 
courtesy titles. ; 

I have just completed two years as 
editor of the Inyo Register, a tri- 
weekly in Bishop, Calif. As quickly as 
I could, I began using courtesy titles — 
Miss, Ms., Mrs., Mr. — and almost im- 
mediately the phone calls and notes 


NEWSPAPERDOM® 


50 years ago... 


Revised definitions of the Wage- 
Hour Law drop the requirement for 
journalism school training and make a 
salary level of not less than $200 a 
month one of the paramount factors in 
deciding who is a newsroom “profes- 
sional” and therefore exempt from 
the overtime pay provisions. The sal- 
ary requirement alone means that 
more than 75% of reporters through- 
out the country will fail to meet the 
test of professional, according to the 
Wage-Hour administrator. 

* * * 

Members of the Newspaper Adver- 
tising Executives Association were 
told at their Chicago meeting to 
improve their selling methods with 
retail advertisers, both from the 
standpoint of satisfied customer rela- 
tions and to offset possible advances 
in the retail field from other media, as 
well as to continue their general 
research and constructive selling pro- 
gram with national advertisers. 

* * 

For eight-and-a-half hours the 
night of Oct. 15 Western Union ser- 
vice between London and New York, 
including the leased cable circuit of 
the Associated Press, was suspended 
because of bomb damage. The plant 
of the London Times was hit as were 
the homes of several American news- 
papermen who escaped death or 
injury only because they remained at 
their offices or slept elsewhere. AP 
maintained contact with New York 
through alternate cable facilities. 
British censorship prevented publica- 
tion of the reasons for the W.U. cable 
suspension for more than 12 hours. 





From Editor & Publisher 
October 19, 1940 
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arrived. Readers clearly appreciated 
being referred to in friendly, human 
terms instead of the brusque use of 
only surnames in second references. 
To call an 80-year-old great-grand- 
mother who is matriarch of a pio- 
neer family “Jones and her fami- 
ly...” is offensive to “Jones” and 
all of our readers. 

I wish more editors had the guts to 
help reverse the trend to surnames-: 
only and require writing to include 
simple courtesy toward our fellow 
human beings — our readers. 

Journalists bemoan the loss of read- 
ership, the continuing disappearance 
of the people who we hope will buy 
our papers, read what our papers 
report, support our advertisers. We 
blame almost everything and every- 





Corrections 


A brief report (E&P Oct. 6, P. 13) 
about a grant for a visiting journalist 
program from the Scripps Howard 
Foundation incorrectly reported the 
recipient in the headline and the 
story. It was Ohio University. 

* * 

In a brief report (E&P, Oct. 13, 
Page 32), Ohio University should also 
have been cited as the location of the 
Alden Library, where the original 
papers of E.W. Scripps have been 
opened to researchers. 





one except ourselves. Then we con- 
tinue to insult our readers with 
our surnames-only policies. How 
many of us greet those same readers 
as “Jones” when they stop in the 
office or phone us? “. . . Thanks for 
calling, Jones.” 
Come on, editors, it is time to 
restore courtesy to our pages. 
JERRY NEWTON 
Bishop, Calif. 


Sour grapes 


I trust your readers have better 
news judgment than E&P when it 
comes to “Project censored” (July 
28, 1990). Year after year, E&P duti- 
fully recites, at length, the 10 or 25 
news stories that allegedly have been 
slighted by the U.S. press. 

Much more interesting than this list 
of “censored” stories — which is 
purely arbitrary, subjective, even 
contrived — is the makeup of the 
panel of judges, a veritable who’s who 
of the left-leaning Fourth Estate. 

A more accurate name for this 
annual publicity stunt would be 
“Project sour grapes: 25 ways in 
which the press failed to portray the 
United States as unspeakably 
wicked, corrupt and imperialistic.” 


CARL GOLDSTEIN 
Potomac, Md. 








California 
Reading 


The race to outer space. Hollywood’s inner 
sanctums. All is revealed in the Los Angeles 
Daily News, included as a vital part of our 
daily report. 


For details call Peggy Walsh at 212-556-1927 
or John Brewer at 1-800-972-3550. 





Che New Hork Zimes 
News Service 
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By Debra Gersh 


Has the “sober, sensible report- 
ing” about the Middle East been 
turned into “jingoistic sludge” during 
the course of covering U.S. military 
action in Saudi Arabia? 

Or have the media been acting in 
their capacity as storytellers, trying 
simply to relay the facts as they 
become available? 

“Since this all began, the American 
media especially have been accused 
of being either warmongers for Presi- 
dent Bush or pawns for Saddam 
Hussein . . . . There are those who’d 
say that if the Second World War 
boasted the kind of technology we 
have now, the morning breakfast 
shows would be falling over them- 
selves to get Eva Braun on Good 
Morning America or Today,” com- 
mented Jan Ziff, State Department 
correspondent for the BBC. 

Ziff was moderator for a panel dis- 
cussion about coverage of the Middle 
East crisis, hosted by the Washing- 
ton, D.C., chapter of the Society of 
Professional Journalists. 

While conceding that there is some 
artificiality to stories — mainly 
because logistics require setting up 
tours — Defense Department 
spokesman Pete Williams noted it is 
“a long step from there to say we’re 
managing the press. 

“T’ve seen a couple of stories about 
how this is all very carefully man- 
aged; about how we’re all just a bunch 
of clever guys over there at the Penta- 
gon and we get up every morning and 
think about the story of the day, and 
it’s like a campaign and we finely 
calibrate and read the polls,” said 
Williams, assistant secretary of 
defense for public affairs. 

“It’s not nearly that scientific,” he 
added, noting that reporters in the 
Gulf “are considerably less maiieable 
than you might suspect.” 

Noting that he thought the press 
pool in the Gulf worked well, pool 
reporter Jay Peterzell from Time 
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magazine commented that “almost 
no one, or very few people, seem to 
have read stuff that we [in the pool] 
were filing, because it was being filed 
by the pool” which was seen as being 
controlled by the military. 

The second batch of 300-or-so 
reporters allowed into Saudi Arabia, 
however, “basically simply spent the 
next two weeks writing again the 
same stories that we had written in the 
pool.” 

These reporters, known as unilater- 
als, also had to go through public 
affairs officers for access, he added. 

“The effect was rather than taking 
eight reporters on a bus somewhere to 
see a unit or some tanks arrive or to 
talk to the 82nd Airborne, they would 
take 200 reporters on a bus,” Peter- 
zell said. “They would swarm ail over 
the story and, I think, get less 
information. 





Storytelling from the Persian Gulf 


Has media coverage been ‘sober, sensible reporting’ 
or ‘warmongering sludge’? 


be denying us some of our humanity, 
because we are humans after all and 
we have feelings. 

“We grow up experiencing certain 
experiences and we [are affected by] 
certain socialization, politicization 
processes ... and there is no way 
that we can suppress all of that really 
and simply behave as robots or com- 
puters,” he said. “Somehow, some- 
thing comes through in our coverage 
- a particular issue, a particular con- 

ict.” 

Bishara further said he thinks the 
Middle East issue “is so emotional, 
the subject matter is so engaging, so 
fully engaging, that one cannot really 
possibly separate one’s self from the 
issues at hand.” 

In the two weeks the pool spent 
writing some 75 stories “on virtually 
every aspect of the operation over 
there ...to my knowledge, we 





In the two weeks the pool spent writing some 75 
stories “on virtually every aspect of the operation over 
there ... to my knowledge, we didn’t write any kind of 
warmongering stories that | can think of,” said pool 


reporter Frank Aukofer .. . 





“So I think the access went down 
rather than going up as so many peo- 
ple came.” 

One solution offered by Peterzell 
was pooling the unilaterals for cover- 
ing “the obvious story of the day” 
and then “if you could, convince 
reporters, who are mostly sheep, to 
go off on their own and do something 
else. Then the use of pools could 
really sort of accelerate the good 
reporting on the war.” 

Ghassan Bishara, Washington 
reporter for the Middle East publica- 
tion Al-Fajr, argued that if the press 
“can really cover an event such as the 
one that is taking place now in the 
Middle East with real, total neutral- 
ity, with objectivity, I think it would 





didn’t write any kind of warmonger- 
ing stories that I can think of,” said 
pool reporter Frank Aukofer, Mil- 
waukee Journal Washington bureau 
chief. 

“When you say that the media’s 
hyping war and getting war fever up, 
it sort of presupposes Saddam Hus- 
sein is sitting there and somebody 
says, ‘You know, Saddam, did you 
hear what they said about you on 
CNN tonight? They said you were a 
bully.’ And he says, ‘Oh, a bully; 
CNN says that? Let’s shoot a couple 
of chemical bombs in there tonight.’ ” 

Or, Aukofer continued, “that 
President Bush is sitting around with 
his counsels and somebody flashes a 

(Continued on page 41) 














By Mark Fitzgerald 


The nation’s largest and most 
broadly based press association, the 
Society of Professional Journalism, is 
reinventing itself again. 

After a decade in which its for- 
tunes, its missions, its national head- 
quarters and even its very name 
seemed to bounce around like the 
skittish stock market, SPJ is creating 
a new image for itself. 

It says it has a target membership, a 
tighter focus, and a leaner and more 
efficient management. 

There is even a kind of “read my 
lips” watchword for an organization 
historically resistant to dues 
increases. 

“The last thing we want to do is run 
off members just because they can’t 
afford it. You might see dues go up in 
a couple of years. I don’t think we’ll 
see it immediately,” SPJ’s new 
executive director, Ira D. Perry, said 
in an interview during the society’s 
8ist annual convention in Louisville 





Another new image for SPJ 


Society of Professional Journalists has a targeted membership, 
tighter focus and a leaner, more efficient management 


broadcast — and beyond. 

For example, a series of bylaw 
changes at this vear’s convention 
eliminated virtually all definitions or 
references to “journalism” or “jour- 
nalists.” In part that was because of 
fears that SPJ bylaws could be some- 
how used to justify government 
licensing of journalists. 


“T have over the past years spent 
many long hours working very hard to 
keep legislatures from defining jour- 
nalists for the purpose of exclud- 
ing them from things, especially 
[excluding] student journalists,” said 
immediate past president Paul Davis 
of WGN radio in Chicago. “It was 
always troublesome that we had in 
our own bylaws that very definition.” 

Those bylaw changes were also 
made in the hope of attracting mem- 
bers from such non-traditional media 
as fax letters, its sponsors said. 

The target member is “that junior 
reporter, that middle-level manager” 
who has no other group. 





said. 


“The convention does too much of this kind of 
micro-managing of this organization already,” 
Louisville Courier-Journal political writer Al Cross 





(Oct. 11-14). 

Perhaps most important in this new 
drive is that SPJ now can explain just 
what it does in 25 words or less. 

“Instead of offering a laundry list of 
programs, we are focusing on these 
four things: freedom of information; 
ethics; professional development; 
and [newsroom] multiculturalism and 
diversity,” Perry said. 

One of SPJ’s fundamental prob- 
lems over the past years has been this 
search for identity. 

Begun 81 years ago as a college 
fraternity, SPJ declared itself a pro- 
fessional association in the early 
1960s and has admitted women since 
1969. 

Still, it was only two years ago it 
finally jettisoned its Greek-letters 
name, Sigma Delta Chi. 

In addition to its unusual mix of 
students and professionals, SPJ 
admits journalists from print, 








“If you’re a publisher, you have all 
kinds of groups. If you’re an editor, 
you have ASNE [American Society 
of Newspaper Editors] and other 
groups,” said Perry. 

“But what if you are an assistant 
city editor. What groups are there for 
you?,” he added. 

SPJ has faced recent competition — 
though its leaders always maintain 
they don’t see it as competition — 
from the proliferation of ethnical- 
ly oriented journalists’ associations, 
such as the National Association of 
Black Journalists or the National 
Association of Hispanic Journalists. 

Executive director Perry and other 
SPJ leaders contend that by focusing 
on Fol problems the society will 
attract minorities for the same reason 
other journalists will want to join. 

“Pretty soon, a black reporter is 
going to realize — and it’s already 
happening — very strongly that just 





because he is of a different race, it 
doesn’t mean he has less of a problem 
with Fol or access,” Perry said. 

Freedom of information issues are 
clearly regarded by the society lead- 
er’s as SPJ’s best bet for growth. 

The society has aggressively 
pushed, and helped finance, the law- 
suit brought by Traci Bauer, editor of 
the Southwest Missouri State Univer- 
sity Standard, against the school’s 
refusal to release campus crime infor- 
mation. 

Bauer was greeted as a heroine at 
the convention. An autograshed copy 
of her lawsuit went for $200. 

“I’m so glad we took on the Traci 
Bauer case,” new president Frank 
Gibson, metro editor of The Tennes- 
sean of Nashville, told the conven- 
tion, “because a journalist is a jour- 
nalist whether she works on a college 
paper or is president of NBC News.” 

A centerpiece of the society’s Fol 
activities will be “Project Sunshine,” 
a grass-roots effort that is largely the 
brainchild of Gibson. 

In the three-year campaign, local 
chapters will first review their state’s 
Fol and access situation, then cam- 
paign to improve it. 

“You’ve got states out there that 
have no electronic access [to govern- 
ment information], for example,” 
Gibson said. “This is something 
we’ve always done, but this gets it 
down at a grass-roots level.” 

Part of the campaign will include 
training chapter members in lobbying 
skills. 

“In many states it is possible to 
gain back the Fol laws we lost when 
we left the fight a few years back,” 
Gibson said. 

The Fol push made an impression 
on at least some of the student jour- 
nalists at the convention. 

“T think it’s awesome how the soci- 
ety has gotten behind Traci Bauer,” 
said Cindy Glover, news editor of the 
Washington University Student Life. 

“T had no idea that anyone consid- 
ered what happens at a college paper 
important. We’ve had similar prob- 
lems at Washington University. It’s 
inspiring to the point that we’re going 
to be asking our police, administra- 
tors and local organization some 
pretty tough questions. Who knows, 
we may even sue. That would never 
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had occurred to us before. We just put 
up with it,” she continued. 

In contrast to some recent con- 
ventions, the Louisville gathering 
was remarkably free of controver- 
sy. 

“Finally, we don’t have to dwell on 
SPJ organizational problems,” Caro- 
lyn S. Carlson, an Associated Press 
newswriter, declared as she stepped 
down from the presidency. 

There was almost none of sniping at 
the national board by local chapters 
that characterized some past conven- 
tions. 

And this summer’s move of the 
national headquarters from Chicago 
to Greencastle, Ind., where SPJ was 
founded, seems well-accepted, 
though there was some lingering 
resentment that the move was 
announced without asking the mem- 
bership’s opinion. 

However, an attempt to require 
membership approval for any 
unlikely future move failed over- 
whelmingly on the convention floor. 

“The convention does too much of 
this kind of micro-managing of this 
organization already,” Louisville 
Courier-Journal political writer Al 
Cross said. 

For several years now, SPJ’s board 





has been moving to take more power. 

“To really do things right, we need 
to get governance to the board, which 
is where it belongs,” Perry said. 

Financially, the move to Greencas- 
tle is already helping SPJ, Perry 
said. 

Though the society again ended its 
fiscal year with a deficit — which he 
said has not yet been calculated — 
SPJ should “pretty easily” hit the 
projected $200,000 in savings for this 
fiscal year, Perry said. 

In many ways, Perry argues, the 
staff hired in Greencastle is better 
than the one the society had in Chi- 
cago. Only one person chose to move 
to the small Indiana town at the time 
of the move. 

“We did not hire a bargain base- 
ment staff,” Perry declared to the 
convention. 

In an interview, he said there are 
now seven journalists at national 
headquarters, compared with four 
before. Three people can operate 
SPJ’s computer, while only one on 
the old staff could, he added. 

“This staff showed what it could do 
by pulling this major convention, with 
800 people, without any major 
glitches,” he said. 

It was the Greencastle staff, he 





said, that managed to convince Vice 
President Dan Quayle to address the 
convention, the first time something 
like that has happened since 1974, 
when then-President Gerald Ford 
spoke. 

SPJ has a new plan to market its 
own affinity group credit card, which 
will likely make its debut in January. 
Perry said projects show $20,000 in 
revenue for the group in the first year 
and $150,000 by the fifth. 

SPJ will also be marketing itself 
thanks to pro bono work by a profes- 
sional marketing corporation that will 
soon be announced, he said. 

While those formal programs are 
being crafted, the informal mentoring 
of a typical SPJ convention continued 
apace in Louisville. 

“In [one] category we stand alone, 
that is, being role models to young 
journalists,” president Frank Gibson 
told the convention’s closing ban- 
quet. 

Indeed, that impression was made 
on at least one student journalist. 

“T’ll never call journalists cheap 
again. I’ve never been bought more 
drinks and meals in one weekend,” 
said James Hammond, managing edi- 
tor of Student Life at Washington 
University in St. Louis. 





Quayle charms SPJ; criticizes 


By Mark Fitzgerald 


Vice President Dan Quayle 

charmed the Society of Professional 
Journalist’s annual convention in 
Louisville with a speech staunchly 
defending press rights and criticizing 
the society’s two-year-old name 
c Cc. 
“I hope you don’t mind me con- 
tinuing to reference this institution 
as Sigma Delta Chi,” Quayle said 
to scattered rounds of vigorous ap- 
plause. “I will not go back into that 
debate. My grandfather has made his 
position known, and I support my 
grandfather.” 

Quayle’s grandfather, Eugene C. 
Pulliam, was one of 10 students who 
founded the society as a fraternity at 
— University in Greencastle, 

nd. 

“My grandfather said that changing 
the name of SDX to SPJ was like Phi 
Beta Kappa changing its name to the 
—" of Intellectuals,’ ” Quayle 
said. 

Quayle, who is also a DePauw 
alumnus, did praise SPJ’s move this 
summer back to Greencastle from 
Chicago. 

In a speech largely devoted to 





advancing proposals for a limitation 
on congressional terms, Quayle also 
cited his senatorial record for defend- 
ing the press. 

“T think it’s fair to say that through- 
out my career I have been an advo- 
cate for a free press,” he said. 

Quayle noted, for exampie, that he 
introduced the legislation overturning 
the power the U.S. Supreme Court 
gave police, in the Zucker vs. Stan- 
ford Daily case, to conduct searches 
and seizures in newsrooms. 

“T thought, I still think, the public 
would show more concern about 
national security issues if more data 
were declassified and publicly 
released,” Quayle said, speaking of 
his opposition to Reagan administra- 
tion attempts to tighten control of 
classified information. 

Quayle also delighted the 850 con- 
ventioneers when, at the request of 
NBC News’ Jim Plante, he donated 
his traveling vice presidential seal to 
SPJ’s Legal Defense Fund auction. 


The seal later sold for $1,500, an 
auction record. SPJ secretary/trea- 
surer Howard S. Dubin, president of 
Manufacturers’ News in Chicago, 
was the successful bidder. 





name change 


During a question period after the 
speech, Quayle also treated the jour- 
nalists to a gaffe. 

Speaking of the results of the U.S. 
Senate primary in Louisiana, where 
former Ku Klux Klan leader David 
Duke amassed a surprising 44% of the 
vote, Quayle argued that the high 
total was more attributable to disgust 
with politics as usual than to Southern 
racism. 

However, between hesitations, one 
of his sentences came out: “Unfortu- 
nately, the people of Louisiana are 
not racist.” 


Special sections 
target black readers 


The Baltimore Sun newspapers 
have planned two special tabloid sec- 
tions in the fall targeted to black read- 
ers. 

The first, “Black Arts and Enter- 
tainment,” which appeared at the end 
of August, focused on blacks from 
Baltimore who have made their marks 
in the performing and visual arts. The 
second section, scheduled for 
December, will honor the region’s top 
50 black business leaders. 
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By Debra Gersh 


A lot has been going on at and 
around United Press International 
lately, but determining what it all 
means depends on whom you talk to. 

Another 46-or-so UJPI employees 
were laid off Oct. 12; the wire service 
announced Oct. 11 plans to concen- 
trate editorial resources in 15 states 
and the District of Columbia with a 
new MetroRegional report tailored 
around six major metro areas; the 
Wire Service Guild charged the com- 
pany may be using stringers in viola- 
tion of its contract; and UPI was 
declared “cash-flow self-sufficient.” 

All this, while sister company 
Financial News Network Inc.—both 
UPI and FNN are majority-owned by 
Infotechnology Inc.—faced possible 
default on a $48.5 million line of credit 
and was rumored to be a candidate for 
sale; the UPI Radio Service was being 
looked at by potential buyers or part- 
ners; and FNN split with its auditing 
firm over reporting a $28 million 
investment. 

FNN also fired its chief financial 
officer, C. Steven Bolen, for allegedly 
receiving “compensation payments 
that were not properly authorized and 
were not properly identified on 
FNN’s books, and... that certain 
bank accounts under Mr. Bolen’s 
direction were not properly re- 
corded.” 

The flurry of activity served to fan 
the flames of speculation, as rumors 
abounded about the sale or shutdown 
of UPI and the sale or shutdown of 
FNN, among others. 

“Obviously the challenges facing 
the parent company are a factor in 
UPI funding,” said UPI senior vice 
president/corporate affairs Milt 
Capps, adding that now that the wire 
service is cash self-sufficient it thinks 
it can “underwrite the costs of our 
own initiatives.” 

Capps said UPI was linked to the 
Infotech/FNN financial situation 
because it served to accelerate the 
wire service’s plans to be “cash self- 
sufficient” and to introduce the Met- 
roRegional reports. 

“We recently began to anticipate 
something like this that we might have 
to deal with,” he said, explaining the 
acceleration of UPI plans. 








“Our emphasis now is on re- 
orienting the resources we have,” 
Capps said, noting that funding for 
technology and research and develop- 
ment would be secondary, with the 
focus now centered on content. 

The 15 states involved in the Met- 
roRegional reports and about four 
others are responsible for about 82% 
of UPI revenue and produce the 
greatest amount of news coverage, 
according to Capps. 

Coverage in these regions will be 
tailored for each, and is designed to 
complement other UPI services, such 
as its recently introduced business 
and sports wires. 

The states involved are California, 
New York, New Jersey, Texas, Penn- 
sylvania, Illinois, Michigan, Florida, 
Ohio, Massachusetts, Indiana, New 
Hampshire, Delaware, Maryland and 
Virginia. 





A lot going on at and around UPI 


Layoffs, streamlining continues; sister company faces financial 
problems; parent company fires auditor; shutdown rumors abound 


while relying on excluded individuals 
to perform the affected employees’ 
work .... The Guild will strictly 
enforce its rights under the collective 
bargaining agreement.” 

UPI spokesman Capps refuted the 
Guild’s charges, saying that the com- 
pany is using stringers essentially 
as it has been, and that a number 
of stringer correspondents are em- 
ployed by client companies. He also 
said the company recently posted 17 
job openings in the new MetroReg- 
ional areas. 

On Oct. 12, FNN announced it had 
split with its independent auditors, 
Deloitte & Touche, who had argued 
FNN should show its $28 million 
investment in FNN:PRO against 
quarterly earnings, rather than over a 
period of years. 

According to a release for FNN, 
“Subsequent to its termination, 





UPI will have no presence in about four or five 
states and it expects to maintain its coverage in the 
rest of the country through use of stringers, joint 
venti'res and subcontractors... 





The MetroRegional reports will 
focus on six ADIs (areas of dominant 
influence). As of Nov. 1, Los 
Angeles, New York City and the 
Washington, D.C./Baltimore area 
reports will begin, with Boston, 
Detroit and Philadelphia expected to 
begin later this year. 

UPI will have no presence in about 
four or five states and it expects to 
maintain its coverage in the rest of the 
country through use of stringers, joint 
ventures and subcontractors for spe- 
cific reports. 

The use of stringers is being exam- 
ined by the Wire Service Guild, as the 
current contract states that 
“stringers ... may not be used to 
reduce staff.” 

Wire Service Guild president 
Kevin Keane, in a letter to UPI’s 
director of human resources, Anne 
Kott, stated, in part, “Based on our 
current collective bargaining agree- 
ment and previous arbitration rulings, 
UPI cannot terminate union-covered 
staffers claiming a staff reduction 





Deloitte notified FNN that its opinion 
on FNN’s 1989 financial statements 
should no longer be relied upon or 
associated with such statements.” 

Parent company Infotechnology 
also terminated its relationship with 
Deloitte & Touche, and Coopers & 
Lybrand was hired to perform inde- 
pendent audits for Infotech, FNN and 
UPI. 

A second release noted that 
Deloitte’s “opinions as to Infotech’s 
and UPI fiscal 1989 financial state- 
ments should no longer be relied upon 
or associated with such financial 
statements.” 


Telephone resumé 
service at 
the Sun 


The Baltimore Sun newspapers are 
now offering classified employment 
advertisers a telephone resumé ser- 
vice called Sun Line. 
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Ethical quagmire 


St. Petersburg Times’ business reporter fired, business editor resigns 


By George Garneau 


Two St. Petersburg (Fla.) Times 
business journalists have lost their 
jobs in the ethical quagmire of their 
personal investments. 

Business writer Jim Greiff, who 
covered banking, was fired Oct. 3 
after he voluntarily disclosed he had 
short-sold $2,000 worth of stock in the 
California bank Wells Fargo & Co. 

Days later business editor Leonard 
Apcar was forced to resign after 
Greiff informed the Times of Apcar’s 
investment in a mutual fund that 
owned stock in Banc One Corp. of 
Ohio. 

Apcar had edited a Greiff story 
mentioning Banc One as a possible 
buyer of the troubled Southeast 
Banking Corp. of Florida. | 

Both men were highly regarded by 
colleagues. Their ouster has left some 
Times staffers in a quandary about 
how the paper enforces its intention- 
ally vague conflict-of-interest rules. 

Moreover, the incident has height- 
ened debate about ethics among busi- 
ness journalists at a time when busi- 
ness news is more prominent than 
ever, practitioners attract higher pay 
than ever, and the intertwining of 
global business makes conflicts 
harder to avoid. 

“T revealed everything I did every 
step of the way,” said Greiff, 35. “I 
feel deeply wronged.” 

Greiff said Apcar raised no objec- 
tions when the reporter first disclosed 
his short-selling — essentially a 
short-term bet that Wells Fargo stock 
would decline. 

After consulting with his editors, 
Apcar several days later fired Greiff 
for conflict of interest, despite 
Greiff’s offer to divest. 

Apcar said he agreed with the fir- 
ing, although he expressed concerns 
about its fairness in light of the 
paper’s lack of specific prohibitions. 

In an exit interview, Greiff told the 
personnel office that Apcar himself 
had an undisclosed interest in Banc 
One when he edited a story that 
referred to it.as a possible buyer for 
the failing Southeast Banking Corp. 
of Florida. 

Times managing editor Mike Foley 
said “conflicts with our conflict-of- 
interest policy” cost the men their 
jobs. 

He said he thought banking 








reporter Greiff’s investment in a bank 
was “a conflict.” 

Apcar “resigned after disagree- 
ment with me over conflicts of inter- 
est and personal financial dealings,” 
Foley said, maintaining he was “con- 
fident there was not any improper use 
of the news columns.” 

Apcar said he was faced with resig- 
nation or firing because Foley found 
his involvement with a story referring 
to a company in which he had inter- 
ests “a potential conflict.” 

Foley declined to discuss specifics 
but said, “These were potential con- 
flicts that were a clear violation of our 
policy. I am extra sorry and distressed 
that this situation developed. Iam not 
sorry we have high standards.” 

Both jobless journalists are sorry 
the paper’s standards appear open to 
interpretation. 





story. 

His individual retirement account, 
whose size he would not reveal, was 
invested in the Putnam Voyager Fund 
of Boston. Only about 2% of its hold- 
ings are banks, he said, estimating his 
investment in Banc One at $42. 

Apcar resented that his “double 
arms-length” investment — a long- 
term IRA with mutual fund holdings 
that were out of his control and spread 
over 165 companies in various 
industries — was treated the same as 
Grief’s short-selling, a highly specula- 
tive short-term investment based on 
negative results and in the industry 
Greiff covered. 

“I think I exercised flawless judg- 
ment, and nothing stunned me more 
than being hauled into the managing 
editor’s office and tossed out into the 
street — basically because we dis- 





“1 revealed everything | did every step of the way,” 
said Greiff, 35. “I feel deeply wronged.” 





Greiff, whose wife still works at the 
Times, said he was told since he 
joined the paper four years ago that, 
in addition to the general rule to avoid 
conflicts of interest, the unwritten 
rule was: Business writers may not 
own stock in Florida companies. 

“Frankly, I used Len Apcar as my 
moral compass and I failed because 
he — in a far greater way,” Greiff 
said. 

Apcar, who had advocated for 
clearer rules, strongly disputed that 
assertion, saying if Greiff had wanted 
guidance, he would have asked before 
he speculated in a bank stock while 
covering banking — to Apcar, a clear 
conflict. 

Apcar said he never approved 
Greiff’s short-selling. He was simply 
unable to respond at the time he was 
informed of it during a news meeting. 

Apcar flatly rejected all accusa- 
tions of conflicts of interest and 
defended his ethical judgment. 

There was no conflict in his han- 
dling of the Southeast story, he said, 
because the mention of Banc One was 
“innocuous” and buried toward the 
end. If any evidence of talks between 
the banks had emerged, he said, he 
would have recused himself from the 





agreed,” Apcar said, calling the 
Times enforcement “arbitrary and 
capricious.” 

Apcar, 37, who in 12 years at the 
Wall Street Journal was subject to 
specific conflict-of-interest rules — 
prohibiting investments in busi- 
nesses you cover and speculative 
investments such as futures, com- 
modities and short selling — said he 
found rules “wonderfully comfort- 
ing.” 

In his 18 months at the Times, with- 
out specific rules, he said he felt “hor- 
ribly vulnerable.” 

The experience taught Apcar “I 
can be open, sincere and conscien- 
tious, and that’s still not enough. 
There is still an opening to cite a 
potential conflict and if we end up 
disagreeing with your boss you can 
lose your job, at least at the St. Peters- 
burg Times.” He urged separate poli- 
cies for business staff. 

Foley said he had no plans to 
change the company’s general con- 
flict-of-interest rule. 

It is impossible to craft a policy to 
protect against all potential conflicts, 
Foley explained, adding, “It is my 
feeling people expect business people 

(Continued on page 46) 
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By M.L. Stein 
A legal battle between a surrogate 


newborn baby has provided Southern 
California with another media blitz. 

The ongoing Orange County drama 
involving the birth mother, Anna 
Johnson, and Mark and Crispina 
Calvert, the couple whose embryo 
she carried, has produced a media 
crush not seen since the Beverly Hills 
cop-slapping trial of Zsa Zsa Gabor in 
September 1989. 


Superior Judge Richard N. Parslow, a 
mass of television camera crews, 
reporters and still photographers 
chase Johnson, the Calverts, their 
lawyers and witnesses down the cor- 
ridor in a frantic race for pictures and 
interviews. 

“It’s a mess,” commented Asso- 
ciated Press photographer Ed Com- 
pean. “The numbers are against us. 
There are 12 to 15 video cameras and 
three or four still photographers jock- 
eying for position just to get one shot. 
The broadcast people set up a semi- 
circle and move in tight. There’s no 
way for us to come through. We’re 
stuck in the back or standing on 
chairs. On top of that, they’re shoot- 
ing with 5200 — K lights, which don’t 
balance out with our film.” 

At one point, the jostling got so 
intense that Christian R. Van Deusen, 
one of the Calverts’ lawyers, was hit 
in the back of the head by a tv camera 
because, he said, “Someone was very 
anxious to get a photograph. I think 
that’s unnecessary. Courtesy will get 
you far more than trying to push and 
shove.” 

Inside the courtroom, courtesy pre- 
vails. Judge Parslow, a stiff discipli- 
narian, imposed tough rules that 
allowed only pool cameras, which are 
operated by Los Angeles Times and 
Orange County Register staiiers and 
KNBC-TV Los Angeles for the tele- 
vision media. 

Reporters are permitted to take 
notes but if they leave the courtroom 
during the proceedings they are not 
allowec back in until there is a break. 

At one point, the judge scolded the 
media for acting like “paparazzi” and 


> 





mother and the biological parents of a 


Each day outside the courtroom of 


Media crush in California 


Reporters, photographers from print and television are 
battling one another to cover surrogate baby custody case 


Broadcast reporters press in on Mark and Crispina Calvert, genetic parents 
of the baby in the Orange County custody case. 


behaving as “one might expect of 
tabloids.” 

Earlier, Parslow banned the princi- 
pals in the surrogacy case from mak- 
ing pictures of the baby available to 


Photo by M.L. Stein 


“I was trying to prevent a three — 
ring circus,” Steiner told E&P. “We 
wanted to give the family some pri- 
vacy and keep some dignity in the 
process.” 





“It’s a mess,” commented Associated Press 
photographer Ed Compean. “The numbers are against 
us. There are 12 to 15 video cameras and three or 
four still photographers jockeying for position just to 


get one shot.” 








the media. However, an agreement 
between the media and William G. 
Steiner, the child’s court-appointed 
guardian, allowed photos to be shot 
when the “Baby Johnson” was taken 
home from the hospital by Mark 
Calvert on Sept. 22. 

The Calverts have custody of the 
“test-tube” infant until a legal deter- 
mination that is expected to be a land- 
mark ruling in a case that has 
attracted international attention. 





The idea of the agreement was to 
keep the press away from the 
Calverts’ home. Even so, the Los 
Angeles Times shot an exclusive pic- 
ture of Mark Calvert carrying the 
baby into his house, a fact noted by 
Orange County Register reporter 
Susan Peterson in a Sept. 26 story. 

Peterson wrote that the Calverts 
said they had called their attorney to 
ask editors at the Times’ Orange 
County edition to remove a reporter 
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and photographer when they showed 
up at the house at 8 a.m. 

According to Peterson’s story, the 
attorney, Richard Walmsley, said the 
Times agreed to pull the pair out. 
Times’ Orange County editor Carol 
Stogsdill denied there was any agree- 
ment with Walmsley on coverage. 

“Nothing prohibited us from taking 
a picture,” she stated. “Someone in 
the neighborhood offered us a van- 
tage point for a photo and we 
accepted it. I’m proud that we got it.” 

Peterson quoted Steiner as saying: 
“I was shocked to find out the L.A. 
Times was hiding a reporter with a 
telephoto lens to get a picture.” 

The Times and Register, always 
fiercely competitive, began their 
battle for the surrogacy story in 
August when Anna Johnson filed suit 
for custody of the unborn baby. 

Her attorney, Richard Gilbert, 
issued a press release at that time of 
the impending filing but embargoed 
the story for Aug. 13. 

KCAL-TV in Los Angeles broad- 
cast the story Aug. 10, the Register 
published it Aug. 12, and the Times on 
Aug. 13. 

“We were first with the story but 
we did not break any embargo,” 
KCAL managing editor Sylvia 
Teague asserted. She declined to 
elaborate. 

Los Angeles Times reporter 
Catherine Gewertz told E&P, “The 
Register did not beat us on the story. 
They just published it first by break- 
ing the embargo.” 

Not true, said Register assistant 
managing editor Ken Brusic. 

“We independently confirmed the 
story with other sources.” 

Whatever the case, from that point 
the Calverts, according to Peterson’s 
story, “fell down a rabbit hole into a 
media wonderland.” 

Both they and Johnson have 
appeared on several tv networks, 
morning television shows, as well as 
being almost daily newspaper fare. 


The Phil Donahue show reportedly 
paid Johnson $4,600 for her appear- 
ance. Gilbert, her attorney, said the 
money was used to pay restitution to 
the court for two misdemeanor counts 
of welfare fraud to which she has 
pleaded guilty. 

Johnson, a licensed vocational 
nurse, agreed to bear the Calverts’ 
embryo for a $10,000 fee but later 
backed away from the deal, saying the 
Calverts had lost interest in the child 
whom she wanted to keep. 

The broadcast media appear to be 
more interested in corridor interviews 
and pictures than the courtroom pro- 
ceedings. 

“It’s a crazy situation but, given 
the competitive nature of news in this 





multimedia area, it’s understandable 
why people are doing certain things,” 
said Susan Kelleher, who also is 
reporting the hearing for the Register. 

Kelleher added that, in her opinion, 
media coverage generally appeared to 
favor the Calverts in the baby dispute. 

“With the Calverts, it’s a kinder, 
gentler press corps,” she observed. 

Emily Adams, a reporter for the 
Orange Coast Daily Pilot, agreed. 

“The difference is extraordinary,” 
she exclaimed. “I’ve seen it in stories 
on tv, radio and the press.” 

Johnson told E&P she thought the 
— coverage was biased against 

er. 

“Now, I'd say it’s fifty-fifty,” she 
continued. 

Mark Calvert commented: “I think 
the press has been fair to us but I don’t 
appreciate it when they camp outside 
our house.” 

Gewertz was subpoenaed to testify 
about her interview with Johnson but 
at this writing it appeared unlikely 
that she would be called as a witness. 





Gail Fisher, Los Angeles Times, and 
KNBC-TV cameraman, are two of the 
pool photographers in the courtroom 
during the surrogate mother trial. 

Photo by M.L. Stein 


“TI would prefer to be a silent 
observer but these clusters force you 
to be more aggressive,” said Nadia 
Borowski, who shoots for the Regis- 
ter. 





At one point, the judge scolded the media for 
acting like “paparazzi” and behaving as “one might 
expect of tabloids.” 





During the Oct. 11 proceedings, 
Gilbert asked Judge Parslow to 
remove Gewertz as a reporter from 
the courtroom because she was a 
potential witness. The judge denied 
the motion. 

Meanwhile, newspaper photogra- 
phers are struggling to hold their 
ground against the tv glut. 





“Our approach is different,” she 
explained. “We’re looking for differ- 
ent things. We approach the world 
differently than the tv people.” 

“They [tv] dominate,” said UPI 
photographer Jim Ruymer. “They 
don’t care about still photographers. 
They just gang-bang you with mass 

(Continued on page 46) 


Reporters and photographers crowd around Richard Gilbert, attorney for 
Anna Johnson who bore the embryo for Mark and Crispina Calvert. Corridor 
interviews are the norm in the Orange County custody trial. 


Photo by M.L. Stein 
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By Debra Gersh 


While newspaper editorial staffs 
generally shy away from taking advo- 
cacy roles on issues in their communi- 
ties, the overwhelming problems 
associated with drug abuse are caus- 
ing some of them to rethink their posi- 
tions. 

A number of the editors at the 
American Press Institute J. Mont- 
gomery Curtis Memorial Seminar in 
Reston, Va., said they believe the 
press should continue only to do what 
it does best — cover the issue thor- 
oughly and objectively. Others 
argued, however, that the press ought 
to take a more active role as a commu- 
nity leader. 

“Tt is not the role of the press to fix 
the problems of society,” commented 
Katharine Graham, chairman of the 
board and chief executive officer of 
the Washington Post. “Reporting can 
show the way out of the abyss . . . in 
news and opinion pages... sub- 
stantive reporting on what people .. . 
are doing to change” the situation. 








Katharine Graham 


drugs, Greer said. “This is not a nor- 
mal story ... . [It’s] something like 
we’ve never seen before. We have to 
take an unusual posture... . [The 
media have] not solved anything with 
[their] traditional role.” 

Time magazine’s Ellis Cose noted 





“It is not the role of the press to fix the problems of 
society,” commented Katharine Graham, chairman of 
the board and chief executive officer of the 
Washington Post... . “We can’t and shouldn’t lead in 
that sense [as advocates].” 





“We need to broaden our cover- 
age, to show the problem and how it’s 
being fought,” she added. “We can’t 
and shouldn’t lead in that sense [as 
advocates]. What we can do is report 
it better.” 

Graham added that what she thinks 
is important is that “newspapers are 
information bringers, not advo- 
cates .... When you get into being a 
leader in a campaign, you screw up 
your news.” 

Although he shares Graham’s 
opinion that by taking an advocacy 
role newspapers risk transmitting 
“puffery” by covering their own 
issues, by becoming the story, Cleve- 
land Plain Dealer executive editor 
Thomas H. Greer also noted that 
“this is not a normal story.” 

“We’re losing the war” against 








that using the word advocacy in terms 
of saying “drugs are bad” is not a 
problem, but “it is another question if 
you start saying you support a partic- 
ular program.” 

Washington Post assistant manag- 
ing editor/metro Milton Coleman said 
he is not sure a newspaper can com- 
pletely divorce its image as a commu- 
nity leader from its news pages. 

“Tt might be nice to find some cause 
so squeaky clean there is no problem 
{of conflict],” Coleman noted, “but 
you’re going beyond what was envi- 
sioned by the First Amendment.” 

One of the frustrations with simply 
covering the story is the feeling that 
“any story you do is noi enough to 
help the drug problem,” commented 
Saundra E. Keyes, vice president/ 
managing editor, the Philadelphia 


Examining the role of the press 


Newspaper execs disagree on how to cover the nation’s drug problem; 
some say reporting is enough; others say advocacy roles are needed 


(Pa.) Daily News. The dissatisfaction 
with coverage — which has been 
good — comes from the fact that 
there are still drugs in Philadelphia 
despite that coverage, she noted. 

“Newspapers ought to look for the 
opportunity to step in where others 
are not doing anything,” commented 
Ron Martin, editor of the Atlanta 
Journal and Constitution. “Advo- 
cacy might only be profiles of 
[treatment] centers, exposing those 
organizations to public view.” 

“This issue has taken us outside 
our traditional role,” according to 
Washington Post columnist Court- 
land Milloy. “The coverage has been 
extraordinary, [but] it’s not our job to 
solve the problem. 

“We act like drug addicts in need of 
a quick fix,” he added. “We’re anx- 
ious to do something to wield our 
power. We need to ask ourselves if we 
were really covering our communities 
before ... . Why do we think we’re 
going to write something to appear in 
a package that’s going to solve the 
problem tomorrow? We need to try to 
move on to a new level of cover- 
age ... to find a way to get people 
not burned out on coverage.” 

“We’re involved in our communi- 
ties,” commented Chicago Tribune 
columnist Clarence Page, noting the 
“tone is set from the top... 
[Newspapers] cannot affect issues, 
but they can set the tone. 

“There are a lot of things newspa- 
pers can do,” Page added. “There is 
hope. There’s a lot we can to do to 
change attitudes.” 

Dallas Morning News president 
and editor Burl Osborne noted that 
“We advocate every day” when 
deciding headline face, story place- 
ment, what gets in the paper and what 
is cut out. 

Part of what is being done by the 
Toronto Sun is “taking coverage one 
step beyond,” explained executive 
editor Lester Pyette. As part of this, 
the Sun sent a reporter and photogra- 
pher to Bolivia. 

“Traditional reporting and tradi- 
tional newspapering — we have to 
move beyond that,” Pyette added. “I 
think we’ve done our job reporting. 
Where do we go from here? I don’t 





know.” 
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Robert Hively 


The drug story is one that “chal- 
lenges the notions of fairness and 
objectivity,” said Everette Dennis, 
executive of the Gannett Center for 
Media Studies in New York, who sug- 
gested coverage has focused too nar- 
rowly on the law-enforcement angle 
rather than looking at the big picture 
over time. 





of reporting we could be,” com- 
mented Miami Herald executive edi- 
tor Janet Chusmir. “We have a 
responsibility to monitor the local 
scene and, if we have the resources, 
nationally.” 

A couple of newspapers participat- 
ing in the seminar have chosen, how- 
ever, to take a more active role in 
fighting drugs in their communities. 

The Press-Telegram in Long 
Beach, Calif., for example, worked 
with a local cable station to produce a 
48-hour anti-drug telethon, explained 
Press Telegram columnist Tom Hen- 
nessy. The idea of the program, he 
said, was to raise awareness, not 
money. 

In Knoxville, Tenn., the News- 
Sentinel has joined with other local 
media outlets and the mayor’s office 
in a yearlong campaign featuring the 
slogan “It happens here,” according 
to News-Sentinel president/general 
manager/CEO Robert J. Hively. 

The campaign includes an hourlong 
television program examining what 
has happened in the community, 
radio programs, and a newspaper spe- 
cial section, as well as over $350,000 
in free ad space in the News-Sentinel. 

When asked by the Plain Dealer’s 





“1 suggest it’s time to quit polishing the halo of 
detachment,” Baker told the group of editors. “We 
may not have al! the answers, but it’s our duty to get 


involved.” 





The issue is different than that of 
illiteracy, for example, in which 
newspapers do take an active role 
because “illiteracy is not part of our 
everyday coverage,” according to 
Washington (D.C.) Times deputy 
managing editor Josette Shiner. 
“When we do something so clearly 
separate, I don’t have a problem with 
that.” 

“T don’t think we’re doing the kind 





Greer why the newspaper did not 
undertake the project independently, 
Hively responded that it was dis- 
cussed, but one problem was that kids 
do not read the newspaper, and not 
everybody listens to radio or watches 
television. By incorporating all the 
media more people can be reached. 
“We’ ve torn down all these big ego 
walls,” Hively said. “We’re forget- 
ting about the competition . . . We’re 





Thom Greer 


trying to do something for our com- 
munity.” 

The information via newspaper- 
printed coupon idea enacted by the 
Clinton (lowa) Herald — in which 
readers were encouraged to anony- 
mously send in tips on who was 
involved in illegal drugs — did not 
compromise the newspaper, accord- 
ing to editor William C. Baker, who 
noted the program is credited with 
having a connection to 18 arrests. 

“I suggest it’s time to quit polishing 
the halo of detachment,” Baker told 
the group of editors. “We may not 
have all the answers, but it’s our duty 
to get involved.” 

The Dallas Morning News pro- 
duced a companion tabloid for a local 
television project called “Texas 
Crack Down,” but the newspaper 
chose not to get otherwise involved 
with the effort of the three area net- 
work affiliates, explained Osborne. 
“In general, it’s a better idea for us to 
operate independently.” 

The paper did not ignore the show, 
however. “It seems ludicrous to think 
no one would see it or not talk about 
it,” he said. 


Roseanne Barr sues tabloids 


Actress Roseanne Barr and her 
husband have filed a $35 million fed- 
eral racketeering lawsuit against The 
National Enquirer and Star tabioids 
over their publication of her love let- 
ters. 

The suit was filed under federal 


racketeering statutes charging copy- . 


right infringement, conspiracy, inva- 
sion of property and intentional inflic- 
tion of emotional distress. Filed 
against The National Enquirer, Star 
and the publications’ owners, News 
America Publishing Inc., the suit 








seeks $10 million in compensatory 
damages and $25 million punitive 
damages. 

Barr and husband Tom Arnold are 
seeking relief under the federal Rack- 
eteer Influenced and Corrupt Organi- 
zations Act, known as RICO. 

The racketeering activity, accord- 
ing to the suit, involves the Enquirer’s 
alleged “participaticn in a scheme to 
obtain the private papers and effects 
of celebrities by inducing and paying 
persons and entities to steal such 
information and transport it in inter- 





state commerce.” 

The couple also seeks the return of 
Barr’s “private, written letters and 
outpourings of love and affection to 
Arnold embodied in four 
writings . . . purloined and-or pub- 
lished by defendants.” 

National Enquirer editor Iain Cal- 
der said from his Lantana, Fla. office 
that he hadn’t seen the suit and so 
couldn’t respond to any specific alle- 
gations. 

“Any legal action against this 

(Continued on page 46) 
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By Ann Marie Kerwin 


“Unless we maintain very high 
standards of handling coupons, we 
are faced with the real possibility that 
we may lose our coupon business to 
some other more secure medium of 
distribution,” said Nicholas Canni- 
straro Jr., vice president/advertising 
and marketing for the Washington 
Post. 

Cannistraro, one of the speakers at 
the recent Audit Bureau of Circula- 
tion’s 1990 U.S. Coupon Forum in 
New York City, said that as much as 
20% of the preprints carried by news- 
papers contain store coupons with 
dollar value. In the recent Sunday 
edition of the Post, $40.92 worth of 
coupons were distributed with each 
paper. Overall, the Post distributed 
49 million dollars’ worth of store 
coupons on just one Sunday. 

Robert Johnson, publisher of New 
York’s Newsday, reported in his 
presentation that in free-standing 
inserts alone, $210 worth of coupons 
per newspaper were distributed in the 
Sunday edition. 

He added, judging by the increasing 





SPJ supports 
JOA hearings 


The Society of Professional Jour- 
nalists went on record at its recent 
convention in favor of congressional 
hearings on a bill that would repeal 
the Newspaper Preservation Act. 

Submitted by San Francisco Bay 
Guardian publisher Bruce Bergmann, 
an activist opponent of newspaper 
joint operating agreements, the reso- 
lution also asks the U.S. Senate and 
House judiciary committees “to 
request the JOA publishers to make 
full financial disclosure.” 

In June, Rep. Carl Pursell, a Michi- 
gan Republican, introduced HR 4970 
to repeal the act permitting JOAs. 





number of free-standing inserts over 
the past two years, that “clearly our 
readers find inserts valuable.” 

“If by our underappreciation of this 
asset, coupon distributors — Valas- 
sis and News America being the 
biggest — are forced to seek other 
means of distribution, our revenue 
and profits will suffer greatly,” Can- 
nistraro said. 

Coupons enhance the value of the 
Sunday product, aiding circulation, 
as many readers look forward to 
receiving coupons, he said. 

So if newspapers want coupons, 
publishers have to be alert for misre- 
demption and for ways to thwart it. 
Misredemption is a major issue for 
coupon producers, he said. 

The threat of alternate distribution 
means is not vague or undefined. Fre- 
quent shopper programs that take 
coupons out of the newspaper loop 
and put them directly into the store to 
prequalified customers will continue 
to be a threat if the “reliability” of 
newspaper-delivered coupons will be 
further incentive to move away from 
newspapers. 

Guidelines for coupon security, 
recommended by the Audit Bureau, 
start with requiring a verification of 
all coupon records, the number and 
condition of all incoming inserts at the 
time of receipt. Any discrepancies 
should be reported to the advertiser. 

Run-of-press coupon sections are 
printed one day in advance of their 
release, and the number is recorded in 
press run reports. Free-standing cou- 
pons arrive in sealed trucks from the 
printer. If the seal is broken or any 
tampering is evident, the advertiser 
should be notified. 

All sections containing coupons are 
stored in a secure area. The Post has a 
published policy that says any evi- 
dence of tampering with coupons in 
any way is ground for immediate dis- 
missal. 

Similarly, some of the free-standing 





Funeral services were held in Cin- 
cinnati last week for Lois Anne 
MacKay Scripps, 62, wife of Charles 
E. Scripps Sr., chairman of the E.W. 
Scripps Company. 

Mrs. Scripps, known to everyone 
as “Beano,” died on Oct. 8, following 
a two-year illness. 

With her husband, she worked in 
causes fostering literacy and, through 
the Inter American Press Associa- 








Services for “Beano” Scripps 


tion, promoting a free press in the 
Western Hemisphere. 

The family has requested that any 
memorial contributions be made 
either to the Lois MacKay Scripps 
Cancer Drug Development Fund or to 
the Women’s Center for Cancer Pre- 
vention and Treatment, both in care 
of Dr. Harvey Preisler at the Barrett 
Center, University of Cincinnati, 234 
Goodman, Cincinnati, Ohio 45267. 








Tight security urged in handling newspaper coupons 


insert suppliers reserve the right to 
terminate their relationship with the 
newspaper if they feel that coupons 
are mishandled prior to delivery to the 
reader, Cannistraro said. 

He cautioned that return copies 
containing store coupons should be 
treated with the same security as 
unsold copies prior to circulation. 
They should be shredded before dis- 
position to ensure that the return 
copies do not end up in a ‘gang cut- 
ting’ operation that leads to serious 
misredemption cases and devaluing 
of the whole coupon process. 





Reuters, UPI 
settle series 
of lawsuits 


United Press International and 
Reuters have settled a series of law- 
suits stemming from Reuters’ attempt 
last year to cancel their photo sharing 
agreement. 

Both organizations will withdraw 
legal claims and neither will pay dam- 
ages, a joint statement said. 

Reuters will continue to supply 
world photos to UPI for distribution 
to UPI’s U.S. clients through 1995, 
as provided under 10-year agreement 
that took effect in 1985. 

Through 1992 UPI will get interna- 
tional pictures from Reuters at no 
charge, and will have the option to 
subscribe and pay Reuters will pro- 
vide its own U.S. photo coverage and 
has the right to sell its photo service in 
the United States. 

UPI has the right to sell its own 
photo service outside the U.S., but 
without Reuters photos. 

The agreement, under which finan- 
cially-troubled UPI sold its non-U.S. 
picture operation to British-based 
Reuters, called for Reuters to supply 
UPI with international photos and 
UPI to supply Reuters with U.S. pho- 
tos. 

Reuters cancelled the service last 
year claiming UPI’s U.S. photo cov- 
erage had deteriorated so much that 
Reuters was forced to take its own 
U.S. pictures. UPI countersued and 
sought the return of its international 
picture service. Several federal court 
rulings had maintained the agreement 
pending the outcome of the case. 
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Sixty-five foreign correspondents cover the world for the 
Los Angeles Times- Washington Post News Service 


Judy Anderson, The Baltimore Sun, 
London 


Mary Battiata, The Washington Post, 
Warsaw 


Paul Blustein, Post, Tokyo 

Richard Boudreaux, Los Angeles Times, 
Managua 

William Branigin, Post, Manila 

William Claiborne, Post, Toronto 


Edward Cody, Post, Mexico City 
Steve Coll, Post, New Delhi 

John Thor-Dahlburg, Times, Moscow 
Jackson Diehl, Post, Jerusalem 
Michael Dobbs, Post, Moscow 

Bob Drogin, Times, Manila 

William Drozdiak, Post, Paris 

Peter Eisner, Newsday, Latin America 
Mark Fineman, Times, New Delhi 
Marc Fisher, Post, Bonn 

Glenn Frankel, Post, London 
Kenneth Freed, Times, San Salvador 
Roy Gutman, Newsday, Bonn 

Masha Hamilton, Times, Moscow 
Blaine Harden, Post, Warsaw 

Neil Henry, Post, Nairobi 


Michael A. Hiltzik, Times, Nairobi 

Jim Hoagland, Post, Paris 

Lee Hockstader, Post, San Salvador 
David Holley, Times, Beijing 

Peter Honey, Sun, Johannesburg 

Sam Jameson, Times, Tokyo 

Scott Kraft, Times, Johannesburg 
Gilbert Lewthwaite, Sun, London 
William R. Long, Times, Rio de Janeiro 
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Peter Maass, Post, Budapest 

Tyler Marshall, Times, Bonn 

John McClintock, Sun, Mexico City 
Marjorie Miller, Times, Mexico City 
Alison Mitchell, Newsday, Moscow 
William D. Montalbano, Times, Rome 
Jim Mulvaney, Newsday, Hong Kong 
Caryle Murphy, Post, Cairo 

Kim Murphy, Times, Cairo 

David B. Ottaway, Post, Johannesburg 
Michael Parks, Times, Moscow 
Jennifer Parmelee, Post, Rome 

Tim Phelps, Newsday, Jerusalem 
Charles T. Powers, Times, Warsaw 
Jonathan Randal, Post, Paris 

T.R. Reid, Post, Tokyo 

David Remnick, Post, Moscow 
Eugene Robinson, Post, Buenos Aires 
Robert Ruby, Sun, Jerusalem 


Don A. Schanche, Times, Caribbean 
Diana Jean Schemo, Sun, Paris 
John Schidlovsky, Sun, Beijing 
Karl Schoenberger, Times, Tokyo 
Scott Shane, Sun, Moscow 

James F. Smith, Times, Buenos Aires 
Allister Sparks, Post, Johannesburg 
Lena Sun, Post, Beijing 

Rone Tempest, Times, Paris 
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William Tuohy, Times, London 
Charles P. Wallace, Times, Bangkok 
Mary Williams Walsh, Times, Toronto 
Daniel Williams, Times, Jerusalem 
Nick B. Williams, Jr., Times, Nicosia 
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Dispute surfaces at [APA conference 





By MLL. Stein 


Two officials of Panama’s leading 
newspaper disputed a 60 Minutes 
television report that thousands of 
civilians were killed in the American 
invasion of Panama instead of the 
U.S. official figure of 202. 

They put the number of civilian 
deaths at 550, terming the CBS report 
greatly exaggerated. 

The issue arose on the first day of 
the 46th General Assembly of the 
Inter American Press Association on 
Oct. 15 as I. Roberto Eisenmann Jr., 
publisher of Panama’s La Prensa was 
reporting the reopening of his paper 
following the invasion. 

Murray Fromson, director of the 
Center for International Journalism at 
the University of Southern Califor- 
nia, asked Eisenmann from the floor 
to comment on the 60 Minutes Sept. 
30 broadcast in which Panamanian 
activist Isabelle Coro, in an interview 
with Mike Wallace, said that 
“...more or less, 4,000 people” 
died in the Dec. 20, 1989, invasion. 
The official U.S. figure is 202 Pana- 
manian civilian deaths. 


ma, you find that figure hard to 
believe,” Wallace commented in the 
60 Minutes segment. 

Wallace asked, rhetorically, how 
the U.S. Army was able to “hide the 
number of civilian deaths in a country 
with a population of only two million 
people?” 

“One way,” he observed, “was to 
bury the bodies secretly, in mass 
graves, and to attempt to stop report- 
ers from taking pictures like this.” 

The video showed a mass grave 
where more than 100 bodies were 
reportedly found. 

Later, Wallace interviewed 
another Panamanian, the Rev. Carlos 
Puga, who said there were “thou- 
sands” of people killed in the assault. 

Wallace also spoke of a “secret 
Army estimate” of a thousand dead 
civilians. 

Eisenmann turned Fromson’s 
question to Winston Robles, editor of 
La Prensa, a leading Panama City 
newspaper that had been shut down 
for two years by Gen. Manuel Nor- 
iega, the country’s former leader. 





“[B]jut when you go to Pana-- 





Robles termed the figures given in 
the CBS broadcast as “just specula- 
tion.” He said La Prensa, on the basis 
of information from the government 
and other sources, put the number at 
550 — not “thousands.” 

The editor acknowledged that 
civilian dead were buried in mass 
graves, but said it was an emergency 
measure and that they were identified 
before burial. 





Panamanian newspaper at odds with CBS 


Officials of La Prensa take issue with ‘60 Minutes’ report on 
the number of civilian casualties during the U.S. invasion 


La Prensa is so close to the [President 
Guillermo] Endara goverment,” the 
newspaper use its influence to spur a 
probe. 

Eisenmann replied that La Prensa 
already has obtained a government 
figure on civilian deaths. He bristled 
at Thompson’s remark about the 
paper’s alleged link to the govern- 
ment. 

“We are an ardent critic of 





“Everyone knew the graves were there. It was 
almost daily news in the papers.” 





“The graves were not hidden,” 
Robles asserted. “They were com- 
mon graves that were opened up after 
the invasion.” 

However, Robles continued, “It 
was very difficult to know who was a 
civilian. Many soldiers abandoned 
their uniforms and there was also the 
Dignity Battalion, a paramilitary 
force that wore civilian clothes. If 
CBS has information about thousands 
of casualties they should prove it.” 

Eisenmann supported the 550 fig- 
ure in an interview with E&P. Also, in 
response to another question from 
Fromson, he said La Prensa and other 
Panamanian newspapers have pub- 
lished several stories about the civil- 
ian deaths, citing reports from the 
government and the Panamanian 
Commission for Human Rights for the 
550 figure. 

“Everyone knew the graves were 
there,” he said. “It was almost daily 
news in the papers.” 

Reached by telephone in Washing- 
ton, D.C., Charles C. Thompson II, a 
60 Minutes producer, stood by the 
program’s report. 

“All we did was give sources,” he 
stated. “We have nothing to take 
back. I don’t think anyone knows the 
true number of deaths. The Army 
didn’t let reporters near the grave 
sites. Why haven’t there been exhu- 
mations? Coro could be right in say- 
ing three or four thousand people are 
missing. I’d feel better if there would 
be an official investigation.” 

Thompson suggested that, “since 





Endara,” he said. “Our mandate is to 
be an independent newspaper no mat- 
ter who is governing.” 

In another IAPA session, Roberto 
Fabricio, foreign editor of the Fort 
Lauderdale (Fla.) News/Sun Sen- 
tinel, reported that Cuban leader 
Fidel Castro is clamping down harder 
than ever on the media amid reports 
that his regime is in deep economic 
trouble. 

Even the government-owned press 
is being curtailed, Fabricio said, bas- 
ing his information on reports from 
various human rights groups and 
other sources. 

On Oct. 1, Fabricio said, Granma, 
the government mouthpiece, became 
a five-day newspaper except in 
Havana, where it will continue to 
publish six days. 

Two other government papers, 
Juventud Rebelde and Trabajadores, 
are going from dailies to weeklies, and 
Bastion, the armed forces newspaper, 
was shut down, according to Fabri- 
cio. 

Provincial newspapers will con- 
tinue to publish but all magazines and 
other publications were abolished, he 
added. 

While ostensibly intended to save 
paper, Castro’s move against Juven- 
tud Rebelde repressed “the most 
reformist and progressive Cuban 
publication,” Fabricio said. 

He noted that the paper occasion- 
ally published “objective, even dar- 
ing, articles by Cuban standards.” 

The only known samizdat, or 
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underground publication, is Criterio 
Alternativo, a mimeographed sheet 
with “objective, high-quality” pieces 
on the economy, politics and social 
problems, said Fabricio, a native of 
Cuba. 

Meanwhile, he noted, the govern- 
ment continues to crack down on 
journalists. Fabricio said that Samuel 
Martinez Lara, publisher of the dissi- 
dent magazine Franqueza, has been 
detained since March 10 and “sub- 
jected to continued psychological 
abuse.” 

Several other writers have been 
either jailed or dismissed ‘from their 
jobs because of what they wrote or 


The Asian Wall Street Journal, 
after years of resisting the Singapore 
government’s efforts to control news, 
threw in the towel: It canceled circu- 
lation there rather than submit to new 
restrictions. 

Trying to meet government- 
imposed conditions “would degrade 
the product we offer readers through- 
out the world,” Dow Jones & Co. said 
in editorials Oct. 15 in U.S., Asian 
and European editions of the Wall 
Street Journal. 











said, Fabricio related. 

“Cuba continues to tighten its grip 
on information and on those who try 
to inform,” the speaker declared. 
“The Cuban regime continues to hold 
in solitary confinement people who 
merely wrote a sign on a wall or who 
attempted to publish a leaflet.” 

He added that Cuba issued a regula- 
tion on Sept. 25, defining the rights 
and obligations of foreign journalists, 
including those visiting the island for 
short periods. 

Fabricio recalled that the Miami 
Herald’s Pablo Alfonso was ejected 
from Cuba in August when it was 
determined he was a Cuban native. 


Forget about it, Dow Jones 


Singapore’s government in 1987 
limited Asian Journal circulation to 
400 copies a day, when it was selling 
5,000. In a five-year running battle, 
the government has filed libel suits 
and contempt-of-court charges 
against the paper and its managers. 
Since 1988, it has barred reporters 
from the Asian Journal and Dow 
Jones’ Far East Economic Review. 

What broke Dow Jones’ will to fight 
was a new licensing law. Requiring 
publishers to post a bond against legal 


Robert J. Cox, assistant editor of 
the Charleston (S.C.) News and Cou- 
rier, reported that on a recent 12-day 
trip to Cuba he was shadowed con- 
stantly by security police. Twice, he 
said, he was awakened at 4 a.m. by 
someone banging on his hotel room 
door. 

This was old stuff to Cox. When he 
was editor of the Buenos Aires Her- 
ald, the then Argentine government 
harassed and threatened him and his 
family. He also was briefly jailed. 

“I learned in Argentina that you 
never open a hotel door when some- 
one bangs on it at four in the morn- 
ing,” he remarked. 


says 


liability, it allows the government to 
halt distribution of publications virtu- 
ally at will and to impose conditions. 

Dow Jones rejected the govern- 
ment’s “implicit bargain and practice 
of self-censorship” — intended to 
punish tough reporting and reward 
puff reporting. 

The editorial chided Time Warner 
Inc.’s Asiaweek magazine for reaping 
the rewards of bigger circulation from 
a laudatory cover story on Singa- 

(Continued on page 46) 
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While the Gannett Foundation he 
chairs is dumping its substantial stake 
in Gannett Co., Allen H. Neuharth 
says he is hanging on to his own 
shares. 

“I personally will not sell Gannett 
stock,” Neuharth told the Economic 
Club of Detroit in a recent talk. “I 
have the same shares of stocks I had 
two days after I retired, and I’m bullish 
about my company.”’ 

After he retired, Neuharth sold 
193,550 shares in the company for 
$7.3 million, or in a range of $37.875 to 
$38.375 per share, according to docu- 
ments filed with the Securities and 
Exchange Commission. He owned a 
total of 480,405 shares before that sale 
(E&P, May 27, 1989, P. 11). 

The retired Gannett Co. chairman 
repeated his contention that the foun- 
dation is seeking to sell its 10% 
stake in Gannett simply because of 
IRS requirements that all founda- 
tions spend 5% of their assets year- 
ly. 
“We want to convert what is a 
rather low-level dividend invest- 
ments, as any common stock is, con- 
vert that into a higher-yielding invest- 
ment,” he said. 

In response to questions, Neuharth 
twice denied that friction with his for- 
mer colleagues inspired him to dump 
the stock. 

“T have strong ties there, emotion- 
ally, financially, otherwise. Many 
friends,” he said. 

“I hope the Gannett Company is 
not vulnerable to a takeover,” he 


Some Bengals players apparently 
feel they don’t need the protection 
from women sportswriters that their 
coach Sam Wyche has ordered. 

Women sportswriters from the 
Houston Post, the weekly Houston 
Sun and a Houston radio station cov- 
ering the Bengals locker room after 
their game at the Houston Astrodome 
Oct. 14 say that several players 
walked out from behind a privacy cur- 
tain blocking off the showers without 
bothering to pull on pants. 

Their actions show how the pres- 
ence of women journalists is no big 
deal to professional athletes, said 
Melanie Hauser, a Houston Post foot- 
ball reporter. 

“I mean, we’re talking football. I 











Neuharth to keep his own Gannett stock 
Administrative spending at Gannett Foundation is questioned 


added. “I think any company, from 
the biggest . . . to the simplest is not 
vulnerable if it is doing a good job.” 

Neuharth also told a questioner 
there is no reason for him and his 
successor as chairman, John Curley, 
to “kiss and make up.” 

“He’s a good friend of mine,” Neu- 
harth said. “I have no problems with 
him. There’s no reason for John Cur- 
ley and me to kiss and make up 
because nobody is mad at anybody.” 

Neuharth — speaking for the first 
time in Detroit since the implementa- 
tion of the joint operating agreement 
he initiated between Gannett’s 
Detroit News and Knight-Ridder’s 
Detroit Free Press — declined to 
comment extensively on that prob- 
lem-plagued business and production 
merger. 

“I believe when we negotiated the 
JOA that it was essential. The 
implementation of the JOA any of us 
could second-guess,” he said. 

Meanwhile, Neuharth was the sub- 
ject of a lengthy article in the 
Washington Post on Oct. 16, the tone 
of which questioned his spending at 
the Gannett Foundation. 

The article, written by Paul Farhi, 
described the $1 million art collection 
that “lines the walls and corridors 
leading to a private dining room” and 
mentioned the $2 million rooftop 
meeting center, now under construc- 
tion, that will be encircled by a run- 
ning track and exercise facility. 

The article also stated that during 
the past three years, the foundation’s 


Some players don’t hide behind locker-room protection 


mean, we’re talking locker rooms. 
Modesty goes out the window,” she 
said. 

Wyche ordered a curtain hung in 
the post-game locker room after he 
was fined by the National Football 
League approximately $30,000 for 
refusing to allow USA Today reporter 
Denise Tom to enter the Bengals 
dressing room after a game. 

It is unclear if players emerging 
naked from behind the curtain are 
violating the coach’s edict or simply 
ignoring his request. 

“If it did happen, it’s no big deal 
because the curtain is there for their 
privacy and, if they want to use it, 
they can. If they don’t want to, they 
needn’t, said Cincinnati Post sports- 








spending on social-service grants and 
journalism-education programs has 
fallen by 19%, while administrative 
expenses have climbed by 111% — 
83% in the past year. 

Foundation president Charles 
Overby said the increased administra- 
tive costs were largely the result of 
expenses incurred from moving the 
foundation from Rochester, N.Y., to 
the Washington, D.C., area. 

In his Detroit talk, Neuharth was 
asked about the charges of “extrava- 
gant” spending by the foundation. 

“When you’re high visibility, 
you’re always criticized,” Neuharth 
said. “When you do anything differ- 
ent, you’re going to be criticized. 
Your critics will call you crazy or 
worse. 

“We built it [the foundation’s new 
headquarters] with the next 25 years 
in mind. We want to become bigger. 
We want to do more. We want to 
become an international organization 
in the advancement of the First 
Amendment, all of those freedoms. 

“So we have established some 
splendid conference centers, splendid 
meeting rooms, the most sophisti- 
cated audiovisual equipment in the 
world. We have brought journalists 
over from Moscow and Eastern 
Europe. We’re going to do some more 
of that from the Far East. 

“We’re simply building an informa- 
tion foundation that we hope can 
make contributions and we’re build- 
ing the facilities for which to do that 
and we don’t apologi: for that.” 


writer John Donovan, who said he did 
not notice any undressed Bengals. 

Hauser, who has covered Wyche 
for several years, says she believes 
the curtain will stay up even if more 
players ignore it. 

“He very much believes in what he 
is doing,” she said. “As far as from a 
pro football writer’s point of view, it’s 
working. People aren’t using it [to 
avoid writers.] As long as that doesn’t 
happen, Sam can have his curtain.” 

In another locker-room access inci- 
dent, a woman who is the assistant 
sports editor of the Pennsylvania 
State University Daily Collegian 
decided not to insist on entering the 
Syracuse University football dressing 

(Continued on page 46) 
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By Debra Gersh 


The emerging media in Central and 
Eastern Europe, both print and 
broadcast, are looking to the West for 
guidance. 

The needs of these journalists are 
often so basic “that we in the West 
don’t even think about them any 
longer,” commented Ronald Koven, 
who has just completed a survey of 
the needs of Central and Eastern 
European news media for the World 
Press Freedom Committee. 

Koven, speaking at a WPFC- 
hosted gathering in Washington, 
D.C., of organizations seeking to 
aid journalists in those emerging 
European regions, noted that “For 
the most part, however, the East 
Europeans have reached a high lev- 
el of wisdom: They know what it 
is they know and what they don’t 
know. 

“If we are to be helpful, we should 
be prepared to listen to what they 
really need and want before we talk,” 
he said. 

Many of the day’s speakers agreed 


UNESCO plans 
seminar for 
African journalists 


The United Nations Educational, 
Scientific and Cultural Organization 
(UNESCO) is planning a seminar for 
African journalists in March 1991 in 
Namibia. 

The purpose of the seminar is to 
encourage freedom of the press in 
Africa and promote the independence 
and pluralism of the information 
media there. 

The seminar is expected to include 
about 60 participants from ‘40 coun- 
tries of the continent, as well as 20-25 
observers from regional and interna- 
tional professional organizations. The 
two working languages of the seminar 
are expected to be English and 
French, with simultaneous transla- 
tion. 

The conference also will be open to 
all interested journalists and to rep- 
resentatives from government and 
non-governmental organizations, as 
well as academic institutions. 











that the Eastern journalists need 
training, both in-site and in the West; 
need basic equipment, including com- 
puters and presses; and they need 
financial help. 

“The U.S. press has a healthy dis- 
trust of collective involvement in 
causes, no matter how just,” Koven 





Helping the emerging media abroad 


WPFC hosts gathering of media organizations to discuss how 
to best assist journalists in Central and Eastern Europe 


period, the Colonial press was full of 
enthusiasm and full of anger,” said 
Grunwald, former editor in chief of 
Time. “The transition from that kind 
of [advocacy] journalism . . . to jour- 
nalism required in building a stable, 
civilized society was quite difficult 
and took a long time. [People] should 





“The U.S. press has a healthy distrust of collective 
involvement in causes, no matter how just,” Koven 


commented. 





commented, “but if a major excep- 
tion is not made to help the East Euro- 
pean media, Western governments 
will fill the vacuum. They are already 
starting to do so in some disturbing 
ways.” 

A number of people at the confer- 
ence also agreed that a clearinghouse 
is essential to coordinate the efforts 
the myriad organizations — profes- 
sional, private and governmental — 
that have or are planning efforts to aid 
journalists in the region. 

While some people may be ready to 
move their attention to other parts of 
the world, former U.S. Ambassador 
to Austria Henry Grunwald reminded 
the group that “Eastern Europe is and 
remains of tremendous importance,” 
notably as a model for other parts of 
the world. 

Grunwald drew parallels between 
the American Revolution, which was 
“greatly determined by the role of the 
press,” and the changes in Central 
and Eastern Europe. 

“In the [American] Revolutionary 


U. of Md. seats 


The University of Maryland’s Col- 
lege of Journalism has appointed to its 
board of visitors: Marion K. Poynter, 
a director of the St. Petersburg Times 
Publishing Co.; Paul Delaney, a New 
York Times senior editor, and Charles | 
S. Rowe, editor and co-publisher of 
the Fredericksburg (Va.) Free Lance- 
Star. 

The appointments fill two vacan- 
cies and expand the board to 17 mem- 
bers. 
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not be surprised that it should be diffi- 
cult in Eastern Europe.” 

Quoting one journalist from the 
region, Grunwald noted that it is 
no longer enough for them to be 
brave, they now also must be pro- 
fessional. 
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Readers notice “loaded adjec- 
tives” in stories and complain about 
them, Sacramento (Calif.) Bee 
ombudsman Art Nauman has 
learned. 

In a recent column, Nauman com- 
mented: “It doesn’t take much to 


betray a bias — an anathema to good 
good journalism.” 

He cited a Bee story involving a 
conflict between the state Board of 
Education and state Superintendent 
of Public Instruction Bill Honig. 

The board had voted itself author- 
ity over Honig’s budget and policy 
statements, an action Honig termed 
illegal. 

The lead of the front-page story 
said the state board had endorsed a 
“power grab” that would tie Honig’s 
hands 


The phraseology “was noticed by 
readers and editors alike,” according 


damage a news story’s fairness or to - 





to Nauman. 

“Power grab?” he continued. 
“Clearly a pejorative. One person’s 
power grab is another’s sensible 
redress of authority.” 

Another “loaded” lead about the 
Sacramento County Board of Super- 
visors adopting a strict anti-smoking 
ordinance also drew reader attention, 
Nauman reported. 

The front-page story led off: “The 
tobacco industry’s hired guns failed 
to shoot down the toughest anti- 
smoking ordinance for workplaces in 
the state Tuesday.” 

Later in the story, supervisors 
“grilled high-powered speakers rep- 
resenting the Tobacco Institute.” 

“Again, clearly perjoratives,” 
Nauman observed. “Your side of a 
public controversy retains counsel- 
ors, advocates or lobbyists. Your 
opponents always use ‘hired guns.’ 
And ‘high-powered’? 





Ombudsman says: Watch ‘loaded adjectives’ in news stories 
Sacramento Bee readers air complaints 


“Obviously, whoever those speak- 
ers were from the institute, they 
didn’t have quite the muscle the story 
would have us believe. They lost. So, 
can we detect a vague little sneer in 
that description, ‘high powered?’ ” 

One reader called to say about the’ 
“hired gun” story, “That ain’t a news 
story; that’s an editorial,” Nauman 
related. 

“It’s a bit of an exaggeration, but 
the point is valid just the same,” the: 
ombudsman remarked. 

Nauman said that metro editor Ken 
Pollock agreed with the criticism and 
had spoken to the reporters and edi- 
tors responsible for the wording in the 
two stories. 

The readers’ complaints, Nauman 
mused, reminded him of the advice he 
received from an old editor years ago: 
“Eschew adjectives and adverbs. 
They’ll turn around and bite you 
every time.” 





IN BRIEF 








Bruce Brown 
to head NNA 


Bruce C. Brown, publisher of the 
Oconomowoc (Wis.) Enterprise, was 
named president of the National 
Newspaper Association during the 
group’s annual convention in Kansas 
City, Mo. 

He succeeds John Andrist, 
publisher of the Crosby (N.D.) Jour- 
nal. 

In addition, Charlotte T. Schexnay- 
der, publisher of the Dumas (Ark.) 
Clarion, became the NNA’s first 
female vice president, moving up 
from the position of treasurer; and 
Frank Garred, publisher of the Port 
Townsend Jefferson County (Wash.) 
Leader, was elected treasurer. 


S.F. daily starts 
environmental 
program for kids 


With profits from its Great Outdoor 
Adventure Fair this year, the San 
Francisco Chronicle will start an 
“Outdoors in the Classroom” proj- 
ect, it was announced. 

Designed to “foster awareness 
among young people of the personal 
and social value of outdoor activities 








and the natural environment, the pro- 


gram will be tested in three Bay area” 


schools in 1991, a Chronicle spokes- 
woman said. 

She added that youngsters will get a 
variety of outdoor lessons, take field 
trips and be introduced to various 
sciences. 

The Chronicle also has donated 


$5,000 of its fair profits to the Nature 


Conservancy. 

Ken Castle, the paper’s Outdoor 
editor, wrote in an introduction to the 
program: “Youngsters are losing 
touch with the outdoors. Many 
parents either do not have the time or 
skills to teach outdoor recreation and, 
in conjunction, the ethics of environ- 
ment.” 

More than 14,500 people attended 
the Chronicle’s fourth annual Great 
Outdoors Adventure Fair in March. 


Books sent to 
military troops 
in Saudi Arabia 


More than 95,000 books were flown 
to Army and Marine troops in Saudi 
Arabia in early October, thanks to a 
drive by the Long Beach (Calif.) 
Press-Telegram. 

“The response was beyond any- 
thing I expected. I couldn’t be more 





pleased,” said columnist Tom Hen- 
nessy, who conceived the idea. 

The original goal of the drive was 
10,000 paperbacks. Within days of 
announcing the project, the 23 book 
drop-off points were expanded to 44, 
a P-T spokeswoman said. 

Packing the books, she added, was 
a massive undertaking. Volunteer 
packers included Navy personnel, 
community members and P-T 
employees. The effort was covered 
by three television stations. 

The books will undergo screening 
by Saudi customs officers for material 
that may be offensive to that coun- 
try’s sensibilities, the spokeswoman 
said. 


McClatchy room 
dedicated at API 


The McClatchy Reading Room has 
been formally opened at the Ameri- 
can Press Institute in Reston, Va. 

Erwin Potts, president and CEO of 
McClatchy Newspapers, earlier sent 
API a $20,000 check to dedicate the 
reading room in the name of his for- 
mer boss, C.K. McClatchy, who died 
unexpectedly of a heart attack while 
jogging in 1989. 

At the dedication, Potts presented 
API director William L. Winter with a 
portrait of McClatchy. 
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LEGAL 








By Mark Fitzgerald 


Acting on their own, police in War- 
ren, Mich., obtained a search warrant 
for the Macomb Daily, had a detec- 
tive enter its newsroom on a sleepy 
Saturday morning, rifle the lone 
reporter’s desk and seize her notes 
while she made a frantic call to her 
managing editor. 

The red-faced Macomb County 
prosecutor quickly denounced the 
seizure as an outrage and ordered the 
notes returned. ’ 

A day later, the Warren police com- 
missioner personally returned the 
notes to Macomb Daily publisher and 
editor Ben Burns. 

However, the police department 
further outraged the newspaper by 
then issuing a press release asserting 
that the newspaper had agreed from 
the start to release the notes, as long 
as the police had a subpoena or search 
warrant. 

“Ben Burns and the rest of us here 
have been around long enough. You 
don’t do that [cooperate]. There’s no 
way,” said senior managing editor 
Mitch Kehetian. 

Now the paper is mulling legal 
action against the police department 





about a local murder written by 
Macomb Daily’s Cindy Mooty. 

Mooty’s Sept. 23 article consisted 
of interviews with eyewitnesses to the 
fatal drive-by shooting of a teen-ager. 

Soon after the story appeared, 
Mooty received a phone call from a 
Warren police detective who said one 
eyewitness’s account in the newspa- 
per differed from that given to police. 

The detective asked for the notes to 
verify the account published in the 
newspaper. 

After consulting with senior man- 
aging editor Kehetian and managing 
editor Karen Pope, Mooty refused the 
request. — 

Warren police then went to 37th 
District Judge Thomas E. Kennedy 
for a search warrant. Kennedy turned 
down the request. 

Shortly before the court's 5 o'clock 
closing time on Friday, Sept. 28, the 
police made the same request of 
another 37th District judge, Dawnn 
Marie Gruenberg. Judge Gruenberg 
agreed to issue the search warrant. 

The judge later told Mike Wowk of 
the Detroit News that no First 
Amendment issue was at stake 
because the information in the notes 
was not confidential. 





“They shouldn't use a search warrant to get a 
reporter’s material. Using a reporter or reporter 
material in any case should be the last resort.” 





under the federal First Amendment 
Privacy Protection Act. That act, 
passed after the famous 1978 U.S. 
Supreme Court case upholding the 
legality of a police raid on the news- 
room of Stanford University’s Stan- 
ford Daily, bars the seizure of a jour- 
nalist’s notes except under extraor- 
dinary conditions. 

“Our position right now — and | 
think I can speak for Ben Burns 
because he wrote about this in his 
column last Sunday and I know his 
thinking on it — is that we'll seek 
legal action unless there is a formal, 
public apology,” senior managing 
editor Kehetian said. Burns is out of 
the country, he said. 

“It’s an issue that goes beyond the 
Macomb Daily,” Kehetian said. 

The dispute began with a story 








She was also quoted as saying she 
was “under the impression that the 
reporter was cooperating with the 
police and wanted to help solve this 
slaying.” 

The next morning at 8:30 Mooty, 
27. was alone in the newsroom whena 
Warren detective entered and served 
her with the subpoena. 

Senior managing editor Kehetian 
picks up the story: “She said, “I can't 
give you my notes.’ She went around 
to the pagination desk where all [the 
editors’] phone numbers are . . . The 
first name she calls is Karen Pope. 

“Meanwhile the detective just goes 
and pulls out the drawer of her desk. 
Now. Cindy Mooty is a former librar- 
ian here. She is meticulous. He pulls 
the drawer open and here are all these 
notebooks neatly stacked and she 








EDITOR & PUBLISHER ‘or October 20, 1990 


Prosecutor raps police for seizure of reporter’s notes 
Says it was wrong to use search warrant; paper hints legal action 


has put the name [of stories] very 
dutifully on each one.” 

Talking to Pope on the phone, the 
detective agreed only to let reporter 
Mooty copy the notes, and then he 
left with the notebook, Kehetian said. 

“I got in about 10:10 a.m. and 
[Mooty] said, ‘A detective came and 
took my notes,’ ™ he said. 

“I said, ‘What are you talking 
about? That doesn’t happen in Michi- 
gan. 

Publisher and editor Burns called 
Macomb County prosecutor Carl 
Marlinga to complain — only to be 
told that Marlinga had not authorized 
the seizure. 

Marlinga immediately ordered 
Warren police not to copy the notes 
and said he was “outraged” by the 
police action. 

“A First Amendment issue is at 
stake here,” Marlinga told the Detroit 

(Continued on page 46) 
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NEWSPEOPLE IN THE NEWS 











Martha Steffens 


MARTHA “MARTY” STEFFENS, most 
recently an assistant news editor/ 
metro with the Los Angeles Times, 
has joined the Evansville (Ind.) Cou- 
rier aS assistant managing editor/ 
metro. She will direct a staff of 23 
reporters and editors. Previously, 
Steffens was with the Orange County 
‘(Calif.) Register, the Minneapolis 
Star and held various posts at the St. 
Paul Pioneer Press-Dispatch. 

a 

KATHLEEN HOPKINS, deputy city 

editor of The Daily Journal in Eli- 
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Kathleen Hopkins 


zabeth, N.J., was named city editor. 
Hopkins has been with the Journal for 
four years as a police reporter. Prior 
to that, she was a reporter for the 
Ocean County Observer in Toms 
River, N.J., and a reporting interne 
for Newsday in New York. 
* * * 

CHARLES F. CHAMPION, 36, has 
been named vice president of promo- 
tion for the Chicago Sun Times. He 
will be responsible for promotion, 
marketing support and circulation 
sales activities. Champion previously 
was assistant circulation director for 
the Orange County (Calif.) Register. 
He has also worked for the Los 
Angeles Daily News and the Tribune 
Co.’s Valley News/Daily News opera- 


‘tion in Van Nuys, Calif. 


* * * 


ANDREA DOVE was recently ap- 
pointed the national advertising di- 
rector for the Daily News in New 
York. She will be responsible for all 
national advertising categories 
including travel, financial and enter- 
tainment. Prior to this appointment, 
Dove spent three-and-half years as 
classified advertising director for the 
News. She has held managerial posi- 


tions at USA Today and the Chicago 
Sun Times. She started at Manches- 
ter Guardian and Evening News in 
Manchester, England. 

* * * 

Three staff changes have been 
announced at the Los Angeles Times. 

ROXANE ARNOLD, an assistant met- 
ropolitan editor, has been named 
state/specialist editor. She joined the 
Times in 1978 and has worked on the 
metro staff, the city desk at the Vailey 
edition, and most recently as an editor 
on the specialist desk. 

LEO C. WOLINSKY, an assistant city 
editor, has been named California 
political editor. He wiil supervise 
government and politics coverage, 
including the Sacramento bureau and 
the state political writers. Wolinsky 
succeeds JULIE WILSON, who is 
becoming editor of the Ventura 
County edition. Wolinsky joined the 
city desk in March 1989, coming over 
from Sacramento. He has been with 
the Times since 1977. 

KAREN WADA will assume broader 
responsibilities as she moves from 
assistant managing editor/hiring and 
development to assistant managing 
editor. Wada will now work on edito- 
rial projects and ventures, primarily 
with associate editor NARDA ZAC- 
CHINO and the features staffs. She will 
retain final review of all editorial sala- 
ries and hiring. But day-to-day opera- 
tions will be overseen by hiring edi- 
tors ALAN ACOSTA, RICHARD KIPLING 
and JIM WHITE. Acosta will continue 
to coordinate newsroom affirmative- 
action efforts and minority recruiting. 


* * 


R.B. “Bob” SMITH III, publisher of 
the Lebanon (Mo.) Daily Record, was 
elected president of the Missouri 
Press Association. He succeeds W. 
RAY VICKERING, owner and publisher 
of the Salem News. 
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Sun Publications Inc. of Naper- 
ville, Ill., parent company of the 
Naperville, Lisle, Fox Valley, Boling- 
brook and Romeoville Sun newspa- 
pers and Sun Printing Co., has 
announced some recent changes. 

JULI BRIDGERS was named market- 
ing manager of Sun Publications. She 
was an outside display advertising 
representative before being pro- 
moted. She has previously worked for 
the Savannah (Ga.) Morning News 
and Evening Press and the Orlando 
(Fla.) Sentinel. 

THERESA KILLION, replacing Brid- 
gers, was previously with the Small 
Group newspapers in lowa. She has 
also worked in commercial print 
sales. 

GARY BROWER and JEFF LEITNER 
are new to the editorial staff. Brower 
is a reporter on the city desk and 
Leitner is covering DuPage County. 

ELSA JOHNSON, recently promoted 
to outside display sales representa- 
tive, was previously the telemarket- 
ing services representative. Her new 
responsibilities will include some 
telemarketing, and ROP display 
accounts. 

PaT RAAB is the new editor of the 
Lisle Sun and DAN CASSIDY is the new 
managing editor of the Fox Valley 
Sun. Raab replaces ELIZABETH KUT- 
TER. Cassidy, replacing Raab, was the 
assistant editor of the Fox Valley 
Sun. 

*x* * 


TREVOR BRICKER has been named 
circulation director for all three Sub- 
urban LIFE newspapers of Illinois. 
Bricker joined the staff this January 
as DuPage County circulation man- 
ager. He served with the Pulitzer 
Community Newspapers before that 
in various capacities, including spe- 
cial assistant to the vice president, 
vice president in charge of produc- 
tion, production coordinator/circula- 
tion director and circulation manager. 

* * * 


DAVID RAY was named to the post 
of chief executive officer of Sentinel 
Newspapers in Denver, Colo., 
replacing former Sentinel president 
ROBERT SCHUMAKER who left in May. 
Ray was the director of sales and mar- 
keting for Gateway Press, a Pitts- 
burgh publishing company with 19 
community newspapers. Prior to that, 
he was responsible for advertising, 
marketing, circulation and printing 
for Sun Printing of Cox Enterprises in 
Yuma, Ariz. He has worked for Gan- 
nett, Scripps Howard and the Ameri- 
can-Statesman in Austin, Texas. 

* * * 

MELVIN D. Morris has been named 
publisher of Roane County News 
Kingston, Tenn. Morris was recently 





publisher/editor of the Rogersville 
Review, Rogersville, Tenn. He has 
also held positions at the Monroe 
County Advocate and the Knoxville 
Journal. 

* * &* 

JENNIFER FELDMAN has been named 
editor/manager of the Spencer Mag- 
net, Taylorsville, Ky. Feldman has 
just completed a postgraduate intern- 
ship with Knight-Ridder/Tribune 
News wire service in Washington, 
D.C. She is a May graduate of Eastern 
Kentucky University. 

*x* * * 

RICHARD BRADY has been named 
vice president of sales and marketing 
for Suburban Communications Cor- 
poration, Livonia, Mich. He will be 
responsible for the coordination of 
marketing, product development, 
sales promotions, sales activities, 
and new markets. Brady has been 
with the Observer & Eccentric 
Newspapers as advertising director 
since 1985. 

* * * 

ALLEN B. FLEMING has been named 
director of marketing and promotion 
at the Las Vegas Review-Journal. 
Fleming previously held positions as 
director of promotion and research at 
the Washington (D.C.) Times and as 
director of marketing and research at 
the Baltimore (Md.) News American. 
In his new position, he will manage 
and direct the operations of promo- 
tion, marketing research and commu- 
nity and employee relations for the 
Review-Journal and the Las Vegas 
Sun, now in a group operating agree- 
ment. 

* * * 

ROBERT HORDT, 36, has been 
named business editor for the Asbury 
Park (N.J.) Press, responsible for all 
business coverage including daily, 
Sunday and Press Business Monday 
sections. A Press Business writer 
since 1984, Hordt has covered retail- 
ing, personal finance and the stock 
market. He has served as acting busi- 


ness editor since April of this year, 
succeeding former editor, IRA FINE. 

Other changes at the Press include 
several news staff members. RICHARD 
F. HOLL, previously a Sunday copy 
editor, becomes the real estate editor. 
ELMER CURRAN, most recently the 
“50-Plus” and religion sections, is 
now the “Wheels” editor. TERESA 
KLINK, current food editor, will con- 
tinue her duties while assuming the 
position of Sunday Panorama editor. 
NANCY ROMANENKO, who joined the 
Press 25 years ago as a teletypist in 
the production department, is now the 
home and garden editor. SANDRA 
OTTO CUMMINGS is the new religion, 
education and 50-Plus editor. RONNA 
Sutow is TV Week editor. PAM GAL- 
LAGHER who has served as a night 
and day desk copy editor and Sunday 
Panorama editor, is fashion editor. 

* * * 


GORDON HIRSCH, 34, news editor of 
The State in Columbia, S.C., was 
named managing editor of The Sun 
News in Myrtle Beach, S.C. Hirsch 
replaces SUE DEANS, who became 
executive editor of The Sun News last 
month after GIL THELAN was named 
editor of The State. Hirsch will over- 
see day-to-day newsroom operations 
with all newsroom departments 
reporting to him except editorial. His 
work experience includes stints at 
South Carolina papers such as the 
Columbia Record, The Times and 
Democrat in Orangeburg, the Green- 
ville News and The Evening Post in 
Charleston. 

* * * 


JOHN D. Morton, 40, has been 
named to the newly created position 
of automotive sales supervisor for the 
Washington Times. He has served as 
district sales manager for both 
Chrysler Motor Corp. and Peugeot 
Motors of America in Michigan, and 
manager of regional sales operations 
in the Middle Atlantic region for Nis- 
san Motor Corp. 
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NEWSPEOPLE IN THE NEWS 








Gary Watson 


Gary L. WATSON, formerly head of 
the Gannett’s Community Newspa- 
per Division which was merged with 
the Metro Newspaper Division on 
Oct. 1, will now head the Newspaper 
Division of Gannett Co. as president. 
BRIAN DONNELLY, formerly president 
of the Metro group, becomes execu- 
tive vice president of the Newspaper 
Division. 

* * * 

Advertising director RICHARD 
BROUSE has been appointed vice 
president/advertising for the Beacon 
Journal in Akron, Ohio. He will have 
full responsibility for the entire adver- 
tising division. Brouse, employee 
since 1972, started in classified ad- 
vertising and marketing positions 
until he was named advertising direc- 
tor in 1986. 


* * 


The Daily Press of Paso Robles, 
Calif., has announced two staff 
changes. JOHN ECHEVESTE has been 
named advertising manager, and Ros- 
ERT O. VINCENT is a new writer and 
columnist. 

Echeveste, who succeeds OTTO 
STACH, has been special account 
executive since 1988. 

Vincent has served as editor of sev- 


Expertise and reliability 
for owners selling 
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George Williams 


eral California newspapers including 
the Inglewood Daily News, the New- 
port Harbor News-Press, Santa 
Paula Chronicle, Lompoc Record 
and most recently, The Redwood 
Record in Garberville. 


* * * 


TOM RUTLAND has been named 
managing editor of the Conroe Cou- 
rier in Montgomery County, Texas. 
He has served in various editing 
capacities at the Port Arthur News, 
Beaumont Enterprise and the Mid- 
land Reporter-Telegram. Prior to 
joining the Courier, he was with 
Micheal Smith & Associates, a Hous- 
ton computer software firm. 


* * * 


GEORGE W. WILLIAMS has been 
appointed regional vice president of 
Morris Newspaper Corp. and will 
oversee eight Tennessee publications 
and three Mississippi newspapers. 
Before MNC, Williams was a 
publisher with Worrell Newspaper 
Inc. and managed 10 separate publi- 
cations over a 20-year span. 

RICK NOFFSINGER has been named 
publisher of The Daily Times Leader 
in West Point, Miss. He most recently 
published two newspapers in Breck- 
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inridge and Frisco, Colo., SPANKY 
BRUCE, who has been both editor and 
publisher of The Leader for the past 
three years, was appointed executive 
editor. 


* * * 


WILLIAM B. TRIMBLE has been 
named publisher of The Review 
Appeal in Franklin, Tenn., a three- 
day-a-week newspaper. Most 
recently, he was general manager of a 
group of 18 weeklies in Broward and 
Palm Beach counties, Fla. 


* * * 


MELANIE PHARO JONES has been 
named publisher of the Starkville 
(Miss.) Daily News. Jones has 
worked in both the editorial and 
advertising department. 

* ok * 


ANDY MCMILLS has been named 
executive editor of the Olympian in 
Olympia, Wash. 

A former managing editor of the 
Stockton (Calif.) Record and subur- 
ban editor of the Fort Worth (Texas) 
Star-Telegram, McMills, 42, has 
worked at several Northwest newspa- 

rs. 

He will head a newsroom of 40. 

“Community journalism is my spe- 
cialty,” he said. “I’ve been practicing 
it for years — even at the large metro- 
politan papers.” 





Two elected 
to Guild board 


Newspaper Guild members have 
elected Carol Przbyszewski and Tom 
Thibeault to vacant seats on the 
union’s International Executive 
Board. 

Przbyszewski, secretary-treasurer 
of the Erie Guild in Pennsylvania, 
won the job of at-large vice president. 
The 38-year-old telemarketer for the 
Erie Times and Morning News beat 
Todd Cunningham, president of the 
Los Angeles Guild, by a margin better 
than two to one. 

She will complete the unexpired 
term of Robert Hold Jr., who resigned 
last January in a dispute with local 
union leaders in St. Louis. 

Thibeault, 38, is president of the 
Manchester Guild in New Hampshire 
and a darkroom technician at The 
Union Leader. He defeated Andy 
Duehring of the Providence, R.I., 
local by a three-to-one margin to win 
the regional vice presidency. He 
replaces David M. Rousseau, who left 
the board after taking a management 
job at The Union Leader. 
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Hilliard will be 
first black 
ASNE president 


Portland, Ore., Oregonian editor 
William A. Hilliard has been elected 
treasurer of the American Society of 
Newspaper Editors. 

According to ASNE procedures, 
he will take office next April and rise 
through the leadership to become the 
society’s first black president in 1994. 

Hilliard joined ASNE in 1979 and 
was elected to its board in 1985. He 
has worked at the Oregonian since 
joining as a copy aide in 1952. He has 
served as a Pulitzer Prize juror and a 
trustee of the National Urban 
League. 

Also at its meeting in Dallas Oct. 5- 
6, the ASNE board approved resolu- 
tions: praising the Cincinnati jury's 
decision acquitting a museum of 
obscenity charges: supporting public 
education about the First Amend- 
ment; supporting women sportswri- 
ters and urging newspapers to con- 
tinue hiring and promoting minorities 
despite the industry's economic diffi- 
culties. 


Two hostage 
journalists 
contact families 


Two of seven journalists held hos- 
tage by the Medillin cocaine cartel 
sent their families a tape-recorded 
message praying for a quick resolu- 
tion to the crisis, Bogota, Colombia 
news media reported. 

“We hope that this will end well 
and that we will be able to be with you 
soon,” Diana Turbay de Uribe said in 
the first message from the journalists 
since their disappearance in August 
and September. The tape was sent to 
her father, former President Julio 
Cesar Turbay. 

The text, read over a national radio 
network, included statements by a 
second kidnapped journalist, 
Azucena Lievano. 

The two women said they were in 
good health. They did not mention the 
conditions of five other missing jour- 
nalists. Nor did they give any infor- 
mation on who was holding them. 

Lievano, a national tv reporter, 
and Turbay, editor of a Colombian 
newsmagazine, were kidnapped with 
four other journalists on Aug. 30. 

Francisco Santos, managing editor 
of Bogota’s El Tiempo newspaper, 
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was abducted on Sept. 19. 

The drug traffickers have made no 
ransom demands, but a recent cartel 
statement called for negotiations with 
the government toward achieving full 
amnesty for its members. The govern- 
ment has rejected any negotiations. 

— AP 


H.S. teacher wins 
education title 


Steve O’Donoghue, director of the 
Media Academy at John C. Fremont 
High School in Oakland, Calif., has 
been named the 1990 National High 
School Journalism Teacher of the 
Year. 

The Dow Jones Newspaper Fund 
is scheduled to present the award 
Oct. 27 when the Journalism Educa- 
tion Association and National Scho- 
lastic Press Association meet in India- 
napolis. 

The award includes a $1,000 scho- 
larship next year for the Fremont 
senior who wins a writing competition 
and plans to major in journalism in 
college. 

O’Donoghue created the Media 
Academy, a three-year program for 
at-risk inner-city students that inte- 
grates journalism into English, social 
studies and math classes. 


Lunch with Bears 


The Pioneer Press, publisher of 46 
suburban Chicago papers, is promot- 
ing itself through a series of luncheons 
with leading Chicago Bears players. 

The 15-week series, sponsored also 
by a car dealership and a hotel, runs 
from September to December and 
allows fans to talk with the players. 
Tickets cost $20, with tables for 10 
people selling for $190. 





News carrier 
is killed 


A 16-year-old Virginia newspaper 
carrier was killed Oct. 7 as he waited 
for a bundle of morning newspapers. 

Jason Owens was sitting on his 
bicycle in Chesapeake about 5 a.m. 
when a motorist struck him from 
behind and drove away, police say. 
Police arrested Jennifer Carr, an 18- 
year-old Norfolk State University 
student at her home that afternoon 
and charged her with involuntary 
manslaughter. 

According to the police report, 
Carr was turning on the wrong side of 
the road. She stopped the car, backed 
up, stopped again and drove away, 
police said. Carr lives near the acci- 
dent scene. 

Owens has been a carrier for about 
eight months, said Charlie Peeples, 
district manager for the Virginian- 
Pilot and Ledger-Star. 


K-R elects 
board members 


Knight-Ridder Inc. has elected for- 
mer Times Mirror Co. executive 
Peter C. Goldmark Jr. to its board of 
directors. 

Also elected was William S. Lee, 
chairman and president of Duke 
Power in Charlotte, N.C. 

Goldmark, 49, is president of the 
Rockefeller Foundation. He was 
senior vice president of Times Mirror 
from 1985 to 1988, executive director 
of the Port Authority of New York 
and New Jersey from 1977 to 1985 and 
has worked for the states of New 
York and Massachusetts. 

Lee, 61, has spent his career with 
Duke Power. 
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Book reviews 





A sweeping look 
at reporters’ 
writing ‘tools’ 


Tools of the Writer’s Trade: Suc- 
cessful Writers Tell All About the 
Equipment and Services They Find the 
Best. Dodi Schultz, ed. (New York: 
HarperCollins, 403 pages.) $21.95. 


If you’re not entirely satisfied with 
the kinds of “tools” you use in writ- 
ing or just want to know what others 
do, this is the book. It is hard to imag- 
ine anybody — reporter, editor or 
free-lance writer — not learning 
something from this effort. 

This book, with contributions from 
over 200 members of the American 
Society of Journalists and Authors 
which sponsored the book, tries to 
fathom all the variations on any sub- 
ject remotely akin to equipment and 
how to go about producing copy. 

In an opening chapter, contributors 
who use word processing give a few 
paragraphs about what they use — 
the features they swear by and the 
limitations. You name the program 
and it is likely covered, with some real 
hands-on analyses. 

Not all the ideas center on modern 
equipment and programs. How do 
you find a table to work on in a small 
hotel room when on assignment — 
and there’s no desk, the chest of 
drawers is too high, a coffee table too 
low? Science writer Ed Nelson in this 
book suggests, “Pull the second 
drawer out of the usual hotel-room 
bureau, then re-insert it about six 
or eight inches but upside 
down. . . .You’re likely to find that 
the inverted drawer will hold your 
typewriter (or computer) at just about 
the right height.” 

For relaxing as he sits hours at his 
computer, writer Don Wigal uses a 
foot roller, “a shaped piece of wood 
which I place on the floor under my 
desk, pressing one foot at a time on it 
and rolling it back and forth to stimu- 
late the soles of my feet.” A soda 
bottle will also work, he says. 

Among other tips in this book: 

@ “You can speed your typing, 
when using a word-processing pro- 
gram, by coining abbreviations for 
long words that will be repeated fre- 
quently in your manuscript,” says 
Luanne Pfeiffer, who writes for the 
Los Angeles Times and magazines. 
“(Example: For a piece on skiing in 
France, I typed ‘vel’ for Courchevel 
and ‘aum’ instead of Aiguille du 








Midi.) Then, when you're through, 
use your word processor's search- 
and-replace function to replace the 
abbreviations with the real terms 
throughout. This is a handy timesaver 
for lengthy foreign place names, as 
well as long, hard-to-spell technical 
terms.” 

@ “Clip long-distance phone costs 
by dialing many sources through toll- 
free 800 numbers,” says Hal Morris, 
former business news editor for 
Times-Mirror publications. He pro- 
ceeds to name and give addresses and 
costs for two directories with such 
numbers. 

@ Alma Denny, a lifestyle writer 
for magazines, talks about bulletin ser- 
vices that update the comings and 
goings of celebrities. 

Chapters also deal with home 
copiers, tape recorders and fax 
machines; reference materials, and 
databases. A chapter on work space 
tells where you, as a serious writer, 
can get free office work space for six 
months at a time. One is the New 
York Public Library, which gives 
space if you have a book contract. 

Every reference to equipment or a 
service has an address and phone 
number through which a reader can 
receive more information. 

Dodi Schultz, who writes for 
Parents and other magazines, is a past 
ASJA president. 


Franklin and Bache: Envisioning the 
Enlightened Republic. Jeffrey A. 
Smith. (New York: Oxford Univer- 
sity Press, 222 pages.) $28. 


In the early days of the nation, 
presidential candidates did not enter 
the political forays directly but relied 
on the press to make the case for them 
before the voters. 

One of the most aggressive editors 
during the terms of the first two presi- 
dents was Benjamin Franklin Bache. 
Idealistic and aggressive — obnox- 
iously belligerent, his critics would 
have said — Bache made the case for 
Jefferson, a Republican or egalitari- 
an, over and against an imperialistic 
(some would say) George Washing- 
ton and the Federalists. 

Half the book is devoted to Bache’s 
relationship to his doting grandfather 
and namesake, Benjamin Franklin, 
and thus the book is of interest as 
much for a look at the elderly legend 
as it is about his grandson. 

The second part deals with Bache’s 





democratic idealism and his optimis- 
tic belief that the new society would 
survive if the common person were 
educated and involved. 


Reference is made to physical 
attacks on him, vandalism of his 
printing shop, and his arrest under the 
Sedition Act of 1798. He died at age 29 
of yellow fever before he could be 
brought to trial. 


Educated in France and Switzer- 
land, with his course directed by his 
grandfather who kept in constant 
touch, “Benny” was a refined, obe- 
dient youth always trying to excel to 
please his grandfather. Benny devel- 
oped a pro-French leaning which put 
him in conflict with the English- 
favoring Federalists. 


The book deals too generally with 
Bache’s years as editor of The Aurora 
and General Advertiser in Philadel- 
phia. One would like to see a chunk of 
material, with substantial excerpts, 
on this young editor’s conflict with 
Washington and others. 


Smith is associate professor of jour- 
nalism at the University of lowa. 


— Hiley Ward 





Army joins Pioneer 


The Pioneer Press of Wilmette, Ill.. 
has contracted with the U.S. Army’s 
Fort Sheridan to produce jointly the 
fort’s weekly newspaper, The Tower. 

The agreement calls for Pioneer, a 
group of 46 community papers around 
Chicago and sister company to the 
Chicago Sun-Times, to provide one 
reporter, advertising sales, typset- 
ting, pasteup, printing and delivery of 
the 7,000-circulation paper. The 
Tower will provide coverage of the 
fort and military issues and design 
pages. 


Hello, shoppers 


The publisher, editor and staffers of 
the Manchester, N.H., Union Leader 
went to work in a shopping mall in 
Nashua recently. 

Publisher Nackey Loeb and editor 
in chief Joseph W. McQuaid led a 
group from various departments to 
talk with shoppers and distribute 
prizes — including six-month sub- 
scriptions to non-subscribers. 

Loeb said she wanted to find out 
what people get and what they want 
from the state’s biggest paper. 
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Minority journalists 
to convene jointly 


Four associations representing 
more than 4,000 journalists from 
racial and ethnic minority’ groups are 
planning their first joint convention, 
Oct. 5-6, 1994, in Atlanta, Ga. 

The 1994 Unity Convention stems 
from the “collective concern that 
jeurnalists of color are still not being 
hired or promoted in the news media 
in numbers commensurate with the 
growing racial and ethnic diversity of 
our population,” the groups said. 

The National Association of Black 
Journalists, National Association of 
Hispanic Journalists, Asian Ameri- 
can Journalists Association and 
Native American Journalists Associ- 
ation agreed to a joint convention two 
years ago. 

They hope the 1994 convention 
“will provide us the forum to show 
the industry the wealth of talent and 
numbers that make up these multicul- 
tural and multiracial organizations,” 
said NAHJ president Don Flores. 

He called for news organizations to 
provide moral and financial support 








and to join efforts to integrate minori- 
ties into the news business. 

Atlanta was chosen because the 
South “has not provided the oppor- 
tunities for Hispanic and Asian jour- 
nalists, even though it is the home of 
several national media organiza- 
tions,” the groups said in an 
announcement. 


Publicity 
is ‘painless’ 


The Newport News, Va. Daily 
Press and Times-Herald recently held 
a series of “Painless Publicity” semi- 
nars to assist club presidents and 
publicity chairpersons with getting 
news of their organizations into print. 

The seminars were attended by 
approximately 200 representatives of 
school and church groups, health and 
elderly care agencies, sports clubs, 
neighborhood associations, local gov- 
ernments, service clubs and special 
interest groups. 

Promoted through in-paper ads, the 
seminars covered writing and submit- 
ting press releases, deadlines for each 
section of the newspaper, and pro- 


‘ 





vided biographies and phone numbers 
of key newsroom personnel. To build 
a contact file for the news staff, par- 
ticipants were asked to complete pre- 
printed cards requesting information 
about their organizations and goals. 


Carrier arrives 
just in time 


A Columbus (Ga.) Ledger- 
Enquirer carrier may have saved four 
sleeping people from a fiery death by 
alerting them that their house was on 
fire. 

Carrier Deryl Myers was filling a 
newsrack in Phenix City, Ga., at 
about 3 a.m. Sept. 25 when he noticed 
smoke coming from a house down the 
street. 

Myers drove to a fire station about 
a block away before returning to the 
house, where he pounded on the door 
until the Mack family awoke. 

“After I drove away I started smil- 
ing,” Myers told Ledger-Enquirer 
reporter Ed Hall. “I realized that four 
people may have been dead if I hadn't 
been there at the right time.” 
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TECHNICAL BRIEFS 








Publishers, state 
reach voluntary 
recycling pact 


The Louisiana Press Association 
and the state’s Department of Envi- 
ronmental Quality announced agree- 
ment on voluntary phased-in use of 
recycled newsprint by newspapers 
throughout Louisiana. 

Recycled newsprint will be used in 
gradually increasing amounts over 
several years as contracts with sup- 
pliers are renegotiated, beginning at 
the 10% level in 1992 and rising to 20% 
in 1995, 30% in 1997 and 40% by the 
year 2000. 

“All the papers in the state have 
indicated that they will use recycled 
paper if the quality . . . is good and 
the cost remains reasonable,” said 
LPA member David C. Manship, 
associate publisher of the Baton 
Rouge State-Times and Morning 
Advocate. 

DEQ Secretary Paul H. Templet 
said the goal is “to recycle 50% of the 
newspapers that are sold.” 


Mycro-Tek signs 
OEM deal 
with Xitron 


Wichita-based Mycro-Tek Inc. 
recently signed an original equipment 
manufacturer agreement with Xitron 
Inc. of Ann Arbor, Mich., that 
enables Mycro-Tek to sell, market 
and support Xitron’s Clipper image 
processor as the Mycro-Comp Clip- 
per 600P. 

The imager, a 600x600-dpi_ plain- 
paper typesetter, offers, among other 
features, landscape or portrait output 
to dual 11”x17” paper trays and a 100% 
PostScript-compatible Weitek raster 
image processor. It supports both 
Type | and Type 3 Adobe fonts and 
comes standard with a 35-font Post- 
Script library, with an option to 
download additional fonts. 


Western Lithotech 
promotes three 


Dan Sells was promoted to senior 
vice president of newspaper and in- 
ternational sales at Western Litho- 
tech, which created the position in 
recognition of Sells’ service to the 
company. 

Sells continues to oversee sales of 








plates, chemicals and machinery to 
the newspaper industry, and will 
serve as an adviser to the Western 
Lithotech board of directors. Since 
joining the company, Sells has held 
various positions in sales and in mar- 
keting, office and personnel manage- 
ment. He was named a vice president 
in 1979. 

Wesley K. Gass was promoted to 
manufacturing vice president, with 
responsibility for all phases of manu- 
facturing at Western Lithotech’s St. 
Louis, Mo., and Jacksonville, Texas, 
facilities. Gass joined the company in 
1982 and has been the Jacksonville 
plant manager. 

Yoshihiro Maeda was appointed 
Western Lithotech’s research and 
development manager. Overseeing 
projects in the research and develop- 
ment groups, he reports to R&D vice 
president Ed Parker. Maeda earlier 
had worked in technical and research 
positions for parent company Mitsu- 
bishi Kasei in Japan. 


Ferag, Cheshire 
enter coop pact 


Ferag Inc., supplier of conveying 
and materials handling systems, and 
Cheshire, developer of in-line imag- 
ing equipment, have reached a 
cooperative agreement to provide 
high-speed, on-line ink jet systems to 
the newspaper and printing indus- 
tries. 

Citing interest in personalizing 
newspapers to target individual 
households, Ferag, in Bristol, Pa., 
said it will combine its expertise with 
that of Mundelein, IIl.-based Chesh- 
ire to help produce such papers and 
address business opportunities in pre- 
prints, supplements and magazines. 

Cheshire’s system will print 
addresses, routes and customized 
messages directly on publications. 


Baldwin 
acquires Misomex 


Baldwin Technology Co. Inc., 
Rowayton, Conn., has completed the 
purchase of all outstanding capital 
stock of Misomex of North America 
Inc. of Rosemont, Ill., and Sweden’s 
Misomex AB from the Dyson-Kiss- 
ner-Moran Corp. for a $44 million 
cash price. The purchase included 
subsidiaries in the U.K., U.S., Swe- 
den and Germany. 

Misomex companies had over $4 
million in net income on more than 





$41 million in net sales in its most 
recent fiscal year. Misomex manufac- 
tures image imposition, step-and- 
repeat, automatic mask-cutting and 
other prepress equipment. It gives 
Baldwin an entry to the prepress mar- 
ket. 

No changes in name or manage- 
ment are planned. Baldwin Americas 
Corp. president Gerald A. Nathe 
serves as Misomex International 
chairman; Howard LeVine remains 
president of Misomex N.A. 


Videotex debuts 
in Atlanta 


The Atlanta Journal and Constitu- 
tion have introduced the Access 
Atlanta consumer videotex service 
offering news, classified ads and an 
electronic library. 

It is accessible directly by dialing 
(404) 222-9292 and on BellSouth’s 
TranstexT Universal Gateway. Jour- 
nal-Constitution publisher Jay Smith 
noted that 8% of the city’s households 
own the PC, modem and communica- 
tions software required for access. 

For $6.95 per month, subscribers 
receive the complete first edition of 
the business section (updated by 8:30 
p.m.), all daily and Sunday classified 
ads (updated by 8 p.m. Sunday, 3 p.m. 
Saturday), a library of 2,600 movie 
reviews, an entertainment listing 
(current movies, concerts, night 
clubs, restaurants, leisure-time 
events) and a package of communica- 
tions services that includes electronic 
mail, a chat line and letters to the 
editor. 

Premium services provide access 
to all articles published since January 
1988 through a joint venture with 
Knight-Ridder’s Vu/Text Informa- 
tion Services Inc. ($2/min. during 
business hours; 30¢/min. on nights, 
weekends) and news, weather and 
sports from the Associated Press 
(15¢/min.). 


CSM joins 
Post on 
UMI CD-ROM 


The full text of the Washington 
Post becomes available this fall on 
read-only compact disc from Ann 
Arbor-based University Microfilms 
International, a Bell & Howell infor- 
mation company. 

A subsequent agreement will put 
the full text of The Christian Science 
Monitor on CD-ROM. 
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By Jim Rosenberg 


If reports prove true, Iraq’s notion 
of a free press is a big, web offset 
color unit it didn’t have to pay for. Of 
course, in one way or another, Iraq 
may end up paying a bigger price than 
the press’s $1.5 million value. 

King Press Corp. has lost Kuwait 
and Kuwait has lost a big King press. 
According to the Joplin, Mo., press 
manufacturer, a Publishers Equip- 
ment Corp. subsidiary, among the 
valuable booty carried away by 
Kuwait's occupiers is a Process King, 
a fast, single-width press for quality 
back-to-back four-color printing. It 
included a dryer for heatset work and 
a folder for tabloid, quarter- and half- 
fold products. 


As far as King knows, the press had 
not yet been uncrated, and the Iraqis 
may have had little idea of what their 





40 tons of loot really amounted to. 

“We do not have certain knowl- 
edge that they did steal it and take it 
back [to Iraq],” King vice president 
A. James Hall told E&P. 

“Our understanding from general 
news stories that we saw and that we 
heard on the radio is that they have 
stolen, rounded up and removed 
printing presses from Kuwait,” he 
continued. While noting King has had 
no reports on the specific press, Hall 
said “the odds on it still being in 
Kuwait are vanishingly small.” 

He described the Process King as a 
“premium commercial, magazine 
printing press” that had been shipped 
to Al Qabas, Kuwait's largest printer, 
whose contracts include commercial 
work and newspaper printing. 

“Kuwait has been one of our big 
customers,” Hall said. “We had a 
tremendous amount of prospective 





New press a Kuwait casualty 


business in Kuwait at the time this 
happened.” He added that outside of 
the U.S., “Kuwait represented the 
biggest prospect pool that we had.” 

King said Iraq would be unable to 
install the press without outside assis- 
tance, which it is unlikely to secure. 

* * * 

Last month, Evans Kostas, chair- 
man and president of Dallas-based 
PEC, announced the appointment of 
Kent Martin as vice president and 
general manager of King Press Corp., 
which supplies single-width web 
offset presses to newspapers and 
commercial printers. 

Martin has concentrated on offset 
printing in his 25 years in the graphic 
arts industry, most recently as presi- 
dent of Miller Printing Equipment 
Corp. He had earlier held senior-level 
marketing positions with Michle- 
Goss-Dexter. 





TECHNICAL BRIEFS 








Nexis offers 
yesterday, today 
and tomorrow. 


Nexis, the computer-assisted infor- 
mation service of Dayton-based 
Mead Data Central Inc., introduced 
the Backgrounder library, allowing 
searchers to find background infor- 
mation, analysis, statistics and facts 
on a variety of topics without using 
any search logic. 

Each of 11 subject files contains 
about 20 selected stories, which auto- 
matically appear in reverse chrono- 
logical order when a file is chosen. 
Pre-selection of stories was made to 
save users time spent formulating a 
search, according to Nexis. 

Subjects are: abortion, AIDS, 
airplane crashes, earthquakes, forest 
fires, hazardous waste, hurricanes, 
Lyme disease, mass murders, oil 
spills and serial killings. 

Added in early October, a special 
Nexis file in the Energy library 
addresses the current oil-supply situ- 
ation. “The crisis file will remain in 
effect for the duration of the oil 
crunch,” said Nexis. It is updated 
daily. 

Crisis includes documents from 11 
newspapers and financial and trade 
publications. Document selection 
terms will be added as they appear in 
the news. 








Nexis also is assembling a Europe 
library focusing on 1992, when the 12 
European Economic Community 
members will trade under a single set 
of regulations. It will be built and 
maintained with software developed 
by Mead Data Central that employs 
natural language processing princi- 
ples. Europe News, the first file to be 
built, uses the program to select full- 
text articles pertaining to Europe in 
1992 from such sources as The Eco- 
nomist, The Times of London and 
Business Week. 

The intelligent selection process 
will enable searches to yield a higher 
percentage of relevant articles, 
whereas the same search in a large 
library such as Nexis will yield all 
articles that contain the search terms. 

Europe will also contain company 
information, analysis, and regulatory 
news. The Commission of the Euro- 
pean Communities’ Official Journal, 
provided by the Celex database, 
reports on treaties, legislation, case 
law and regulatory issues relating to 
the new rules established for 1992. 


Birkett gets 
RIT post 


William H. Birkett was named 
associate director of the School of 
Printing Management and Sciences at 
Rochester Institute of Technology, 
where he has taught since 1974, coor- 





| dinated the printing and applied com- 


puter science program and chaired 
the staff of the imaging section of 
SPMS. 

Birkett said the graphic arts and 
SPMS are entering a “crucial period” 
in which they must integrate digital 
imaging with conventional printing at 
a time of rapid technological change. 

Before joining RIT, Birkett was a 
university printing services manager, 
an ad agency sales promotion opera- 
tion manager and a promotional mate- 
rials manufacturer’s litho production 
manager. 


Hyphen signs 
McCutcheon 
in Canada 


McCutcheon Graphics Inc. has 
obtained exclusive Canadian service 
and distribution rights for products 
from Hyphen Inc., Wilmington, 
Mass. 

Through its 11 offices across 
Canada, McCutcheon represents 
more than 10 graphic arts hardware 
and supply manufacturers. Based in 
North York, Ont., it has supplied 
Hyphen products for more than a 
year. They include software raster 
image processors for the Apple 
Macintosh, various PCs, Sun Sparc- 
station and DECstation, a hardware 
RIP and high-resolution recorders. 








EDITOR & PUBLISHER for October 20, 1990 


31 








IN BRIEF 








Newspaper 
rapped for 
false report 


The Informer, a newspaper that 
prints only arrest reports, ran into 
trouble with its first issue when a man 
falsely linked to a cocaine bust was 
fired from his job. 

Publisher Ray Aden said he still 
believes the paper will be an impor- 
tant crime-fighting tool, “but, unfortu- 
nately, some people might be hurt.” 

“He was relying on his people to be 
accurate and one of them messed 
up,” said Shawn Exposito, 23, fired 
from his $500-a-week job as a carpet 
installer just a month after the birth of 
his third child. “It couldn’t come at a 
worse time.” 

Aden promised a retraction and 
said he would do everything he could 
to help out Exposito, but that did not 
include an offer to make up for his lost 
income. 

Exposito’s boss at M&M Floor 
Co., Bert Butler, has tried to help by 
giving him a lesser job at half the pay 
until his previous position reopens. 
Butler already had hired someone 
else to replace his employee of eight 
years. 

The Informer correctly printed that 
Exposito was arrested last month for 
driving with a suspended driver's 
license. It also printed that he was 
arrested on a cocaine charge, which 
jail records show is inaccurate. 

Butler saw the drug arrest item 
Sept. 28 and fired Exposito the next 
day. 

Aden said he is still trying to deter- 
mine how the mistake was made and 
is trying to find another job for Expo- 
sito. 

— AP 


Murdoch to merge 
Australian 


newspapers 


Rupert Murdoch announced he will 
merge four of his Australian newspa- 
pers into two around-the-clock publi- 
cations. 

The morning Melbourne Sun and 
afternoon Herald will become the 
Herald-Sun. \n Sydney, the after- 
noon Mirror and the morning Daily 
Telegraph will operate as the Daily 
Telegraph Mirror. All but the Herald 
are tabloids. 

Murdoch said the “changes are 
made as part of acommercial decision 








to consolidate News Ltd.’s competi- 
tive positions in both cities.” 

The move follows a plunge in the 
value of News Corp.’s stock. It was 
trading on the day of the announce- 
ment at the equivalent of $5.56 a 
share, compared with $9.42 earlier 
this month. 

The fall has wiped out more than 
$1.66 billion of the company’s market 
capitalization and led the Australian 
Stock Exchange to launch an inquiry. 
News Corp. told the exchange Oct. 2 
it did not know the reason for the 
decline. 

Murdoch said the changes would 
not result in cutbacks to the editorial 
staff, though production areas will be 
trimmed. 

— AP 


ABC offers 
Zip planner 


Media planners can access circula- 
tion figures of more than 600 North 
American newspaper by ZIP or Cana- 
dian Postal codes through the Audit 
Bureau of Circulations’ ZIP Planner 
applications program, available only 
to members. 

Users can select ZIP or Postal Code 
circulation by individual newspaper, 
individual code or Areas of Dominant 
Influence to pinpoint cost-efficient 
media buys. ZIP Planner runs in Lo- 
tus 1-2-3, is programmed to manipu- 
late/sort data by command and will be 
updated twice a year as new Audit 
Reports are released. 

Sears Roebuck & Co. national 
retail advertising manager S. Scott 
Harding, an ABC board member, said 
the program allows his company to 
electronically merge audited ZIP 
code data with its sales and demo- 
graphic database in minutes, saving 
time and eliminating error from man- 
ual compilation. 


Senator’s aide 
suspends weekly 
newspaper column 


The top aide to U.S. Sen. Mark 
Hatfield suspended his weekly news- 
paper column after Hatfield’s chal- 
lenger questioned columns that men- 
tioned contributors to the senator’s 
re-election campaign. 

Gerry Frank decided Oct. 3 to sus- 
pend his weekly column in the Orego- 
nian. Representatives of Democratic 
Senate candidate Harry Lonsdale had 
criticized him for mentioning Hatfield 





campaign contributors four times in 
the past 16 months. 

Frank, chief of staff for Hatfield, 
said there was no connection between 
the columns and the contributions, 
and that the criticism was unwar- 
ranted. 

— AP 


H.S. workshop 
has star appeal 


The Orlando (Fla.) Sentinel 
brought out Ken Olandt, star of the 
new tv series Super Force, to bring 
in students for its eighth annual jour- 
nalism workshop. 

Nearly 300 middle and high school 
students attended the program at Val- 
encia Community College. It dealt 
with yearbooks, magazines and 
newspapers — from reporting and 
interviewing to layout, photography 
and journalism careers. 

The program featured a contest in 
which students wrote stories based on 
interviews with Olandt, and Sentinel 
editors judged them. 


Tass to open 
news bureau 
in Israel 


The Soviet news agency Tass will 
open a news bureau in Israel, accord- 
ing to an Official, as relations between 
the two countries continue to 
improve. 

The office will be in Jerusalem or 
Tel Aviv, said Tatyana Kitayeva of 
the news agency’s international 
department. The bureau chief will be 
Alexander A. Zhurdo. 

At a United Nations meeting on 
Oct. 7, the Soviet Union and Israel 
announced plans to ‘open consulates 
in each other’s countries, a major step 
in restoring relations that were cut 
after the 1967 Middle East War. 

Soviet Foreign Minister Eduard 
Shevardnadze said Israel would open 
a consulate general, the highest-level 
consulate, in Moscow, and the 
Soviets would open a consulate gen- 
eral in Tel Aviv. 

Also announced was that direct air- 
line flights between the Soviet Union 
and Israel would begin within a month. 
Such flights could accelerate the exo- 
dus of Soviet Jews to Israel, which 
already is straining to accommodate 
more than 100,000 Soviet émigrés 
who have arrived since last year. 
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ASNE delegates 
visit E. Europe 


A delegation from the American 
Society of Newspaper Editors was 
touring Eastern Europe bearing a list 
of 115 U.S. editors who have volun- 
teered their services to help the free 
press overseas. 

Eleven men left Oct. 6 for a two- 
week excursion to Poland, Germany, 
Hungary and Czechoslovakia. Led by 
ASNE president and Dallas Morning 
News editor Burl Osborne, the group 
was scheduled to meet with journal- 
ists and political leaders. 

Most of the volunteers from 64 
daily newspapers have offered to pay 
all or part of their expenses on trips to 
advise media organizations in Eastern 
Europe and elsewhere. 

“We are extremely pleased at the 
willingness to volunteer and hope that 
it makes a contribution to the emerg- 
ing free press in Central and Eastern 
Europe as well as the press in other 
areas of the world,” said Edward Sea- 
ton, editor of the Manhattan (Kan.) 
Mercury and chairman of ASNE’s 
international commitee. 

Besides learning about develop- 
ments in the area, the delegation was 
asking how U.S. newspapers might 
help the developing free press, 
Osborne said. 

Media organizations seeking assis- 
tance in the area were directed to the 
World Press Freedom Committee, 
whose European representative is 
Ron Koven, 9 place du President 
Mithouard, 75007, Paris, France. 


Supplier wants 
student citizens 


Main Line Foto Inc., a Pennsylva- 
nia-based supplier of Kodak film, 
paper and chemicals to newspapers, 
has announced plans for its Citizen- 
ship Education Scholarship Program, 
designed to help poor and minority 
high school students become better- 
informed citizens. 

Funded by Main Line’s sales of 
repackaged Kodak film to newspa- 
pers, the program was scheduled to 
begin this fall with a pilot program in 
San Antonio, Texas, in conjunction 
with the San Antonio Express-News. 

The plan includes classroom prepa- 
ration in American foreign and 
domestic policy at select local schools 
and, with the Close Up Foundation in 
Washington, D.C., a week of semi- 
nars and meetings there with govern- 
ment officials. 





Save energy, papers urge 


Pioneer Press in Wilmette, Ill., has 
launched an energy conservation 
campaign in its 46 suburban Chicago 
papers. 

News columns list tips on how to 
save, and reports on how people are 
saving, energy. Promotions have 
urged readers and employees to use 
public transportation and car pools to 
commute to work on Fridays. 

Part of the efiort, a contest called 
“Fuel for Thought,” asks energy- 
related questions whose answers are 
found in ads. Winners are chosen 





weekly by drawing and win $25. An 
essay contest challenges schoolchil- 
dren to confront the subject. 

House ads feature “do you know?” 
questions and answers on conserva- 
tion. 

The papers, which circulate to 
200,000 readers and are published by 
the owners of the Chicago Sun- 
Times, are trying to promote local 
solutions to the national problem of 
U.S. dependency on foreign oil. 

The campaign was praised by Illi- 
nois Gov. James Thompson. 





Pioneer Press urges you to 


FUEL GOODS, 
CONSERVE. ~ 























Pioneer Press ad campaign 








Knight grants 


The Knight Foundation has 
awarded $2.5 million in challenge 
grants to 10 private liberal arts col- 
leges to support minority student pro- 
grams, faculty and curriculum devel- 
opment and libraries. 

The three-year grants, requiring 
equal funding from other sources, are 
the third in the foundation’s Excel- 
lence in Undergraduate Education 
Program, now totaling $7.5 million. 


“Neon” promotion 
surpasses goal 


Guy Gannett’s Portland, Maine, 
newspapers gained over 2,100 sub- 
scription orders with a summer pro- 
motion called Neon Summer Mad- 
ness. 

For selling subscriptions, carriers 
were rewarded with neon sunglasses, 
hats, jackets, coolers and amusement 
park passes. Incentives for managers 
included cash, a champagne balloon 
flight, steaks and betting credits for a 
night at the race track. 

The first summer promotion for the 
Press Herald, Evening Express and 
Maine Sunday Telegram exceeded its 
goal by 15%. The total cost per order 
was $5.71. 





Journalists in 


residence at Loyola 


Loyola College in Baltimore, Md., 
has named Pulitzer Prize-winning 
Baltimore Sun reporter Alice Stein- 
bach and former Associated Press 
editor Christopher Corbett as its first 
journalists in residence. 

They are teaching seminars to 
senior journalism majors in the fall of 
1990, and in the spring of 1991 will 
coach students individually on writ- 
ing projects. 

Steinbach is continuing as a feature 
writer and columnist at the Sun, 
where she won the Pulitzer in 1985 for 
feature writing. 

Corbett, a novelist and travel writer 
who has worked for AP as reporter 
and editor for seven years, recently 
completed months as a journalist in 
residence at Ohio State University. 


Corporate citizen 


The Enterprise Publishing Co.. the 
Brockton, Mass.-based publisher of 
The Enterprise, has received the 1990 
Corporate Citizen Award from the 
Plymouth County Development 
Council for its “continuing commit- 
ment” to expand the county eco- 
nomy. 
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1990 
AUGUST 
Advertising Data 


Data on the following newspapers are pro- 
vided by LEADING NATIONAL ADVERTIS- 
ERS (LNA), reported in the Standard Column 
Inch. 


To maintain uniformity and standardized 
records for their subscribing newspapers, 
LNA utilizes a system of classification where- 
by all display advertising naturally falls into 
one of four major classifications, “Retail,” 
“General,” “Automotive,” or “Financial”. 

LNA defines “National” advertising as a 
combination of the “General” and “Automo- 
tive” classifications. For those newspapers 
subscribing to LNA service levels that do not 
include “Retail” or “Financial” classifications, 
data shown is for “National” (“General” and 
“Automotive”.) 


1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


ALLENTOWN, PA. 


416 

271,300 37,509 

92 

2,042 88 
86,425 
177,435 


26,905 
17,791 

5,337 
10,595 

3,469 
30,329 
92,384 


269,819 
2,078,988 


GRAND TOTAL 


YEAR TO DATE...... 2,252,278 


ANNAPOLIS, MD. 
Copital-e 


Preprint Local .. 
ROP National ... 
Preprint National . 
Financiol...... 
Classified... 


Capital-S 


Preprint Local .. aes 
ROP Nationol............ 


GRAND TOTAL 
YEAR TO DATE 


ASBURY PARK, N.J. 

Press-e 
7,227 
Preprint Local . 14,972 17,433 
ROP National .. s 7,510 214 
Preprint National . - 287 
Financial... 3,226 462 
47 
25,670 


*Indicates newspapers reporting figures in 
lines. 





FULL RUN PART RUN FULL RUN PART RUN 


Press-S 


Preprint National... 
Financial... 
Classified... 


GRAND TOTAL....... 
YEAR TO DATE...... 


Sun-m 
ROP Locol........... : 
Preprint Local .. 
ROP Nationodl.... 


ROP Local 

Preprint Locol .. 
ROP Nationgl....... 
Preprint Nationoal..... 
Financidl.......... 
Classified. 


Preprint Local... 
ROP National ... aa 
Preprint National............ 


Classified. 


GRAND TOTAL....... 
YEAR TO DATE 


BERGEN COUNTY, N.J. 


Record-e 


Preprint Local . 
ROP National . 


Preprint Local . 
ROP National .. 


GRAND TOTAL 
YEAR TO DATE...... 


Preprint National... 
Financial... 
Classified... 


ROP Local 
Preprint Local 
ROP National . 
Preprint Nationa! 
Financial... 
Classified... 


Bab hey ee ere 


GRAND TOTAL 
YEAR TO DATE...... 


Herald-m 


Financiol.... 
Classified. 
Total...... 


1990 


429 
20,891 
28 


3% 
142,329 21,384 


331,893 
2,692,613 


47,054 
347,640 


BALTIMORE, MD. 


57,829 
11,282 
13,492 


7,290 
26,337 
2,268 
83 
1,952 240 
50,949 5,565 
135,504 41,783 


54,894 
11,282 
10,297 


7,216 
26,336 
2,283 
83 
1,910 240 
39,530 5,565 
117,913 41,723 


29,542 
28,683 29,391 
9,363 3,829 
11,179 159 
1,124 529 
58,124 3,721 
138,015 53,335 


15,706 


391,432 
2,414,029 


136,841 
673,446 


72,151 6,544 
3,298 11,433 
7,306 144 
2,852 476 

61,919 


147,526 18,597 


33,196 9,953 


55,950 


109,142 67,472 
256,668 86,069 
2,070,820 596,116 


BOSTON, MASS. 


53,990 512 

405 4,833 
10,172 

97 

1,518 WW 
94,247 


160,332 5,553 


28,923 
25,884 
13,306 
11,390 
1,126 642 
93,622 173 
174,251 44,511 


7,588 
34,596 
1,512 


334,583 50,064 
2,660,659 359,463 


30,222 


111,481 624 


1989 


31,800 


149,192 


351,425 
2,862,501 


63,567 
3,918 
15,062 


2,703 
60,483 
145,733 


61,392 
4,677 
12,565 


2,735 
47,227 


128,596 


31,577 
34,109 
10,626 
11,884 
1,963 
68,907 
159,066 


433,395 
3,553,696 


2,288,925 


53,539 
12,401 


2,371 
99,212 


167,523 


34,258 
16,811 
13,175 
11,584 
1,452 
111,409 
188,689 


356,212 
2,946,937 


30,076 


6,573 
929 
97,978 
135,556 


Herald-S 

ROP Local................ 
Preprint Local . 

ROP Nationodl............. 
Preprint Nationol...... 


GRAND TOTAL.. 
YEAR TO DATE... 


Enquirer-m 
ROP Locol............ 


Preprint Locol................ 
ROP Nationgl................. 


Financial................. 
Classified..... 


Ms dkinsecistinsesetste 


Post-e 


ROP Local .............ccesseees 


Preprint Locol................ 
ROP Nationol......... 
Preprint Nationa’ 


Total.......... 


Enquirer-S 


TP RCO aaa scnansiscisees 


Preprint Local 


ROP National... 


Preprint National 
Financiol.................. 


1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


27,214 43,347 


138,695 43,97) 
1,114,250 307,291 


CINCINNATI, OHIO 


58,808 
24,762 
5,694 
2,294 
95,401 


186,959 


39,602 
19,434 
3,117 


861 
38,905 
101,919 


32,695 


Classified.................. is 


Deri jndecceinscsscnkin 


GRAND TOTAL.. 
YEAR TO DATE 


Morning News-m 
ROP Local.............. ; 
Preprint Local.......... 
ROP National... 


Preprint National. 


Financial 
Classified... 


ROP Local 
Preprint Local....... 


1,358 


30,816 
3,134,262 ~ 179,730 


DALLAS, TEXAS 


109,077 9,942 
38,750 15,109 
11,297 955 

512 

1,862 255 
192,831 
353,817 


43,521 


ROP Notional... ie 


Preprint National .. 
Financial....... 
Classified. 


TI opienstess cteabsecrcresbint ; 


GRAND TOTAL 
YEAR TO DATE 


Times Herald-a/d 


Preprint Local... 
ROP National 
Preprint National. 
Financiol....... 
Classified.............. 


5 LEE rare 


Times Herald-S 
ROP Local... 
Preprint Local... 
ROP National... 
Preprint National. 
Financial. 
Classified. 


GRAND TOTAL 


YEAR TO DATE...... 


Post-m 


Preprint Local... 
ROP National .. 
Preprint National. 
Financiol..........<.... 
Classified..... 


193,327 


530,410 
4,108,618 


63,973 
20,331 
5,278 
126 
2,138 
131,100 
222,946 


34,055 
32,176 
6,423 
11,532 
1,619 
33,394 


119,199 


342,145 
2,677,493 


53,583 
14,440 
16,911 
146 
2,576 
140,512 
228,168 


256,194 37,059 
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1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


Post-S 

ROP Local .. 

Preprint Local... aa 
ROP Nationol........... 
Preprint Nationdl........... 
Financial... 

Classified... 


Totol......... 


22,761 
9,559 


856 
28,967 
9,342 1,385 
6,931 4,011 
1,278 55 
53,828 


103,699 


24,338 
1,393 


35,274 


GRAND TOTAL 
YEAR TO DATE 


331,867 
2,581,476 


66,136 

2,579,132 459,883 
Rocky Mountain News-m 

ROP Locol ... 

Preprint Local .. 

ROP National 

Preprint National 

Financial............... 

Classified............ 


Total 


85,842 
16,839 
11,641 


81,398 5,047 
13,069 33,586 
12,908 57 
146 
2,280 9 
199,704 


309,505 


2,107 
210,625 


327,054 32,473 38,699 
Rocky Mountain News-S 
ROP Local 

Preprint Local... 

ROP National 

Preprint Nationdl..... 

Financial 

Classified 


Total... 


19,652 17,269 
16,239 
6,331 
11,505 
1,112 


GRAND TOTAL 
YEAR TO DATE 


DULUTH, GA. 

Gwinnett County News-m 
ROP Local 
Preprint Local 
ROP National 
Preprint National. 
Financial... 
Classified 


Total... 


43,520 
7,637 
5,553 

156 
1,152 
85,301 
143,319 


3,066 13,970 

3,088 
1,475 

1,694 

66,515 


4,541 129,828 


Gwinnett County News-S 
ROP Locol........... 
Preprint Locol..... 

ROP National .... 
Preprint National... 
Financial..... 
Classified... 

Total 


516 
3,953 


7,960 


4,408 


4,469 


9,010 
13,160 


GRAND TOTAL..... 
YEAR TO DATE 


221,735 
1,522,564 


FAIRFAX, VA. 
Journal-m 
ROP Locol............... 
Preprint Local ..............-- 
ROP National 
Preprint Nationol............ 


21,916 
3,910 
6,749 


3,721 


729 
35,616 


68,920 
554,094 


Classified.................. 
GRAND TOTAL....... 
YEAR TO DATE... 


3,721 
30,927 


GREENWICH, CONN. 
Time-a/d 


Preprint Loca! 
ROP Nationol... 


10,470 


Classified. ere 
Total........... 10,470 
Time-S 

PO BO reais tacicsecsnines 

Preprint Locol................ : 

ROP Nationdl................ . 

Preprint National... 

Financial 

Classified... 


138,417 


GRAND TOTAL....... 


YEAR TO DATE 68,206 


*Indicates newspapers reporting figures in 
lines. 





Courant-m 


Le gt Lar ar ere 
Preprint Local............... 


ROP National 
Preprint National... 
Financial... 
Classified. 


TOR 


Courant-S 


Preprint Local . 
ROP Nationol...... 
Preprint National 
Financial........... 
Classified... 


Total..... 


GRAND TOTAL. 
YEAR TO DATE 


Advertiser-m 
ROP Local .. 
Preprint Local 
ROP National... 
Financial 
Classified 


Total 


Star Bulletin-e 
ROP Local 
Preprint Local. 
ROP National... 
Financial... 
Classified........ 


Total 


1990 1989 


FULL RUN PART RUN FULL RUN 


HARTFORD, CONN. 


46,461 
174 
7,549 


22,540 
26,727 
4,867 


2,004 
56,420 


1,287 
2,393 
57,814 


170,584 
832 


15 
177,253 


179,979 
1,534,744 


235,067 
1,795,182 


226,252 
1,936,339 


HONOLULU, HI. 


52,921 
12,039 
6,508 
3,223 
85,065 
159,756 


49,824 
9,042 
5,900 
2,836 

77,739 


145,341 


50,481 
10,271 
6,829 
3,268 
76,256 


147,105 


Star Bulletin & Advertiser-S 


ROP Local .... 
Preprint Local........... 
ROP Nationol....... 
Preprint National 
Financial... 
Classified 


Total 


GRAND TOTAL 


YEAR TO DATE. 


Newsday-e 
ROP Local ..... 
Preprint Local... 


ROP Nationol................ 


Preprint National..... 
Financial 
Classified. 


Total.......... 


Newsday-S 
ROP Local......... 
Preprint Local. 


ROP Nationol.............. 


Preprint National... 


PUNCIN sass acess 


Classified. 
Total............. 


GRAND TOTAL..... 
YEAR TO DATE..... 


Press Telegram-m 


MRP CI Sos axa nssacs 


Preprint Local... 
ROP National .... 


Preprint Nationogl........ 


Financial 
Classified. 


31,733 
12,865 
8,732 
7,475 
2,137 
42,501 


105,443 


412,304 
3,083,028 


LONG ISLAND, N.Y. 
35,395 61,101 
57,509 
15,198 
666 
2,367 
74831 
211,672 


40,945 
7,876 
9,988 12,369 
4,069 
34,833 
84,285 


5,538 
58,035 
124,763 


13,074 
4,365 
5,748 

10,586 

352 

11,632 

45,757 


14,992 
20,896 
5,460 
11,880 
357 
23,309 


76,894 


201,657 
1,708,638 


130,042 
1,222,263 2,132,029 


L.A./LONG BEACH, CALIF. 


47,386 8,883 
31,360 


187 


42,734 
8,840 


4,683 5,823 


371 3,487 
68,563 


40,801 129,447 


PART RUN 


538 
510 
154,739 


201,469 
1,554,310 


55,944 
11,202 
11,371 
242 
2,437 
70,956 
152,152 


33,439 
56,698 
3,432 
316 
281 
15,089 


109,255 


261,407 
2,030,159 


Press Telegram-S 
ROP Local .. 
Preprint Local 
ROP National 


Preprint Nationol............ 


Financial 
Classified.................. 
Total 


GRAND TOTAL 
YEAR TO DATE 


News-m 

ROP Local 
Preprint Loco... 
ROP National 
Preprint National 
Financial 
Classified... 


Total 


News-S 

ROP Local 
Preprint Local 
ROP National 
Preprint National 
Financial 
Classified... 


Total 


GRAND TOTAL 
YEAR TO DATE 


Times-m 
ROP Local 
Preprint Local 
ROP National 
Preprint National 
Financial 
Classified...... 


Total 


Times-S 

ROP Local 
Preprint Local 
ROP National 
Preprint National. 
Financial 
Classified 


Total 


GRAND TOTAL 
YEAR TO DATE 


Star-Tribune-a/d 
ROP Local 
Preprint Local 
ROP National 
Preprint National 
Financial 
Classified 


Total 


Star-Tribune-S 
ROP Local 
Preprint Local 
ROP National 
Preprint National 
Financial 
Classified 
Total 


Star-Tribune-sat 
ROP Local 
ROP National 
Financial 
Classified 
Total 


GRAND TOTAL 
YEAR TO DATE 


Star-Ledger-m 
ROP Local .. 
ROP National 
Financial 
Classified... 
Total 


1990 1989 


FULL RUN PART RUN FULL RUN 


13,567 19 
30,897 5,567 
4,286 1,622 
10,804 
239 40 
16,174 


75,967 


8,792 
30,428 
3,444 
10,080 
248 
15,444 
7,248 68,436 
197,883 
1,526,964 


206,405 
1,566,414 


48,049 
313,240 


LOS ANGELES, CALIF. 


66,517 
35,704 
15,333 


1,825 
190,459 


309,838 


13,768 
25,925 
7,068 
10,777 
444 
62,305 


120,287 


9,563 
13,268 
294 
308 
198 


23,631 


87,729 
538,394 


430,125 


3,215,703 2,845,424 


153,817 
19,142 
20,280 


95,278 
59,244 
8,346 
588 
2,914 
175,019 


341,389 


146,568 
15,788 
20,300 


6,983 
116,085 


316,307 


8,511 
137,207 
328,374 


48,782 20,067 
17,588 29,549 
16,884 2,390 
11,180 +2 

1,649 374 
71,831 88,764 


167,914 = 141,235 


44,193 
17,166 
16,336 
11,868 
1,553 
87,728 
178,844 


507,218 
4,040,146 


482,624 
3,669,300 


484,221 
3,950,267 


MINNEAPOLIS, MINN. 


47,855 
18,509 
6,769 


10,391 
8,204 
1,419 
90 
3,173 4) 
52,177 3,272 

128,483 23,417 


44,158 
7,493 
6,951 


3,617 
54,735 
116,954 


20,327 
63,690 
5,535 
11,682 
620 
63,120 


164,974 


23,404 
48,596 
4,695 
12,267 
938 
70,231 


160,13) 


7,370 
1,012 
80 
19,368 


27,830 


305,193 
2,443,968 


36,166 
282,263 


321,287 
2,380,104 


NEWARK, N.J. 


79,509 15,220 
8,720 7% 
3,124 1,049 

109,179 15,666 


200,532 32,011 


83,729 
9,799 
3,777 

130,123 


227,428 


(Continued on page 36) 


PART RUN 


476,698 
3,321,141 


55,752 
395,777 
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(Continued from page 35) 


GRAND TOTAL..... 
YEAR TO DATE. 


GRAND TOTAL 
YEAR TO DATE 


Post-a/d 


GRAND TOTAL 


YEAR TO DATE...... 


Times-m 
ROP Locol............... 


Preprint Locol.... 
ROP National . 


GRAND TOTAL 


YEAR TO DATE....... 


Preprint National ... 
Financial..... 
Classified... 


GRAND TOTAL 
YEAR TO DATE 


1990 


FULL RUN PART RUN 


4,329 
37,971 


733 
128 


43,16) 


75,172 
525,019 


NEW YORK, N.Y. 


34,459 
10,081 

1,115 
17,369 
63,024 


23,977 

4,673 
43,391 
28,470 


39,764 


30,299 


3,537 
65,952 


139,552 


268,022 
2,467,642 


46,818 
13,599 

2,019 
15,081 
77,517 


17,984 
49,332 
2,284 
674 
14] 
3,425 


73,840 


151,357 
1,168,560 


OAKLAND, CALIF. 


31,004 
14,338 
6,433 


1,084 
44,290 
97,149 


8,929 
6,090 
3,733 
9,905 
239 
13,454 


42,350 


139,499 
1,031,318 


4,666 
89,457 
393 
241 
634 


95,391 


50,869 


1,356 
40 


52,265 


147,656 
985,603 


1989 


49,735 
29,364 
10,667 
12,560 
3,430 
94,953 
200,709 


428,137 
3,656,652 


37,246 
16,205 

2,030 
21,075 
76,556 


12,080 
1,597 
8,764 
9,831 

53 
7,405 


39,730 


116,286 


22,915 
6,284 
56,352 
145,625 


42,477 
30,501 


4,043 
82,996 
160,017 


305,642 
2,831,989 


25,811 
15,064 
4,017 


2,295 
55,970 


103,157 


5,359 
1,912 
4,069 
10,931 
237 
18,447 
40,955 


144,112 
1,056,644 


FULL RUN PART RUN 


13,961 
4112 
6,680 
2,135 

26,888 


31,810 
27,366 

6,743 
11,364 

2,569 
13,604 
93,456 


120,344 
1,028,384 


110 
60,456 


153,821 
1,123,442 


*Indicates newspapers reporting figures in 
lines. 





1990 


1989 


FULL RUN PART RUN FULL RUN PART RUN 


ORANGE COUNTY, CALIF. 


Register-a/d 
ROP Local . 
Preprint Local... 


Preprint National .. 
CR scctctiastictsnenss 
Classified...... 


Totol........... , 


Register-S 

Wr Cited ...., 
Preprint Local .. : 
ROP Nationol................. 
Preprint National .. 
Financial... 
Classified............. 


GRAND TOTAL 


YEAR TO DATE...... 4,331,514 


24,260 
28,414 


325 
279 


53,278 


PHILADELPHIA, PA. 


Inquirer-m 

ROP Local ...........ssseescoees 
Preprint Local 
ROP National... 
Financial.............. 
Classified... 


NIUE picts ecsacessphsshccaensls 


58,374 
7,715 
9,172 
2,668 

76,739 

154,668 


News-e 

ROP LOC since... 
Preprint Local .............+-+ 
ROP National . 
Pane ..... 
Classified................0+ 


NN stacscoacssndsecueortecans 


Inquirer-S 

25,274 

14,625 
7,740 

11,033 
1,390 

62,944 


123,006 


Preprint Local 
ROP Nationol... S 
Preprint National............ 
Financiol......... 
Classified.................-ss0 


Total. 


GRAND TOTAL........ _ 368,407 
YEAR TO DATE 3,048,085 


21,292 
7,410 
3,934 
1,199 

21 

33,856 


765,538 


146,727 
31,858 
15,481 


5,741 
221,981 
421,788 


4,591,356 


3,147,133 


SAN FRANCISCO, CALIF. 


Chronicle-m 
ROP Local .... 
Preprint Local ... 
ROP National... 
Preprint National . 
Financial... 
Classified... 


52,150 
8,557 


3,122 
92,688 
156,517 


Preprint Local .. 
ROP Nationdl......... ; 
Preprint National . 
Financial... 
Classified... 


Preprint Local... 
ROP National... 
Preprint National. 
Financial... 
Classified. 


399,567 
3,206,970 


GRAND TOTAL 
YEAR TO DATE 


14,748 
53,798 
631 

8] 
600 


69,858 


49,746 
10,074 
4699 


101,168 
165,687 


41,403 
9,971 


4710 
101,072 


936 


79,529 


47,678 


202,186 
1,487,844 


1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


SAN JOSE, CALIF. 
Mercury News-a/d 
ROP Locol............ 
Preprint Local...............-- 
ROP National . 
Le a ete 
Classified.............. 


83,433 
50,189 
11,883 
4574 
183,527 
333,606 


Mercury News-S 

ROP Local . 

Preprint Locol.... 

ROP Nationadl.................. 
Preprint Nationol............ 
Financiol..... 
Classified.................. 


Es ceincetde tle 


24,403 
44,129 
8,022 
10,244 
261 
58,718 
145,777 


GRAND TOTAL 
YEAR TO DATE... 


479,383 
3,992,394 


STAMFORD, CONN. 
Advocate-a/d 
ROP Local 
Preprint Locol.......... ‘ 19,73) 
ROP Nationdl........... 2,546 
Preprint National 79 
Financiol...... 1,059 
Classified.................. 34,181 


, | See ae 87,780 


30,263 
22,155 


22,234 


Advocate-S 

cil RE 
Preprint Local 

ROP Nationdl................. 
Preprint National... 
Financial..... os 
CII, cas snvseacsibvcsocloes 


Total 


7,124 
25,971 
3,362 
10,499 
611 
12,411 


59,978 4,680 


GRAND TOTAL 
YEAR TO DATE 


“162,772 
1,315,536 


26,914 
237,159 


147,758 
1,198,843 


WALNUT CREEK, CALIF. 
Contra Costa Tirnes-m 
ROP Locol.......... 
Preprint Locol.... 
ROP National 


43,146 40,795 
44,182 


5,001 


4,119 

77,593 
231,690 171,690 

Contra Costa Times-S 

ROP Locol....... r 
Preprint Local 
ROP National... 
Preprint Nationa! 
| Eee 
Classified... 


17,435 
55,366 


13,064 
59,112 


132,348 


GRAND TOTAL....... 
YEAR TO DATE... 


364,038 
2,388,868 


WESTCHESTER/ROCKLAND, N.Y. 
Reporter-Dispatch-e 
35,788 
10,149 
6,543 


904 
10,910 
48 


39,631 
12,191 
10,154 
154 
3,840 
44,642 
110,522 


Preprint Local... 
ROP National . 
1,654 
2,573 16 
37,079 
92,102 13,532 
Reporter-Dispatch-S 
ROP Local . rete 
Preprint Local 
ROP National... 
Preprint National. 
Financial.... 
Classified... 


14,259 
34,917 

6,553 
10,633 

1,565 
14,745 
82,672 


18,082 
43,196 

3,128 
11,113 

1,421 
17,062 
94,002 


204,524 
1,677,798 


13,246 


GF ND TOTAL 
YEAR TO DATE 


174,774 


1,485,012 189,842 


5,003 


21,206 


191,217 
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1990 1989 1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


ADVERTISING DATA 
SUPPLIED BY 
PUBLISHER 


FULL RUN PART RUN FULL RUN PART RUN 


Press & Sun Bulletin-S 
PE I a cccctcsens 
Preprint Local... 

ROP National... . 

Preprint National.......... 

Classified... 


CHICAGO, ILL. 

19,393 
33,740 
562 
9,988 
8,418 


72,101 


Daily Herald-m 

ROP Local .. 

Preprint Local................. 

ROP Nationol.................. 

Clossified..............-ccsssee 
GRAND TOTAL...... 


YEAR TO DATE...... 


9,873 48,057 
2,742 
284 
53,834 
104,917 


750,416 


59,453 
72,141 
352 





1990 1989 


13,995 9,873 131,946 


Se 959,937 
FULL RUN PART RUN FULL RUN PART RUN GRAND TOTAL... 22,411 143,295 





Times-Union-m 
ROP Local 

Preprint Local 
ROP National . 
Preprint National... 
Classified... 


Total.. 


Times-Union-S 
ROP Local......... 
Preprint Local 
ROP National 
Preprint National... 
Classified 


Total... 


GRAND TOTAL 
YEAR TO DATE 


Daily Journal-e 
ROP Local ..... 
Preprint Local 
ROP National 
Classified.. 

GRAND TOTAL 


YEAR TO DATE 


Citizen-e-m 

ROP Locol......... 
Preprint Local 

ROP National . 
Preprint National... 
Classified. 


Total 


Citizen-S 

ROP Local ... 
Preprint Locol.. 
ROP National 
Classified...... 


Total... 


GRAND TOTAL 


YEAR TO DATE. 


Daily News-m 
ROP Local ... 
Preprint Locol......... 
ROP National .. 


Preprint Nationol...... 


Classified......... 
Total... 


Daily News-S 
ROP Local........... 
Preprint Local 
ROP National 
Preprint National 
Classified...... 


Ps tiivseieciestexiahasictonee 


GRAND TOTAL 
YEAR TO DATE 


ROP Local............ 
Preprint Local . 
ROP Nationdl..... 
Preprint National. 
Classified. 


ALBANY, N.Y. 


27,825 
45,040 
5,535 
120 
32,584 
111,104 


14,938 
63,750 

2,270 
16,695 
18,617 


116,270 


227,374 
1,758,523 


ANTIGO, WIS. 


AUBURN, N.Y. 


16,814 
25,532 
322 


14,612 
57,280 


BANGOR, MAINE 


20,561 
4,506 
1,306 

648 

15,512 

42,533 


6,555 
10,127 


364 
17,046 


7,339 
1,534 
468 
3,969 
10,602 


23,912 


1,405 
18% 


3,301 


66,445 20,347 
650,999 245,296 


BINGHAMTON, N.Y. 
Press & Sun-Bulletin-m 


28,651 72 
25,907 8,256 
730 


28,415 
35,440 
4514 


34,572 
102,941 


19,803 
55,953 
2,420 
13,420 
20,838 
112,434 


215,375 
1,811,643 


25,055 
572 
88 


15,115 


54,485 


6,076 
23,770 


14,050 
996 


22,858 
71,194 


259,403 


*Indicates newspapers reporting figures in 


lines. 


YEAR TO DATE: 


Post-Herald-m 
ROP Locol.......... 
Preprint Local 
ROP Nationdl........ 
Preprint National 
Classified... 


| eee eee 


News-e 

ROP Local.............. 
Preprint Local 
ROP Nationol........ 
Preprint National 
Classified... 


Total 


News-S 

ROP Local .. 
Preprint Locol........ 
ROP National 
Preprint National 
Classified 


Total 


GRAND TOTAL....... 


YEAR TO DATE 


Herald-Times-mS 
ROP Local . 
Preprint Locol...... 
ROP National .. 
Preprint National 
Classified. 
GRAND TOTAL 


YEAR TO DATE 


News-a/d 

ROP Local 
Preprint Locol.......... 
ROP National. 


Preprint Nationol.......... 


Classified... 
Total... 


News-S 

ROP Locol.......... 
Preprint Local 
ROP National 
Preprint National 
Classified... 


Total 


GRAND TOTAL... 
YEAR TO DATE: 


News-Gazette-eS 
ROP Local . 
Preprint Local 


ROP Nationdl.................. 


Preprint Nationdl........ 
Classified.................+. 


GRAND TOTAL....... 
YEAR TO DATE...... 


Observer-mS 
ROP Local 
Preprint Local... 
ROP National... 
Preprint National. 
Classified 

GRAND TOTAL 


YEAR TO DATE 


1,052,339 160,015 


BIRMINGHAM, ALA. 


4,185 
2,855 
412 
28,881 
65,087 


42,325 
11,069 
2,846 
412 
36,799 
93,451 


27,810 
12,870 
4,336 
3,262 
16,754 
65,032 


223,570 
1,682,609 


BLOOMINGTON, IND. 


38,503 
51,271 
1,173 
3,495 
33,125 
127,567 
948,400 


BUFFALO, N.Y. 


30,826 


2,143 7,645 


95 


9,614 
3,056 
12,670 


20,410 
130,401 


114,266 
945,926 


CHAMPAIGN, ILL. 


45,827 440 


13,545 


13,985 


1,375,165 94,093 


CHARLOTTE, N.C. 
69,463 99,669 
57,759 
645 

422 
50,639 
209,134 
1,504,236 


“ 


1,142,196 


2,463 
2,952 


27,617 
66,864 


46,875 
10,612 
3,367 
25 
35,823 


96,702 


2,040 
5,460 
316 
41,247 
86,365 


22,605 
3,741 
2,459 


12,148 
40,953 


127,318 


16,911 
124,313 


CLEVELAND, OHIO 
Plain Dealer-mS 
ROP Local . 
Preprint Locol.... 
ROP Nationol................ 
Preprint National 2 85 
Classified... 13,419 
GRAND TOTAL 50,813 
YEAR TO DATE... 390,470 


19,575 
17,734 


2,025,431 


CONWAY, ARK. 
Log Cabin-Democrat-eS 

ROP Local 
Preprint Local 
ROP National 
Classified 

GRAND TOTAL 

YEAR TO DATE 


Sun News-m 
ROP Local 
ROP National 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


|, MINN. 
News-Tribune-mS 
ROP Local .. 
Preprint Local 
ROP National 
Preprint National. 
Classified 
GRAND TOTAL 


YEAR TO DATE 


27,590 7,431 
22,554 54,053 
2,320 63 
13,500 
29,482 
95,446 
767,925 


2,157 
63,704 
380,726 


EAU CLAIRE, WIS. 
Leader Telegram-eS 
ROP Local 
Preprint Local 
ROP National 
Preprint Nationol.... 
Classified 
GRAND TOTAL 
YEAR TO DATE 


28,019 
43,892 
1,140 
10,420 
33,215 
116,686 
868,345 


27,368 


27,368 
220,665 


EDMONTON, ALTA. 
Journal-m* 

ROP Local 
Preprint Local 
ROP National 
Preprint National 
Classified 

GRAND TOTAL 


YEAR TO DATE.. 


834,596 
1,146,415 
207,138 
13,515 
787,023 
2,988,687 

. 22,864,457 


908,137 
1,191,753 
225,511 
19,120 
788,500 
3,133,021 
24,222,777 


Note: Figures given in modular agate lines 


FORT LAUDERDALE, FLA. 

News/Sun-Sentinel-mS 
ROP Local 

Preprint Local 
ROP National... 
Preprint National 
Classified. 

GRAND TOTAL 


YEAR TO DATE... 


99,669 
53,120 
19,301 
11,330 
179,148 
362,568 
3,257,566 


109,843 
13,650 
1,808 
720 
60,089 
186,110 
1,764,422 


427,747 
3,505,349 


FREDERICK, MD. 
Post-m 
ROP Local 
Preprint Locol.... 
ROP Nationol....... 
Classified... 


Total. 


47 862 
89,730 
1411 
47,676 
186,679 


48,554 
96,622 

2,028 
46,624 


193,828 


(Continued on page 38) 


129,593 
44,146 
1,278 
824 
59,504 
235,345 
1,860,421 
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1990 


185,167 


371,844 
2,810,000 


GRAND TOTAL..... 
YEAR TO DATE: 


GALESBURG, iLL. 
Register-Mail-e 
ROP Local .................... 21,505 
36,913 
ROP Nationol.................. 1,244 
Preprint National .. A 
RON is oncom 
GRAND TOTAL 


YEAR TO DATE:..... 


6,778 
66,440 
469,897 


GRAND ISLAND, NEB. 
Independent-eS 


Preprint Nationol....... at 
Classified 


GRAND TOTAL 
YEAR TO DATE: ... 


—10,19%6 

670,247 83,971 
GREENSBURG, PA. 
Tribune-Review-m 

4 
Preprint Locol..... e 
ROP Nationol.................. 
Classified... 
Total... 


25,977 
13,383 


Tribune-Review-S 
ROP Locol.............. 
Preprint Local sot 
ROP National ................. 
Preprint National... 
Classified 
Led ne 30,350 
43,733 
313,483 


GRAND TOTAL....... 


YEAR TO DATE 1,266,970 


HUTCHISON, KAN. 
News-m 
ROP Local 
Preprint Local 


22,617 
22,550 
1611 
18,465 
69,243 
574,461 


71,180 


Clossified..................... 
GRAND TOTAL...... 
YEAR TO DATE: 


71,180 
480,657 


INDIANAPOLIS, IND. 
Star-m 

ROP Local 
Preprint Locol...... 
ROP Nationdl....... 
Preprint Notional . = 
Classified... eee. 
MN itateshdeies 


792 
3,087 


363 


122,590 


News-e 
ROP Local 0.0... .eseeeeenee 
Preprint Local................. 
ROP National .... 
Preprint National .. 
Classified... 


46,310 
3,124 


57,346 
106,780 


Preprint Local .. 


Preprint National . 
Classified. 


8914 


GRAND TOTAL. 
YEAR TO DATE: 


17,398 
140,989 


lines. 
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1989 


FULL RUN PART RUN FULL RUN 


48,554 
97,126 

2,028 
46,624 


194,332 


388,160 
2,503,048 


168,915 
1,284,782 


3,091 


61,809 
116,553 


37,837 
2,996 


59,501 
100,334 


21,588 
1,374 
1,894 
2,995 

51,400 

79,251 


296,138 
2,568,785 


PART RUN 


9,216 


17,056 
131,259 


*Indicates newspapers reporting figures in 


1990 


1989 


FULL RUN PART RUN FULL RUN 


LA HABRA, CALIF. 
Daily Star-Progress-e 

oy 30,503 

11,200 
14,379 
11,868 
2,902 
70,852 


Preprint Local .. 

ROP Nationol..... 

Preprint National. ams 

Classified ae 
GRAND TOTAL....... 
YEAR TO DATE...... 


Daily News-e 
ROP Local as 
Preprint Locc’............... 
ROP National... 
Preprint National. 
Classified... ml 
GRAND TOTAL..... 
YEAR TO DATE... 


7,254 


LINCOLN, NEB. 

Journal-Star-meS 
nae 
Preprint Local. 
ROP National me 
Preprint Nationdl........ 
Classified...............000000 

GRAND TOTAL 

YEAR TO DATE..... 


Enterprise-e 


Preprint Local . 

ROP National .. 

Classified............. 
GRAND TOTAL 
YEAR TO DATE 


LOUISVILLE, KY. 
Courier Journal-a/d 
ROP Local 
Preprint Local 
ROP Nationgl............ 
IM ic scce careers, 


47,524 30,369 
49,023 
126 
5,553 


85,071 


3,190 
31,708 
82,422 


Courier Journal-S 
ROP Local....... 
Preprint Local . 

ROP National 
Preprint National 
Classified.................. 
TOR none 


253 
50,970 


36,232 


1,708 
10,650 

16,773 

$4,713 


"737,135 
1,017,194 


GRAND TOTAL....... 
YEAR TO DATE...... 


MANCHESTER, N.H. 
Union Leader-m 


ROP Nationgl.................. 
CN 8... 


TD icihecsssapainkccerstaee 


N.H. Sunday News-S 
ROP Locol.......... 
ROP National . 
Classified... 
Totol.......... 


GRAND TOTAL 
YEAR TO DATE 


MIDDLETOWN, N.Y. 

Times Herald Record-mS 
95,337 
43,326 
1,088 
20,520 
82,098 
242,369 
2,031,316 


Preprint Local 
ROP Nationol..... 


70,203 
608,868 


GRAND TOTAL 
YEAR TO DATE: 


2,256 
10,347 


49,333 
63,027 
2,453 
11,39 
44,990 
171,199 
1,254,147 


41,972 


1,878 
32,252 


76,102 


37,526 


2,157,301 


PART RUN 


22,708 
59,061 


5,033 
86,802 
193 
54,500 
11,251 
65,944 


152,746 
1,003,178 


Observer-m 
ROP Local . 
Preprint Local 


1990 


FULL RUN PART RUN FULL RUN PART RUN 


MOULTRIE, GA. 


18,270 


ROP Nationol.................. 


Preprint Nationol.......... 
Classified. 
GRAND TOTAL 


YEAR TO DATE..... 


Star-m 
ROP Local 
Preprint Locol.... 
ROP National 
Classified... 
Totdl...... 


Press-e 

ROP Local 
Preprint Local.... 
ROP National 
Classified.......... 


Total... 


Star-S 
ROP Local 


Preprint Local................ 
ROP Nationol.................. 


Preprint National. 
Classified..... 


Sa 


GRAND TOTAL....... 


YEAR TO DATE 


Tennessean-m 

ROP Local ..............00 
Preprint Locol..... 
ROP Nationdl...... 
Preprint National 
eae ne 


WO ikicccensi 


Banner-e 
ROP Local........ 
Preprint Local... 
ROP National... 
Preprint National 
Classified. 


Total. 
Tennessean-S 


Preprint Local 
ROP National 


Preprint Nationol............ 


Classified...... 
TO senctis ics 


GRAND TOTAL..... 
YEAR TO DATE. 


Register-m 


Preprint Local . 
ROP National .. 
Preprint National 
Classified 


Register-S 


Preprint Local . 
ROP National... 
Preprint National 
Classified... 


Total... 


GRAND TOTAL 


YEAR TO DATE...... 


MUNCIE, IND. 


19,031 
2,685 
1,037 

12,836 

35,589 


26,193 
5,147 
1,037 

14,442 


46,819 


6,624 


4,885 
169 
508 


3,831 
16,017 


98,425 


NASHVILLE, TENN. 


54,100 
19,789 


112,910 


27,020 
25,060 
1,417 
9,874 
19,194 


82,565 


309,160 
2,278,443 


NEW HAVEN, CONN. 


42,265 
12,978 


10,177 
21,042 


630 


29,232 


61,081 
461,037 


1989 


1,715,912 


NORTHAMPTON, MASS. 


Daily Hampshire Gaze’ 


Preprint Local . 

ROP National 

Preprint National 

Classified. : 
GRAND TOTAL 
YEAR TO DATE 


tte-e 


13,674 


13,674 
75,594 


43,255 
23,478 
947 

129 
22,920 
90,729 
680,230 
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1990 1989 1990 1989 1990 1989 


FULL RUN PART RUN FULL RUN PART RUN FULL RUN PARTRUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN 


NORTH BAY, ONT. Telegram-S Times-Dispatch-S 


Nugget-m 

ROP Loca! 

Preprint Local...... 
ROP National 
Preprint Nationol.... 


GRAND TOTAL 


Argus Observer-eS 
ROP Local 

Preprint Local 

ROP National 


GRAND TOTAL 
YEAR TO DATE 


Daily Times-e 
ROP Local 
Preprint Local... 
ROP National 


Classified... 


Arizona Republic-m 
ROP Local .... 


Classified........ 
WO ciscecsticcscses 


Gazette-e 
ROP Local .... 
Preprint Local 
ROP National 


Arizona Republic-S 
ROP Locol................ 
Preprint Local 


Preprint National... 


Daily Graphic-m 
ROP Locol..... 
Preprint Local . ; 
ROP Nationol........... 
Classified............. 


Press Herald-m 


Preprint Local . 
ROP National .. 
Preprint National 
Classified... 


Total... 
Express-e 


Preprint Locol..... 
ROP National . 





Class ese 


YEAR TO DATE..... 


NPN ccs scan scnicnsas 


Preprint Nationdl......... 


GRAND TOTAL....... 
YEAR TO DATE.... 


Preprint Locol........... 
ROP Nationol.................. 


Classified................. Bie 


ROP Nationdl.................. 


Classified.................... 


GRAND TOTAL... 
YEAR TO DATE. 


GRAND TOTAL..... 
YEAR TO DATE... 


Be OU car cnssonecscassesces 


Preprint National........... 


25,186 
63,717 
5,915 


2,725 


PHOENIX, ARIZ. 


53,852 
45,625 
4,923 
82,564 
186,964 


2,676 
18,769 


2,379 
23,824 


52,253 
45,625 
5,361 
81,702 
184,941 


2,760 
18,769 


2,585 
24,114 


30,360 
42,585 

3,614 
12,734 
45,946 


135,239 


507,144 
4,443,456 


47,938 
431,580 


11,921 
9,050 
492 
3,424 
24,887 
203,378 


PORTLAND, MAINE 


25,778 
21,116 
1,677 


21,764 
70,335 


22,793 
17,737 
1,609 


17,210 
59,349 


67,603 
45,513 

4,821 
82,453 


200,390 


65,484 
45,513 
5,262 
82,226 
198,485 


34,033 
41,746 


4,728,743 


PORTAGE LA PRAIRIE, MB. 


9,907 


*Indicates newspapers reporting figures in 
lines. 


ROP Local 


Preprint Nationdl....... 


Classified.......... 
Total..... 


GRAND TOTAL 
YEAR TO DATE... 


Journal-Bulletin-a/d 
ROP Local . 

Preprint Locol.......... 
ROP National 
Preprint National... 
Classified.............. 


Total 
Journal-S 


Preprint Locol.......... 
ROP Nationdl..... 
Preprint National 
Classified 


pi eicininsciscnsontsces 


GRAND TOTAL...... 


YEAR TO DATE 


News & Observer-mS 


Preprint Local 
ROP National 


Preprint Nationdl........... 
nD ee omen 


GRAND TOTAL....... 
YEAR TO DATE...... 


Eagle-Times-e 


DT I soc sioscnscnnies 


Preprint Local 


ROP National.................. 


Classified...... 
TO cecctsnsaies ; 


Eagle-S 
ROP Local 
Preprint Local 
ROP Nationol....... 
Preprint National .. 


(i ora W an eee 


Total......... 


GRAND TOTAL 


YEAR TO DATE...... 


Gazette-Journal-m 
ROP Local . 
Preprint Loca 
ROP Nationol....... 
Preprint National. 


CER 


GRAND TOTAL 
YEAR TO DATE 


Times-Dispatch-m 
ROP Local 
Preprint Locol.... 
ROP National 
Preprint National. 
Classified. 


OR Ra tiiricseteen aa : 


News Leader-e 


Preprint Local... 
ROP National... 
Preprint National. 
Classified. 


1,517,349 


PROVIDENCE, 8.1. 


38,371 
10,469 


29,487 
81,219 


24,889 
47,070 
2,667 
11,413 
18,252 
104,292 


185,511 


12,768 
93,427 


3,478 
1,706 
111,379 


2,783 
92,966 


592 
626 


96,967 


208,346 


13,115 
90,343 


READING, PA. 


39,549 
34,700 

998 
44,081 


119,328 


71,675 


191,003 
1,428,296 


18,280 


18,280 
149,825 


RENO, NEV. 


61,558 
111,734 
1,127 
8,888 
58,501 
241,808 
1,970,724 


RICHMOND, VA. 


42,630 
22,860 
5,283 
364 
34,626 
105,763 


31,447 
21,998 
5,178 
364 
31,956 


4,553 
3,305 
6 


1,492 
9,356 


4,553 
3,168 
6 


1,492 
9,219 


20,871 
26,229 
783 
3,815 
25,087 
76,785 


214,543 
1,726,891 


41,314 
8,066 
3,940 


34,570 
87,889 


28,924 
47,46) 
3,093 
11,940 
22,101 
113,519 


201,408 


78,997 
2,366 
8,028 

17,810 
126,902 
234,103 

1,907,570 


46,335 
21,567 
5,418 


36,698 
110,018 


32,345 
21,463 
5,046 


34,819 
93,673 


14,199 
170,536 


8,312 
1,831 
194,878 


6,164 
83,532 


1,003 
90,699 


285,577 


18,015 


ROP Local 

Preprint Local 

ROP Nationodl............. 
Preprint National...... 
Classified... 


Total 


GRAND TOTAL....... 


YEAR TO DATE 


Press-Enterprise-mS 
ROP Local 
Preprint Local 
ROP National 
Preprint National 
Classified 
GRAND TOTAL 


YEAR TO DATE 


Post-Dispatch-m 
ROP Local 
Preprint Local 
ROP National 
Preprint National 
Classified 


Total 


Post-Dispatch-S 
ROP Local 
Preprint Local 
ROP National 
Preprint National 
Classified. 


Total 


GRAND TOTAL 
YEAR TO DATE 


Union/Tribune-meS 
ROP Local 
Preprint Local 
ROP National 
Preprint National 
Classified 
GRAND TOTAL 
YEAR TO DATE 


Chronicle-m 
ROP Local 
Preprint Local 
ROP National 
Preprint National 
Classified 


Total 


Examiner-e 
ROP Local 
Preprint Local 
ROP National 
Preprint National 
Classified... 


Total 


25,982 
28,858 
1,738 
9,145 
24,847 
90,570 1,452 
20,027 
134,688 


287,276 
2,189,822 


RIVERSIDE, CALIF. 


75,834 
147,600 
4,985 
16,254 
84,599 
329,272 
2,445,045 


24,475 


146 
24,621 
191,154 


ST. LOUIS, MO. 


1,709 198 
3,604 
56 
175 
4,254 
9,798 


6,187 
9,906 
470 
2,008 
10,944 
29,515 
39,313 198 
1,748,404 276,330 


SAN DIEGO, CALIF. 


230,805 
65,204 71,608 
34,707 1,608 

8,476 260 
210,415 10,493 
549,607 _ 115,729 

4,588,088 867,369 


31,760 


2,342,883 


223,503 
64,040 
34,887 
11,152 

224,178 

557,760 

4,660,560 


SAN FRANCISCO, CALIF. 


37,013 

48,964 

15,247 554 
390 

51,672 


153,286 


11,855 


33,484 
48,964 
14,718 

390 
51,582 


Examiner/Chronicle-S 


ROP Local 
Preprint Local 
ROP National 
Preprint National 
Classified 
Total 
GRAND TOTAL. 
YEAR TO DATE 


Times-e 
ROP Local 
Preprint Local 
ROP National 
Preprint National 
Classified 
GRAND TOTAL 
YEAR TO DATE 


3,391 
26,779 


3,695,828 246,779 


SAN MATEO, CALIF. 


22,373 
79,464 
5,490 
10,191 
26,909 
144,427 
1,119,505 


36,052 
58,314 
17,338 


54,866 
166,570 


29,807 
58,314 
16,708 


55,580 
160,409 


21,989 
69,410 

7,124 
14,560 
30,148 


143,231 
470,210 
3,913,196 


1,135,336 


(Continued on page 40) 
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(Continued from page 39) 


1990 1989 


FULL RUN PART-RUN FULL RUN PART RUN 


SANTA MONICA, CALIF. 
31,961 
9,692 


4959 
GRAND TOTAL 


YEAR TO DATE 


SCOTTSBLUFF, NEB. 


25,527 
12,854 


GRAND TOTAL....... 
YEAR TO DATE 


Times-mS 


YEAR TO DATE 
14,216 


5,088 


GRAND TOTAL 
YEAR TO DATE 


19,304 
1,445,165 201,586 
SOUTH BEND, IND. 


31,450 4,124 
14,560 27,690 


Preprint National... 
Classified. 


130 


10,010 ; Copital Journal-m 
616 ‘ ROP Locol........ 
14,820 , Preprint Local... 
13,671 , ROP National ... 
51,062 61,811 Preprint National . 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


GRAND TOTAL... _ 129,862 93,755 
YEAR TO DATE...... 989,658 584,324 


Daily Breeze-eS 
ROP Locol ....... 
Preprint Local .. 

ROP National .. 
Preprint National. 
Classified. 

GRAND TOTAL 


*Indicates newspapers reporting figures in 
lines. 





GRAND TOTAL....... 


YEAR TO DATE...... 


1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


9,169 
5,958 


192,166 
1,389,717 


SYRACUSE, N.Y. 


35,961 15,941 


133,616 


17,186 
64,026 
1,198 
11,270 
18,683 
112,363 324 


_ 373,639 __ 25,951 
2,789,980 181,894 


TOLEDO, OHIO 


38,311 8,523 
22,554 
2,109 
19,644 
82,618 


10,045 


82,818 
579,741 


TORRANCE, CALIF. 


57,090 
82,731 
5,658 
14,651 
77,651 
237,781 
1,811,003 


TROY, OHIO 


8,093 
6,065 
819 
1,272 
17,456 
33,705 


198,450 
1,434,040 


40,085 
59,998 
2,491 


23,464 
126,038 


45,301 
67,262 
2,290 


24,325 
139,178 


22,395 
41,325 

1,752 
12,133 
20,759 
98,364 


363,580 
2,781,714 


40,743 
31,614 
3,587 
24545 
100,489 


18,073 
47,256 

1,330 
17,276 
17,276 


101,359 


201,848 
1,525,802 


1990 1989 
FULL RUN PART RUN FULL RUN PART RUN 
TULSA, OKLA. 


44,734 1,969 42,570 3,087 
5,274 1,305 2,871 2,056 
2,164 1,830 

37,110 36,175 


89,282 3,274 83,446 5,143 


ROP Local 47,123 43,025 3,087 
Preprint Local... $ 3,149 2,164 
ROP National 1,699 
Classified. cts , 36,381 


84,254 5,251 


ia 24,525 
Preprint Local .. ie 5,656 
ROP National ... he J 1,201 
Preprint National . ie ; 3,122 
Classified. 22,985 
57,489 
6,548 — 225,189 10,394 
70,890 2,053,032 62,540 


GRAND TOTAL 


YEAR TO DATE 1,950,228 


WASHINGTON, PA. 
Observer-Reporter-m 
ROP Locol....... eo 27,612 
Preprint Local . ~ 28,515 
ROP National .. ots 959 
Classified. 29,415 


86,501 


Preprint Local . 
ROP National .. 


GRAND TOTAL 
YEAR TO DATE...... 


Daily Times-e 


Preprint Local 

ROP National . 

Classified. 
GRAND TOTAL 
YEAR TO DATE...... 


WINDSOR, ONT. 
Stor-e* 
595,936 

Preprint Local... 1,073,272 1,067,468 
ROP National 151,244 126,990 
Preprint Nationa 48,041 19,598 
Classified. 363,249 378,765 
GRAND TOTAL 2,231,741 2,259,095 
YEAR TO DATE 16,830,968 17,196,888 


666,274 


Note: Figures given in modular agate lines 


WINSTON-SALEM, N.C. 


49,804 13,078 46,817 
13,492 19,135 9,672 
3,250 3,827 
88 432 176 
50,977 
111,469 


41,075 
107,709 32,645 


19,582 

10,169 

1,683 

12,416 

15,823 

19,346 59,673 


GRAND TOTAL....... 
YEAR TO DATE 


51,991 _ 171,142 


1,271,968 386,358 1,341,560 
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Gulf 


(Continued from page 7) 





Newsweek story that says ‘The Mak- 
ing of a Monster,’ and Bush says, 
‘Gee whiz, I never really thought 
about that. We maybe better do some- 
thing about that.’ 

“I mean, c’mon, guys. They don’t 
make decisions at high government 
levels based on news stories, and they 
don’t make decisions based on televi- 
sion stories,” Aukofer said. 

“I’ve never been in government, 
but I doubt very much whether these 
folks are making their decisions about 
how to deploy troops or what to do in 
a political situation based on the latest 
A.M. Rosenthal column in the New 
York Times {which Bishara had 
pointed to as an example of promoting 
war in the Middle East],” Aukofer 
continued. “Now, it is true that what 
these people say can kind of help cre- 
ate a climate of public opinion, but 
public opinion often forms without 
the press... 





very concerned about it,” Williams 
added. “We’re interested in it. We 
want to know what reporters are tell- 
ing folks, because it’s not for us to 
pick up the telephone and call every 
American and say, ‘Here’s what 
we’re doing in the Persian Gulf.’ We 
depend, obviously, on news orga- 
niza tions to communicate that mes- 
sage. 

“And we read also in the press 
what others are doing and saying,” he 
continued, noting “we have other 
sources for learning things, too. 


“We’re very interested in what we 
read in the press, but we don’t make 
our decisions based upon it... We 
do not get up in the morning and con- 
sult the . . . New York Times or the 
Washington Post before we make our 
policy decisions,” Williams said. 

“We respond to the situation on the 
ground, we monitor the movement of 
Iraqi forces, that’s what we respond 
to.” 

“I don’t want to imply that we 
have no influence at all. Obviously 
we do,” Aukofer responded. “The 
pictures that are on television have 





“It’s not nearly that scientific,” he added, noting 
that reporters in the Gulf “are considerably less 
malleable than you might suspect.” 





“What we are in the news business, 
in all facets of the news business, is 
storytellers, and what we’re inter- 
ested in is stories,” he said. “It’s not 
our job to solve problems, it’s not our 
job to educate the public, it’s not 
our job to take positions. It’s our 
job to tell stories, and that’s what 
wedo... 

“We don’t cause wars, because I 
don’t think people listen to us that 
much,” Aukofer added. 

“Sometimes they do, more often 
they don’t,” Bishara countered; how- 
ever, “that to assume that what we do 
has no effect on public perception of 
things is really to denigrate our pro- 
fession so badly. And it’s not even 
how or why, it’s just transmitting 
information produces opinions and 
views, and it changes opinions and 
views.” 

As someone who works for the 
U.S. government, Williams noted 
that “The decisions about what to do 
in the Persian Gulf are not made by 
cutting out clippings every day and 
placing them on a scale, and count- 
ing telephone calls or anything like 
that. 

“Obviously, we follow press cov- 
erage very closely, because we’re 








some influence and what’s written 
has some influence, but to suggest 
that somehow the press can be a de- 
ciding factor in these is what I chal- 
lenge. 

“I don’t think we do,” he added. 
“We go out and tell a story. We’re too 
disorganized, first of all. I mean, 
there’s no way in the world that any of 
us could get together and foment a 
war. All these conspiracy theories are 
just nonsense... 


“If you stop to think about the sev- 
eral thousand daily newspapers that 
are out there around the country and 
the wire services and the television 
stations and the local television sta- 
tions and the local radio stations; they 
are not all transfixed by these partic- 
ular issues and whether we’re getting 
hyped up toward a war,” Aukofer 
commented. “The war gets bumped 
off Page One if the local county trea- 
surer gets his hand in the cookie jar 
and may not even get in on a given 
day. 

“It is true that the national media 
chase a given story, but they tend to 
chase the biggest story of the day,” he 
continued. “It just so happens that 
right now the deployment over there 
and the situation with Iraq is the big- 





gest story. So everybody’s chasing it, 
but that doesn’t necessarily mean 
we’re hyping it, or we’re getting 
together to hype it.” 

Defense’s Williams agreed with an 
audience comment “that the report- 
ing has been largely either a reci- 
tation of what administration peo- 
ple have said or an extension of 
ag 

Another audience member, how- 
ever, criticized the coverage for not 
showing the opposition. 

“Any opposition to this is com- 
pletely unreported or buried,” he 
said, “and that, to me, is hyping the 
war.” 

Peterzell disagreed, noting that 
“The press has certainly reported the 
policy debate within the government 
about whether to go to war. The fact 
that troops are there is not hype. They 
really are there, but certainly the 
press has been reporting the discus- 
sion within the State Department and 
so on within the administration about 
whether to use military force or rely 
on the embargo.” 

“If there is substantial opposi- 
tion,” Aukofer added, “the press is 
going to report it, just as we report 
everything else. I think what you 
want the press to do, though, by the 
tone of your comments, is to jump 
into this thing and sort of gratuitously 
criticize. That’s not our role. If 
there’s a substantial movement 
against this war, I think that'll be 
reported in due course.” 

Al-Fajir’ Bishara, however, agreed 
“that a critical look at what has been 
happening is missing. 

“I do not think there is a conspir- 
acy,” Bishara said. “I don’t think the 
press actually . . . sat somewhere in 
a dark room and decided, ‘We’re 
going to just simply slight the 
opposition.’ ” 

Although she has been looking for 
opposition angles, Ziff said she has 
not been able to find anything really 
substantial. 

“T have been looking for some sub- 
stantial opposition and not found very 
much,” the BBC correspondent said. 
“Don’t forget that when this whole 
thing broke out, Congress wasn’t 
here. And so there was really a 
good . . . three-and-a-half weeks that 
the president had while he was in 
Maine and commuting back and forth 
when, if there had been any opposi- 
tion, Congress would have been the 
logical place to look for it. 

“Congress wasn’t in town. There 
was no opposition,” she said. “When 
Congress came back, there still was 
no opposition, and I would be hard- 
pressed to find really serious, high- 
level opposition to this operation any- 
where.” 
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Three get new pacts as suit is dropped 


‘Cathy,’ ‘For Better or For Worse,’ and ‘Herman’ cartoonists sign 
revised contracts with Universal, and Guisewite ends litigation 


By David Astor 


Three cartoonists with 2,300-plus 
newspaper clients among them have 
signed new contracts with Universal 
Press Syndicate after over a year of 
negotiations. 

One of the trio is “Cathy” creator 
Cathy Guisewite, who dropped the 
1989 lawsuit she filed against Univer- 
sal after her new agreement was 
worked out. The other two are “For 
Better or For Worse” creator Lynn 
Johnston and “Herman” creator Jim 
Unger, who did not institute legal 
actions. 

Los Angeles-based entertainment 
attorney Philip Klein said major pro- 
visions of his three clients’ new con- 
tracts include “copyright ownership 
of everything they do,” control of 
licensing and merchandising rights, 
“more favorable splits of the 
revenue” (the usual split is 50% for 
creators and 50% for syndicates), and 
the power to prevent a substitute from 
taking over their comics without their 
approval in the event of illness or a 
leave of absence. 

But the new contracts, which take 
effect retroactive to the beginning of 
this year, do not have shorter dura- 
tions. 

“The other terms were very favor- 
able, so the lengths became less criti- 
cal,” stated Klein, who is with the law 
firm of Silverberg, Katz, Thompson, 
Braun & Klein. “As long as the other 
protections are in place, there is no 
reason for Cathy, Lynn, and Jim not 
to be with Universal Press Syndi- 
cate.” 


JOIsy plaeg 





Cathy Guisewite 


Guisewite had filed suit in Superior 
Court in Los Angeles arguing that 
California labor law doesn’t allow 
personal services contracts lasting 
longer than seven years (see E&P, 
September 30, 1989). 

Guisewite, while a Michigan resi- 
dent in 1976, had signed a nine-year 
“Cathy” contract with an automatic 
nine-year renewal lasting until 1994. 
She moved to California in 1980. 

Klein said he thought Guisewite 
had lived in California long enough to 
win her lawsuit if it had continued. 

Johnston and Unger reportedly 
each signed-20-year contracts when 
they started at Universal in 1979 and 
1974, respecti.. ely. The pacts were for 
10 years with an automatic 10-year 
renewal if the comics did well — and 
they did very well. Johnston, like 
Guisewite, has over 1,000 daily and 
Sunday clients and Unger has more 
than 350, according to the Kansas 
City-based Universal. 

“Cathy, Lynn, and Jim are very 
happy with the result, and I’m very 
pleased we were able to work it all 
out,” said Klein. “They were long 
and drawn-out negotiations, but Uni- 
versal shéwed a lot of good faith.” He 
noted that syndicate president John 
McMeel, vice president Thomas 
Thornton, and an attorney for Uni- 
versal ended up flying out to Los 
Angeles recently to hammer out the 
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Lynn Johnston 


Jim Unger 


contract agreements. 

Universal vice president/editorial 
director Lee Salem stated, “We were 
pleased to be able to renegotiate the 
contracts for three proven stars who 
collectively represent more than 40 
years of cartooning, a span greater 
than the age of this company. 

“Key issues such as the equitable 
sharing of syndication and licensing 
revenues and the reversion of licens- 
ing rights to the syndicate if perfor- 
mance plateaus are not met were 
satisfactorily resolved. The question 
of higher royalties for Cathy, Lynn, 
and Jim provided us with an oppor- 
tunity to demonstrate that length of 
tenure has its rewards, while an issue 
such as copyright can always be 
handled for expediency’s sake.” 
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“Doonesbury” will turn 20 on 
October 26. 

The anniversary will be celebrated 
at an October 23 Universal Press Syn- 
dicate party for Garry Trudeau in 
New York City, where the cartoonist 
lives. Universal distributes Trudeau’s 
comic to over 1,200 daily and Sunday 
newspapers worldwide. 

Trudeau, who virtually never gives 
media interviews, did speak at length 
with Newsweek for the magazine’s 
October 15 issue. 

In the cover story, Jonathan Alter 
wrote, “Garry Trudeau is the premier 
American political satirist of his 
time . . . . By any reasonable expec- 
tation, his strip, which began as a riff 
on college life in the 1960s, should be 
as stale as hash brownies. Instead, it’s 
as funny and popular as ever, and 
better drawn. 

“In an age when every $3 bottle of 
perfume calls itself original, Trudeau 
has some genuine claim on the 
word .... He is as much journalist 
as artist — an investigative cartoon- 
ist; 

Alter reported in the seven-page 
article that: 

@ The cartoonist earns more than 
$600,000 a year from “Doonesbury.” 

@ Trudeau will continue the comic 
“as long as people want to read it.” 

@ About a quarter of “Doones- 
bury” clients run it on the editorial 
page. 

@ Trudeau’s deadline is five weeks 
before publication for Sunday strips 
and nine days for daily. 

@ The cartoonist works in a studio 
apartment separate from his Central 
Park West residence. 

®@ Trudeau writes and draws in pen- 
cil and then uses an inker named Don 
Carlton, who lives near the Kansas 
City-based Universal. 

@ The cartoonist will not write 
about the Today show, his wife Jane 
Pauley, or her direct tv competitors in 
“Doonesbury.” 

® Trudeau wants to be “for some- 
thing” as well “against something” 
when he uses satire. “The day | start 
writing from a scorched-earth 





Jaupiey rjanurwsy 


Garry Trudeau 


viewpoint is the day I don’t think I can 
justify.my presence in the business,” 
said the cartoonist. 

@ His satirical thrusts at George 
Bush embarrass the cartoonist’s 
mother, who moves in the same social 
circles as the president’s family. 

@ Despite what the Bushes might 
think, Trudeau is a nice guy. “If he 
weren't a WASP, you'd call him a 
mensch,” said Alter. Trudeau volun- 
teers a half-day weekly, for instance, 
at a homeless shelter. 

@ The cartoonist said the reader 
letters that came in after the May 1990 
AIDS death of “Doonesbury” char- 
acter Andy Lippincott were “the 
most moving I’ve ever received.” 

@ Trudeau is writing a black com- 
edy with film director Alan Pakula 
about AIDS researchers. 

@ The cartoonist wasn’t drafted 
during the Vietnam War because of an 
ulcer condition possibly caused by his 
parents’ divorce. 

@ Garretson Beekman Trudeau, 
who was raised in New York state, is 
descended from “roughly eight gen- 
erations of doctors” as well as a trea- 
surer of the U.S. under Lincoln. 

@ Trudeau is planning a Tanner ’92 
sequel to his 1988 HBO series about 
an imaginary presidential candidate. 

e “After years of believing that 
Zonker neckties and Uncle Duke cof- 


‘Doonesbury’ will hit its 20th anniversary this week 


fee mugs were inconsistent with the 
spirit of his strip, he has . . . begun a 
tentative foray into merchandising, 
on the theory that his many charities 
can use the millions it may yield.” A 
“Doonesbury Dinosaurs” collection 
is being unveiled this month at New 
York City’s American Museum of 
Natural History. 

Toward the end of his story, Alter 
wrote that Trudeau “downgrades: his 
own role in American politics,” and 
quoted the cartoonist as saying. “I 
don’t think the media have any power. 
They have influence, which is not the 
same. The lowliest functionary in the 
federal government has more actual 
power over people’s lives.” 

But Alter added, “True, he’s never 
elected — or defeated — anyone: all 
he’s done is get inside the brains of 
several million people.” 

Newsweek isn’t the only publica- 
tion featuring Trudeau recently: there 
is also a special Universal brochure 
entitled Doonesbury 1970-1990: What 


‘a Long, Strange Strip It’s Been. 


The heavily illustrated booklet out- 
lines the history of the comic, which 


(Continued on page 44) 








Tv column launched 


A 200-word television célumn that 
analyzes each week’s Nielsen ratings 
has been introduced by United Fea- 
ture Syndicate. 

“Network Ratings” is by Los 
Angeles-based tv critic Jon Burling- 
ame, who also does United’s “Tune 
in Tonight” column. 








A comic on ‘Cheers’ 


A “Far Side” comic by Gary Lar- 
son of Universal Press Syndicate was 
mentioned during the October I! epi- 
sode of NBC’s Cheers show. 

The Woody character was unable 
to understand a panel featuring peo- 
ple-like cows, and Norm and Cliff 
tried to explain it to him. 





WE'LL CHANNEL 
MORE READERS 
YOUR WAY. 





The New York Post's readers are 
glued to our TV Close-up col- 
umn. It’s their guide to TV 
trends, previews, reviews and 
interviews from Los Angeles 

to New York. The column’s avail- 
able weekly with art. And it’s 
written by the Daily Breeze’s 
Joe Bensoua, The Tribune's 

Joe Stein and the San Diego 
Union's Robert Laurence. 

Call for a free sample of our 
Entertainment package. And get 
the package that ties up reader- 
ship and revenues. 


ee  Seaeeee 
(800) 445-4555/(619) 293-1818 





EDITOR & PUBLISHER for October 20, 1990 











SYNDICATES/NEWS SERVICES 








(Continued from page 43) 


has its roots in the “Bull Tales” strip 
Trudeau did for the Yale Daily News 
starting in 1968. “Doonesbury” itself 
began on October 26, 1970 in 29 
papers. 

Other major “Doonesbury” events 
included the John Mitchell is “guilty, 
guilty, guilty” strip in 1973 (one of 
many controversial sequences over 
the years that caused some papers to 
drop episodes of the comic); the first- 
ever Pulitzer Prize for a comic creator 
in 1975; the cover of Time, the intro- 
duction of gay character Andy Lip- 
pincott, and the then-unmarried Joan- 
ie Caucus and Rick Redfern sleeping © 
together in 1976; the “Reagan’s 
Brain” series in 1980; the beginning of 
Trudeau’s 20-month sabbatical in 
1983; the George Bush “manhood in a 
blind trust” strips in 1984; the series 
critical of Frank Sinatra in 1985; the 
supposed death of Uncle Duke and 
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UNIVERSAL PRESS SYNDICATE 


‘Doonesbury’ put political and social comic strip satire on the map. 


the Reagan administration “Sleaze on 
Parade” sequence in 1986; and anti- 











smoking strips in 1988 and 1989. 
—David Astor 





By David Astor 


The Raleigh News and Observer 
pulled a number of “Kudzu” comics 
satirizing Jesse Helms’ anti-arts 
funding crusade, and two other North 
Carolina papers moved the series to 
their editorial/op-ed pages. 

News and Observer executive edi- 
tor Frank Daniels III said he started 
dropping Doug Marlette’s “Kudzu” 
October 15 because he “didn’t think it 
was appropriate to have a partisan 
comic strip during a local election.” 

Helms, a white conservative 
Republican, is running against black 
Democratic challenger Harvey Gantt 
for re-election to the U.S. Senate. 

Daniels stated that a major reason 
why “Kudzu” wasn’t switched to the 
paper’s Democratic-oriented opinion 
pages was because it was felt anti- 
Helms commentary should be gener- 
ated locally. 





Paper pulls ‘Kudzu’ comics satirizing Jesse Helms 
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What aon the tobacco 0 a mae club? 


A Daniels note in the October 15 
News and Observer invited reader 
reaction, and well over 500 phoned by 
the next day. Most protested the 
“Kudzu” pulling. 

Daniels said “Kudzu” will return 
to the 150,000-circulation daily News 
and Observer after the October 4-27 
Helms series ends. He added that the 
paper plans to publish all the Helms- 
related strips after the November 6 
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CLIP AND SEND 
The October 6 ‘Funky Winkerbean’ by Tom Batiuk of North America Syndicate 
featured band director Harry L. Dinkle asking readers to encourage ABC to 
televise marching bands during the halftimes of college football games. 





election. 

The 190,000-circulation Sunday 
News and Observer is continuing to 
run that day’s “Kudzu,” which 
hasn’t been focusing on Helms. 

“Kudzu” is distributed to about 
300 newspapers by Creators Syndi- 
cate, whose vice president/general 
manager Anita Medeiros said, 
“There’s an irony here. The comic 
strip is dealing with Jesse Helms and 
censorship of art and the paper is in 
essence censoring the strip.” 

Marlette agreed that the News and 
Observer is “acting like Jesse Helms 
does in suppressing certain ideas,” 
and said it “ought to be ashamed.” 
The cartoonist also commented that 
he was a little surprised at the pulling 
because the paper has “bashed 
Helms for years” and because the 
News and Observer and other North 
Carolina papers have a “proud” First 
Amendment tradition. 


(Continued on next page) 
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Pictured are characters from ‘Beetle 
Bailey’ by Mort Walker of King Fea- 
tures Syndicate, ‘The Amazing Spider- 
Man’ by Stan Lee of King, and ‘Gar- 
field’ by Jim Davis of United Feature 
Syndicate; ‘Beetle’ creator Mort 
Walker (top right) and Newspaper 
Features Council president and Hous- 
ton Chronicle vice president/editor 
Jack Loftis (between Beetle and Gar- 
field); and a number of New York City 
school kids. They were all attending 
the opening reception for an exhibit of 
literacy-related cartoons that will run 
until October 22 in N.Y.C.’s Lever 
House (see last week’s E&P). Also in 
attendance were about a half-dozen 
more cartoonists (‘Curtis’ creator Ray 
Billingsley of King was especially 
popular with the students), several syn- 
dicate representatives, and others. 
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(Continued from previous page) 

“IT learned my valucs trom the 
News and Observer about free speech 
and a free press when I was growing 
up,” said Marlette, a North Carolina 
native who went on to work as an 
editorial cartoonist for the Charlotte 
Observer from 1972 to 1987. His edi- 
torial cartoons are now with New 
York Newsday and Creators. 

Marlette did note that “we all have 
a little Jesse Helms in us” — cartoon- 
ists included — and that the News and 
Observer’s “Kudzu” pulling was 
“well-intentioned.” 

The 1988 Pulitzer Prize winner said 
he has been “having fun” with the 
Helms strips, and that the series is 
“very natural” for “Kudzu” because 
the “spiritual home” of the comic’s 
Bypass locale is North Carolina. 

“Besides, I feel Helms belongs on 
the funny pages,” Marlette noted 
with a laugh. 

Marlette said he didn’t mind that 
two papers — the Charlotte Observer 
and Winston-Salem Journal — 
moved the Helms-related “Kudzu” 
strips to their editorial/op-ed pages. 
In fact, the cartoonist noted that this 
brought “Kudzu” closer to the front 
of the papers and attracted more 
attention to the comic. 


Comics are marked 


A number of comics received 
grades in the October 5 Entertain- 





ment Weekly magazine, with three of 
the top four from Universal Press Syn- 
dicate. 

“Calvin and Hobbes” by Bill Wat- 
terson of Universal was the only 
comic to receive an A+. Writer Ken 
Tucker said the strip is “nothing less 
than a miracle.” 

Three comics got A’s: “The Far 
Side” by Gary Larson of Universal 
(“the most consistently witty non 
sequiturs, puns, and common-sense 
observations being created in Amer- 
ica, in any medium”), “Doonesbury” 
by Garry Trudeau of Universal (‘‘fre- 
quently superlative”), and “The 
Family Circus” by Bil Keane of King 
Features Syndicate (“the most under- 
rated comic in the country”). 

Receiving B+’s were “Peanuts” 
by Charles M. Schulz of United Fea- 
ture Syndicate, “Zippy the Pinhead” 
by Bill Griffith of King, “Blondie” by 
Dean Young and Stan Drake of King, 
“For Better or For Worse” by Lynn 
Johnston of Universal, and “Hi and 
Lois” by Greg and Brian Walker and 
Chance Browne of King. 

Grades of B went to “Dennis the 
Menace” by Hank Ketcham of North 
America Syndicate, “Gasoline Alley” 
by Jim Scancarelli of Tribune Media 
Services, “Fox Trot” by Bill Amend 
of Universal, and “Beetle Bailey” by 





Mort Walker of King. 

A B- went to “Mark Trail”; C’s 
went to “Hagar the Horrible,” “Dick 
Tracy,” and “Garfield”; a C— to 
“Cathy”; D—’s to “Annie” and 
“The Amazing Spider-Man”; and an 
F to “Nancy.” 

The New York City-based publica- 
tion also had a piece about book col- 
lections of various classic comics. 


‘Norb’ comic ended 


“Norb,” the fantasy adventure 
comic by Pulitzer Prize-winning edi- 
torial cartoonist Tony Auth and 
author/illustrator Daniel Pinkwater, 
ended this summer after just under 11 
months of syndication. 

The King Features Syndicate-dis- 
tributed humor/continuity strip (see 
E&P, July 1, 1989) had a modest 
client list of under 40 newspapers. 

Asked why “Norb” didn’t do bet- 
ter, King comics editor Jay Kennedy 
said, “It was a pretty challenging 
strip, and it’s just hard to establish a 
continuity strip when many people 
don’t have daily newspaper reading 
habits anymore.” 

Auth does editorial cartoons for the 
Philadelphia Inquirer and Universal 
Press Syndicate. 
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Crush 


(Continued from page 13) 





muscle.” 

Standing in the corridor during a 
recess and coldly eyeing the pulsating 
media scene, Harold LaFlamme, the 
court-appointed attorney for the 
child, remarked sarcastically, “Why 
don’t we just take the case out of the 
courts and hold a public referendum 
on the matter?” 





Hide 


(Continued from page 20) 





room after the team’s 27-21 loss to 
Penn State Oct. 13. 

Suzanne Youhannan told USA 
Today that the Syracuse sports infor- 
mation director, Larry Kimball, told 
her that if she insisted on entering the 
locker room, access would be barred 
to everyone, male and female. 

Ironically, Syracuse University is 
the home of the S.I. Newhouse 
School of Public Communications. 

“T agreed to an open locker room 
that excluded me because I didn’t 
want to interfere with the other 
media’s ability to talk to players,” she 
told the newspaper, “and my newspa- 
per had two reporters there so we 
weren’t completely shut out.” 

Syracuse permits each team indivi- 
dually to decide if women journalists 
can have access to locker rooms. 
While the football team says it is 
uncomfortable, the men’s basketall 
team allows women after the game. 


Hot line 


The Society of Professional Jour- 
nalists and the Student Press Law 
Center have jointly established a toll- 
free telephone number for student 
journalists who are having problems 
getting access to their campus crime 
reports. 

The phone number is (800) 488- 
5242. 

Legal assistants, ready with advice 
and information about open records 
access laws in the 50 states, will staff 
the number in Washington, D.C. 

SPJ is providing $5,000 to help fund 
the law center’s Access to Campus 
Crime Reports Project. 

In addition to the number, the law 
center is publishing a 24-page book- 
let, “Access to Campus Crime 
Reports,” that provides a guide on 
how to use both laws and public pres- 
sure to obtain access to police and 
security reports on college campuses. 





Unions authorize 
strikes in Calif. 


Newspaper Guild units in San 
Francisco and San Jose have voted to 
allow union leaders to call strikes. 

The votes in late September mir- 
rored strike votes by eight other 
newspaper unions representing 4,500 
workers whose contracts with the 
San Jose Mercury News and San 
Fransisco Chronicle and Examiner 
expired last February. 








Sues 
(Continued from page 15) 





publication under RICO is so ridicul- 
ous that it is clear this is just another 
pathetic publicity stunt by 
Roseanne,” Calder said. 

“She is trashing The National 
Enquirer, but we are in good com- 
pany. A few weeks ago she was 
trashing the national anthem.” 

Star editor Dick Kaplan said from 
Tarrytown, N.Y., that he would have 
no comment because he hadn’t seen 
the suit. 

— AP 





Dow Jones 
(Continued from page 19) 





pore’s retiring prime minister, Lee 
Kuan Yew. 

The Asian Journal will continue to 
print in Singapore for distribution out- 
side the country. It also prints in 
Hong Kong and Tokyo. 

The editorial said the paper will 
report on Singapore “from afar,” but 
“we are determined that when we 
circulate in Singapore it will be with 
our credibility intact.” 





Seize 
(Continued from page 23) 





News. “They shouldn’t use a search 
warrant to get a reporter’s material. 
Using a reporter or reporter material 
in any case should be the last resort.” 

On the Monday following the 
Saturday seizure, Marlinga issued a 
memo reminding county law-enforce- 
ment agencies of the federal privacy 
protection act and requiring that any 
request to compel information from 
news organizations “must be referred 
to me personally.” 

The notes were returned to the 
newspaper the same day. 








Quagmire 
(Continued from page 11) 





should be sensitive to these things, 
and some things are just flat obvi- 
ous.” 

Chicago Tribune business editor 
Bill Neikirk said the Times incident, 
added to the R. Foster Winans scan- 
dal at the Wall Street Journal, had 
prompted a review of that paper’s 
conflict policies. 

“Conflict of interest] can be very 
detrimental to journalists and it can 
call into question the credibility of our 
reporting. So we need to clarify our 
policy,” Neikirk said. 

While conflicts have not been a 
problem, the Tribune uses disclosure 
forms. Neikirk, who has no invest- 
ments outside a 401K plan invested in 
mutual funds, said he discourages any 
investments by staffers and prohibits 
investments in industries they cover, 
as well as speculative investments. 

But conflicts inevitably arise. 

A Tribune reporter who was 
recently reassigned to the energy beat 
happened to own stock in a small 
energy company. Since the Tribune 
could not force the sale of stock at a 
loss, it prohibited the reporter from 
trading while covering the beat. 

In another policy tightening, the 
Tribune told free-lance writers they 
were no longer welcome if they took 
free trips from companies they wrote 
about, such as auto manufacturers. 

A lot of reporters wish they earned 
enough money to afford investments. 
The problem, if there is one, arises at 
papers where reporters earn enough 
to invest. As a rule, bigger papers 
have more stringent policies. 

The bottom line to all conflict-of- 
interest policies is their reliance on 
the honesty of journalists to disclose 
real or potential conflicts. Editors 
have no choice but to trust their 
staffs. 

“I don’t know if rules are the per- 
fect answer,” Apcar said, “but I 
think they ought to be considered and 
debated, and the matter ought to be 
put to rest at any newspaper that 
doesn’t have them.” 


Sun single-copy 
sales sets record 


The Baltimore Sun recently scored 
its best single-copy sales month, with 
an average 60,342 single copies sold 
each day.in August, including about 
15,000 extra copies the day a special 
section about Jim Palmer’s induction 
into the Baseball Hall of Fame 
appeared. 
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Classified Advertising 


11 W. 19th Street, NY, NY 10011 
PHONE (212) 675-4380 


FAX (212) 929-1259 





FEATURES AVAILABLE 


ANNOUNCEMENTS 





AUDIOTEX 


PUZZLES 


NEWSPAPER BROKERS 





AUDIOTEX - Enter the profitable world 
of Audiotex with no upfront investment. 
Earn revenue from each cail while 
building readership. We provide all 
training, aan and equipment and 
share 

Call E ~ at (516) 997-7000. 


AUTOMOTIVE 


NE NS A OTT SEC ATONE RE TS Se 
UNDER THE HOOD, an established 
weekly column. Automotive questions 
and answers with a good dose of humor. 
Examples on request. 9828 W. Belfair 
Val. Rd., Bremerton, WA 98312 (206) 
478-7350. 








HUMOR 


IN A NUTSHELL. Give your readers a 
ipod laugh and keep them coming back 
or more. Award-winning, 700 word 
weekly column has fans coast to coast. 
how oo. Barbara Naness, 119 
ington Ave., Staten Island, NY 
NOsLa (718) 698-6979. 


New Comic Strip designed especially 
for weekly papers. Coby’s Corner. Now 
available. Yel The Dick Smith Studio at 
1-(800) 852-6642 about introductory 
offer and free samples. 


MOVIE REVIEWS 


MINI REVIEWS (Cartoon illustrated). 
Great for weekend section or entertain- 
ment pages. Camera ready. Star photos. 
Our 16th year. Cineman Syndicate, 7 
Charles Court, Middletown, NY 10940; 
(914) 692-4572. 














PUBLIC AFFAIRS 


your op-ed page. Weekly, 750-word 
column on public affairs from a truly 
as. perspective. Marc Desmond, 
419 16th St., Brooklyn, NY 11215; 
phone (718) 788-8350. 


PUZZLES 


FREE SYNDICATED PUZZLES 
- Your Paper Earns $$$$ - 
SCRAMBL-GRAM INC. 
1772 State Road 
oe) 82 o_ ph * eed 


Our ae cy 








ADD A TOUCH of eloquence and wit to 





PUZZLE FEATURES SYNDICATE 
Daily and Sunday Crossword Puzzles 
24515 California Ave. #12 Hemet, CA 

92343 Phone (714) 926-4843. 


THE WITZZLE CO. Daily / Sunday Math 
o— lan Rag | or gered Th 


75083. iass ie Gia) 234. Biel. 


- TODAY’S NEWS IN A PUZZLE - 
Daily & Sunday Wordsearch Puzzles 
po mate Communications, inc. 

Batavia, IL 60510 
(708) 879-8828 Fax (708) 879-8868 


READER/PROMOTIONS 


FREE CAMERA READY FEATURES 
FROM PR HOME ECONOMISTS 











Readers love these helpful fillers on 
food, health, homemaking, car care and 
safety, tax tips and more from the PR 
departments of trade associations, 
companies and government. Available 
as repro proofs or diskettes. 


Always free, edit as you wish to build 
readership, create business for advertis- 
ers, save your time so instead of writing 
fillers, you can spend maximum time on 
local stories. 


Let us send you samples of our work so 
you can decide for yourself whether 
these are top quality fillers. 


Phone Chris Godfrey at Featurettes 
North American Precis Syndicate, Inc., 
1-(800)-222-5551. 


SENIOR HEALTH 


“Senior Clinic.” AMERICA’S ONLY 
doctor written column on Senior Health. 
“Excellent reader response” Rochester 
(NY) Democrat & Chronicle. Now in 8th 
year. Weekly, 600 words. wees 
rates-- Frank Macinnis, M.D., HFM 
a GN alberta t PO Box 307, 

MONT rta, Canada T5J 257. 
(403) 472-5555. 








invest in Your Future. 
Subscribe to E&P Today! 
Call (212) 675-4380 





ANNOUNCEMENTS 





BUSINESS OPPORTUNITIES 


Advertising, exclusive dealership. Net 

$40 - 50K yearly. No inventory, mini- 

mum overhead. We train and consult. 
1- (800) 330-0808. 


FINANCING 


Tired of Videos? People with no hands- 
on-experience? Many years in the busi- 
ness from mailroom to owning my own 
paper’s with plenty of hard knocks along 
the way qualifies me +4 - A consul- 
tants. Jim (303) 841-4087, J.M.A. 
Consultants, 8102 AWindwood Way, 
Parker, CO 80134. 


NEWSPAPER APPRAISERS 


COMPREHENSIVE APPRAISALS 
rendered in confidence with care for 
— and detail. Established 
—s e yee. James W. 

Jim Hall Media Services 

PO Box 1088, Ey, AL 36081 

(205) 566-7198 
FAX (205) 566-0170 











Hall, Jr., 





NEWSPAPER APPRAISERS 


NEWSPAPER APPRAISALS 
Comprehensive analysis of business 
value meeting IRS guidelines for 
estates, tax planning, loans, partner- 
ships, divorce, minority shares, LBOs. 
Reasonable fees. 

C. PETER JORGENSEN 

Media Consultants & Associates 

4 Water St., Arlington, MA 02174 

(617) 643-1863 

NEWSPAPER APPRAISALS for estate; 
planning, tax, partnership, loan, depre- 
ciation, insurance, corporate and 
ersonal worth. Sensible ae 
Brochure. eee ge gee 3 beage 3 
Service, Robert N. Bolitho, (816 
932-5310, or James C. Sterling, Bie) 
932- 5345, 4500 a Suite 900, 
Kansas City, MO 641 


The most pe labor- 
saving 

device is still money 
Phyllis George 
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“1st in RESULTS” 
JIM WEBSTER & ASSOCIATES 
newspaper sales & acquisitions 
11325 E. Pegasus, Suite E 150 
Dallas, Texas 75238 
(214) 340-2266 (214) 669-1469 


NEWSPAPER BROKERS 
cane HALL, JR. 
paper 
Sales, Nast Consultations 
all Media oe 
ete AL 36081 


5) 5 
FAX 208)" 566-0170 





“300 sold since 1959” 
“ GRIMES & CO. 
Grimes 
0x 442, wae MD 
(301) 507-6047 
Dick Smith-Southern 
(601) 627-7906 
Power Search Inc. 
(609) 751-4141 


Above Average 
PERFORMANCE 
SYD S. GOULD & COMPANY 
2111 Thomas Drive 
Panama City, FL 32407 
(904) 234-1117 


BARRY FRENCH, Ashiawn Road, 
Assonet, MA 02702. (508) 644-5772 
Appraisals-Consulting-Brokerage 


BILL MATTHEW COMPANY conducts 

| sepee wpe» confidential negotiations 
or sale and purchase of highest quality 

daily and weekly newspapers in the 

country. Before you consider sale or 

purchase of a property, you should call 

(813) 73 '3-8053 daytime; 
(813) 446-0871 nights: 

or write Box 3364, Clearwater Beach, 

FL 34630. No obligation of course. 


BOLITHO-STERLING 
gy ere or 














JAMES e STERLING 
(816) 932-5345 
4500 Main, Suite 900 
Kansas City, MO 64111 


BRUCE WRIGHT, Media Consultant 
we gr Sales - Consulting 
Laguna Place Wa 
Elk Grove, CA 95758 (916)684-3987 








Oe a or sellers. Call Dick Briggs. 

(803) 457-3846. No obligation. 
Sales @ Hone ® Consultin 

RICHARD BRIGGS & ASSOCIATES 
Box 579, Landrum, SC 29356 





C. BERKY & paces sty INC. 
Consultants @ Appraisals @ Brokers 
(407) -4352 
900 N. Federal He 3 - Suite 160 
Boca Raton 33432 


C. PETER JORGENSEN 
Media Consultants & Associates 
Representing newspapers in New 
England and the Northeast. Brokers, 
Appraisers, Consultants. Call for 
brochure. (617) 643-1863, 4 Water 
St., Arlington, MA 02174. 








Fournier Media Service Inc. 
AppraisaleBrokerageeConsulting 
John L. Fournier Jr. 

PO Box 5789, Bend, OR 97708 
Office (509) 786-4470 


FREE aeaerea % — 


IPP praisa 
-_ Tipe (49 (40 : fF 4223 
Box 1220, bret A Coens 
We lead the nation 
in free paper sales. 


JAMES MARTIN & ASSOCIATES 
Phone (614) 889-9747 
FAX (614) 889-2659 








KARL WRAY, Newspaper Broker 
2420 South Ola Vista 
San Clemente, CA 92672 
(714) 492-5241 


MEDIAAMERICA BROKERS 
Straight talk. Hard work. Results. 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326 





TWX 9102402390 


MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair, CA 91763 
(714) 626-6440 


Michael D. Lindsey 
— Consultants, Inc. 


PO Box 650 
ay. b> WY 82331 (307) 326-8177 
R 3465 S. Oleander Dr. 
Chandler, AZ 85248 (602) 899-3698 


PHILLIPS MEDIA SERVICES 
i r Brokers—Consultants 
em ag! s Suite 101 


L 3254 
RUPERT PHILLIPS (904) 837-4040 


R.C. CRISLER & CO., INC. 

38 years in communications sales 
Confidential and professional service. 
Brokerage @ Consultation @ Appraisal 

bt & Equity Placement 
GLORIA BUSHELMAN 
600 Vine Street, Suite 2710 
Cincinnati, Ohio 45202 
(513) 381-7775 


Whitesmith toy —_—— 
a Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA ea6e. 




















NEWSPAPERS FOR SALE 


RE EER, as ore nee Ro om pe 
ALASKA WEEKLIES, Two papers, web 
plant, excellent real estate. Gross 
$500, sagt — with building, 
$550,000. T 

SENIORS MONTHLY, tab, can go week- 
YY. management stay, gross $575,000.- 
ast growth, Zone 9. Sell majority or all. 
Cash, some terms. 

SOUTH DAKOTA county seat, non- 
competitive an. Growth market, 
— $545,000. Terms to qualified 


SOUTH FLORIDA SUBURBAN —, 
tab, free circulation 30,000. $1. 
million gross, good terms. 
For eee call, write: 
ROBERT N. BOLITHO 
4500 Main, Su. 900, Kansas City, MO 
64111 — Bolitho-Sterling. 


Award-winning independent Anglo/ 
Jewish Weekly circulated in Western 
Massachusetts upscale, suburban + 
Ivy league cities and towns. Established 
in 1945 and modernized 6 years ago; 
small but profitable with _— earnings 
otential. Contact Charles Bennett, 
ublisher, Federal Lane, Wilbraham, 
MA 01095. (413) 596-4765. 








Florida tourist publication with stron 
distribution through hotels aroun 
Disney/Universal. Solid year-around ad 
base with rapid distribution growth. 
Gross $197,000 price $135,000. 
Excellent terms for qualified buyer. 
(407) 897-4827. 
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ANNOUNCEMENTS 


ANNOUNCEMENTS 


INDUSTRY SERVICES 


—_—_—_————— 
EQUIPMENT & SUPPLIES 





NEWSPAPERS FOR SALE 


NEWSPAPERS WANTED 





BUY BUYS 


TENNESSEE/KENTUCKY - Package of 
two paid weeklies with combined circu- 
lation of 3,200. Nice quarters. 
Assumables available to qualified 


buyers. 
at $150,000. 


TENNESSEE - Strong weekly in growi ng 
market. Operators want to retire. 3,60 
paid circulation. 

$350,000. 


DEEP-SOUTH - ee a estate 
magazines in major metropolitan areas. 
- , $1,150,000. 


CALL ABOUT OTHERS. 
Jim Hall Media Services 
PO 


ox 1088 
Troy, Alabama 36081 
(505) 566-7198 


INVESTOR - active or inactive - wanted 
for 14-year-old senior citizen monthly 
newspaper in Zone 1; possible buyout. 
PO Box 284, Lynn, MA 01903. 


MOVE TO TEXAS. Send for list of 
= financed fanatecets. Bill 
erger, ATN Inc., 1801 Exposition, 
Austin, TX 78703. (512) 476-3950. 


New York, Suffolk County. Paid circula- 
tion weekly. Established 30 ears, solid 
base. $8 »,000. Will consider working 
(sales) pa’ 

Mr. ches rei6) 681-1626. 


Oregon weekly near Portland. Scenic 
area. $50,000 down. If you're — 
hard already, why not own your own an 
build some equity. Joe Davis (503) 
873-7342. 

















SOUTHERN CALIFORNIA, beautiful 
community near sea coast and lake - 
weekly newspaper, 15,000 circulation. 
Current = approximatel $300,000. 
illness forces sale. $250,000, oo 
negotiable. Terms available. Karl ray. 
Newspaper Broker, 2420 South Ola 
po opted Clemente, CA 92672. (714) 


Southern California (N. San Diego 
County) 9 year money making and still 
F$30°$00K plus, 1989 $280K, 
990 lus. Message (619) 
944-5669 ext. f79. 7720B El Camino 
Real #179, Carlsbad, CA 92009. 


TENNESSEE: County-seat twice week- 
ly. Annual gross, $418,000. Real 
estate and 3-unit press included. Sales 
price: $685,000, 10-yr. terms. 


TEXAS: Large west Texas weekly with 
three additional small weeklies. Real 
estate and four-unit press. 1989 gross: 
$614,000. Sales price: $575,000, 
15-yr. terms. $150,000 down. 


VIRGINIA: Premium weekly property in 
highly so TOO ONO state. Strong cash 
flow on $500,000 gross. Sales price, 
$735,000, with 15-yr. terms. 


MEDIAAMERICA BROKERS 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326 (404) 364-6554 
Lon W. Williams 


NEWSPAPERS WANTED 


Considering selling your newspaper and 
have a circulation of over 4,000? Write 
Box 3755, Editor & Publisher. We are a 
small community newspaper group that 
believes in local autonomy. 

















Couple with 30 years newspaper experi- 
ence seeks weekly in Zone 1 with gross 
sales in the $200,000-$350,000 
—— All replys acknowledged and 
confidential. Let’s save each other the 
broker's fee. Reply to Box 4962, Editor 
& Publisher. 
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Seeking Rocky Mountain weekly servin 
ski resort area. Must have establis 
franchise and retail base. Principal or 
broker inquiries welcomed. Confiden- 
pare assured. Box 4945, Editor & 
Publisher. 





PERSONALS _ 


Give Post-man a try Peter Kal Kalikow. Let 
N.Y. Post-man deliver advertising. 
Contact me at Church St. Station, 

Box 969, NY 10009. E.T. Cassidy. 








INDUSTRY 
SERVICES 


CIRCULATION SERVICES 


Acclaimed Automated Affordable 
CIRCULATION DEVELOPMENT INC. 
The Telemarketing Leader. 

For brochure and information 
call 1-(800) 247-2338. 


A Circulation Specialist 
Helderle & Associates 
Telemarketing - Crews - Store Sales 


1-(800) 662-7397 
F.J. Helderle - President 


CIRCULATION Ill 
Now Selling Coast to Coast 
(214) 352-1123 
John Dinan --- John Lyons 


J. BLENKARN HOLDINGS 
Canada’s foremost authority in 
circulation telemarketin 
is now available in the U.S.A. 
Jeff Blenkarn (514) 227-6478. 




















KEVIN S. PAPPERT 
(313) 673-9533 


LEVIS pn enger INC. 
“WE 


DELIVER MORE 
HOMES TO YOUR NEWSPAPER” 
For over two decades, LEVIS NATION- 
AL, INC. has served more newspapers 
than any other circulation telemarketing 
firm in the country. Backed by technol- 
ogy’s latest computer-assisted market- 
ing systems, LEVIS stands ready to help 
your newspaper reach its circulation 


goals. 
Call (201) 263-1500 
RETENTION! 
RETENTION! 


RETENTION! 
THE PHONE ROOM INC. 


old S 
1 (800) 836-8140 
VER-A-FAST CORPORATION 
1-800-327-8463 
“YES!” 
Regardless of the size of your newspap- 
er, we can supply you with a steady flow 
of new start orders at the pace YOU 
= iy us for a week and see! All 
onesK US, = OUR RESPONSE 
WILL BE, 
“YES! WE CAN!” 


(216) 434-4466 
PRO STARTS 


NEWSPRINT CONSULTANTS 


MIDWEST 
NEWSPAPER CONSULTANTS INC. 

















Specializing in revenue producin 
consultation and training, with over 38 
years experience, for small dailies and 
non-dailies. Available by the day, week, 
or month. 


Moody C. Hamrick 
(501) 982-5682 





PRESSROOM SERVICES 


DO YOU NEED EXPERT ADVICE ON 
YOUR ELECTRICAL DRIVE SYSTEM? 
Masthead can help. Masthead also 
provides dampening systems, parallel 
drives, horsepower upgrades and 
modernization. 

MASTHEAD INTERNATIONAL 
1(800) 545-6908 1(505) 842-1357 
24-Hour Line PO Box 1952 
Albuquerque, NM 87103 


EQUIPMENT 
& SUPPLIES 


__CAMERA & DARKROOM _ 


SQUeeze Lenses. 
Process camera-lens specialists. 
Optimize, align, focus, calibrate. 
H. Carlbom CK’ ptical 213/372-0372. 


COMPOSING 


DISPLAY/390 - Ad scheduling, account 
and contract management, sales 
analysis, billing and accounts receiv- 
able - all in one software package. IBM 
— = Nancy Jacobsen (415) 

















COMPUTER UPGRADES 


ABACUS SOLUTIONS - Display and 
classified accounts receivable and bill- 


MAILROOM 


@ 24-P, 48-P, and 72-P HARRIS STUF- 
FERS Reconditioned- dumber ory 
production-Training p rovided. 
JIMMY R. FOX, MAIL R OM ONSUL- 
TANT (713) 468-5827. 


GOOD RECONDITIONED Cheshire and 
Kirk-Rudy labeling machines with 
single and multiwide label heads and 
uarter folders. Call Scott or Jim at 
(800) 527-1668 or (214) 869-2844. 


NEWSPRINT FOR SALE 


28-30 LB pongo ROLLS all sizes 
BEHRENS International 
485 E. 17th St., Suite 400 
Costa Mesa, CA 92627-3265 
Telephone: (714) 646-5565 


NEWSPRINT 
Roto ny one ip me oa LWC 
One Source-All Gra 
FIBREWEB INTERNATIONAL LTD. 
Contact: Bill Anderson 
Ph 203-866-6290:Fax 203-855-0255 


PHOTOTYPESETTING 
MCS POSTSCRIPT LASER PRINTER is 
now a reality! A “Black Box” priced at 
$3,730 is all = _. fr3 900 for 


raphic capability! P 
Bo B WE BER. INC. Gis $31. 0480, 
FAX. (800) 837-897 


MONOTYPE LASERCOMP MK 2, 80 
Meg Winchester, 60 Pica, never used, 
$4,000. Also, 100 Pica, low usage, 




















ing. PC, Macintosh, and network based | $5,000. 


accounting systems for publications. 
Software, hardware, or just a little 
expert advice. 1- 800-728-2719. 





MAILROOM 


Adjustoveyor Truck Loader Stewart- |. 

Glapat Model 920D. Units adjust to 

bra ee heights. Full Extension 
-5”" 1985 Vintage. EXCELLENT 

CONDITION. 

Fax: (502) 635-2641. 

Phone: (502) 635-2603. 


1-(315) 336-3100 is the number to 
call for spare parts for your Nolan and 
Cutler-Hammer mailroom eft 
NOLAN PRODUCTS, Rome, (315) 
336-3100, FAX (315) 336-3177. 


MAILROOM 

We have all types of belt and wire 
stream conveyors 

Spare parts for stream conveyors 

D.C. & A.C. drive conversions 

Roller top conveyors, all sizes 

Belt conveyors, all sizes 

Bottom wrappers & pacers 

257 Sta-Hi stackers 

Baldwin Count-O-Veyors -104, 105, 
106, 108 

Signode tying machines 

Conveyor wire 

Wire pliers 

Mueller-Martini inserter, 227 3 into 1 

— labeling machine & 1/4 
‘older 








Northeast Industries, Inc. 
(213) 256-4791 FAX (213) 256-7607 





SLS1000 


© 8 into 2 configuration 

@ Center opening device 

© Product monitoring 
system 

@ Two years old 


Call Roger Miller 
(513) 278-2651 














BOB WEBER, INC. (216) 831-0480, 
FAX. (800) 837-8973. 


Mycro-Tek Ad Touch display ad comp 

machine, operational, $2,000. 

Compuscan Alpha OCR scanner with 
Mycro-Tek hookup, operational, best 
er. (405) 341-2121, ask for Ed. 








PRESSES 


4 unit News King. web press with KJ6 
folder. 60 HP drive clean hee 
Stacked units. Good price. tipper 
Publications, Bountiful, UT. ( 
295-2251. 


5/u Urbanite U721, 1/2 fidr, running 2 
days p/wk. Excellent condition. Still in 
production. 

Goss rebuilt 3/c unit 22.80 cutoff 
One Urbanite mono unit, rebuilt. 








$95,000 
a OS aa folder recently rebuilt 


Goss Suburban 1500 Series 
— 427 & 40” rollstands 
Banket 2 eos — cylnider plate & 


blanket 2 
CIN” a Marquardt Dr., 

L 6009 
(708)459" 9900" Gan 708-459-9707. 


8 unit color King web press with KJ8 
folder. 75 HP. Ran newspapers. Good 
condition. 50” roll stands, 25M Ey 
hour. cies. Publications, Bountiful, 
UT. (801) 295-2251. 


Available immediately, 1982 4-unit 
Goss Community w/SC folder, used onl 
in weekly operation excellent condi- 
tion, Bob, (318) 322-31 


- CARY Autopasters, 1984 Vintage 

- ENKEL/AMAL Splicers 

- METRO 2:1 folder #3104 

- URBANITE folder #U1054 

- SU folders #1711 & #1709 - never 


been used 
- 150 HP Motor & Controller for Cosmo 
Press 











“Please let us know if you are selling 
your Ssc Community or Urbanite 
press.’ 


STAR riage om CORP. 
TEL: (414) 377-9422 
FAX: (414) 377-3655 
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Use this handy order form to order: 
1991 EDITOR & PUBLISHER MARKET GUIDE (Published Oct., 1990) 
1990 EDITOR & PUBLISHER YEAR BOOK (Published March, 1990) 


Please send me: 

EDITOR & PUBLISHER MARKET GUIDE 

Exclusive data on U.S. and Canadian newspaper markets. 

_] 1991 Edition $80 per copy [| Bulk orders 5 or more $72.00 each ee ee 
(U.S. and Canada) $90 per copy outside U.S. & Canada PANTIOGE 

EDITOR & PUBLISHER YEARBOOK - Encyclopedia of the newspaper industry. 

_] 1990 Edition $70 per copy (| Bulk orders 5 or more $63.00 each 
(U.S. and Canada) $90 per copy outside U.S. & Canada 


a a | | 
Company 
Nature of Business 


Address Tl 


Ce ee a ee ee 
Payment must accompanying Market Guide and Year Book orders. 


New York State residents add applicable sales tax. 





Editor & Publisher 
Circulation Department 


11 West 19th Street 
New York, N.Y. 10011-4234 
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EQUIPMENT & SUPPLIES 
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EQUIPMENT & SUPPLIES 





PRESSES 


PRESSES 


PRESSES 


PRESSES 





DON’T SELL YOUR PRESS 
Until You Contact 
Newman International Press Sales 


“Professional Marketing Worldwide 
of Newspaper & Commercial Web 
Presses and Large Sheetfed Presses” 


Telephone (913) 362-8888 
Fax 9133629406 Telex 804294 


DOUBLE-WIDTH EQUIPMENT 
One 7-unit Harris N-1600, excellent 
condition. 
One 8-unit Goss Mark II, 22 3/4” with 4 
color humps, 1 single 3:2 Imperial 
bag and new SCR motor and drive 


n 1986. 

4 MAN. 1983-84 160-page double 
3:2 folders. 

2 Double 3:2 Goss wg sh folders with 
upper apronn AY 
INLAND NEWSPA + MACHINERY 


CORPORA 
(913) 492-9050 fax (913) 492-6217 








GOSS © 
8-Unit Community, with sc folder & 
u.f.-1980 : 
2-Unit Community, 1967 oil, wkly. 
— now 
dd-on SSC Community unit 1978 
a Unit “1000” series Urbanite wu. ¥. 
7-Unit “700” series Urbanite w/u.?. 
3-Unit 7 Kn Urbanite 
RIS/COTTRELL 
7-Unit deuble with Harris N-1600, 
excellent condition 
4-Unit Harris V15D - 1984 vintage, 
excellent mech. cond. 
5-Unit Harris/Cottrell V22 w/JF1 
4-Unit Harris V-15A 1974 JF7 
4-Unit Harris V-15A 1973 with JF7 
JF7 folders and ey units 


ING 
8-Unit/2-folder News King, w/KJ8As, 
1984 


4-Unit News King, available now 
Add-on units, folders and upper formers 


MISC. 
po Web Leader, 1982 vintage-avail. 


Count-0-Veyors, inserters, ribbon deck, 
press drives, ink pumps, gluers and 
more. 
ARE YOU CONSIDERING 
SELLING YOUR ce 
CALL THE LEADER FOR CASH! 
INLAND NEWSPAPER MACHINERY 
CORPORATION 


Lenexa, Kansas 
(913) 492-9050 fax (913) 492-6217 
GOSS COMMUNITY 
REBUILT 
Units-Folders-Parts 
GUARANTEED 


Press-Components 
Complete Presses 


Offset Web Sales, Inc. 
73 N. Sunset Dr. 
Camano Island, WA 98292 
1-(800) 343-0097 
FAX (206) 387-9090 
GOSS 
Goss Urbanite 4 units 
Goss Urbanite folders, roll stands 
Goss Suburban 1500 series unit 
Goss Cominunity units, folders 
Harris V-25, 1978 
Harris folders, roll stands, balloon 


formers 
Goss S/C folder 
MISCELLANEOUS 
Flying Pasters 
i Gal mont 1/4 folder and trimmer 
1 ATF Imprinter 
1 Butler flying paster 


IPEC INCORPORATED , 
97 priory. DriveWheeling, IL 60090 
(312)459-9700 Fax 459-9707 











Harris V22 7/u Web Press with JF1 
folder/50 HP drive and Countoveyor, 
can be seen running in Texas, 
$135,000 negotiable. Call John 





Newman (913) 362-8888. 


HEATSET 
4 Unit Solna, 2 pasters $65,000 
4 Unit Hantscho, 2 Butlers $90,000 
6 Unit ATF, 2 Butlers 20,00 
NON-HEATSET 

10 Unit Urbanite-REBLT $1,500,000 
8 Unit C-150 $750,000 
6 Unit Suburban $155,000 
8 Unit Daily King $145,000 
Used splicers, dryers, sheeters 
Graphic Machines Sales Hebron, IL 

FAX (815) 648-28 


Phone (815) 648-4611. 





HOE COLORMATIC PRESS. 
8 units. Four Be x Combination 
folder 3-2 - 2-1. 22 3/4" C.0. C4 can be 
converted to 22”. 4 45” RTP’s. 
GOSS Mark I! 

8 units. 1 color deck. Two color humps. 

40” or 42” RTP’s. Double imperial 
3-2 folder. 22 3/4” C.0O. or can be 
— Aa aa. 

east Industries, Inc. 

(213) Deu791 FAX (213) 256-7607 





NEWSPAPER PRESS 


REF: N114 - Harris V-15A, 5 units, 
JF-7 Folder 

REF: N115 - Harris V-15A, 8 units, 
Double Ender 

REF: pt Harris V-25, 8 units, 
JF-10 fold 

REF: N117 - - "Harris V-25, 9 units, 2 
JF-25 folders 

REF: N118 - Harris N-845, 4 units RH, 
RBC-2 folder w/upper former 

REF: N119 - V-15A Add on units, 
~~ > sgaa style 

REF: 5 Add on units, 
cebu or a 

REF: N121 - Custeen built 300, 3 Knife 
trimmer 

REF: 9 _—— (NewsKing) 2 
att 1 folde 

N123 - Color King, 7 units, 1 


folder 
REF: N124 - Fairchild (Color King), 
heatset, 5 units. 


These press systems and components 
are owned by EGS Americas, Inc. and 
are available “AS IS” or completely 
rebuilt. 


EGS AMERICAS Inc. 

9801 W. Higgins Rd/ Suite 320 
Rosemont, IL 60018 
Tel: (708) 823-6650 
FAX: (708) 823-5589 





PRESS 
Make your old R.T.P.’s into new 
Tension sry upgraded to 
simplified system 
Paster panel upgraded to Goss digital 


Northeast Industries, Inc. 
(213) 256-4791 FAX (213) 256-7607 


Press 22 3/4” 


GOSS 

— Community SC, 4 units, 1972 

— Community, 3 units, 1972 

— Urbanite 900 series 7 units, 1 
folder, R/s 

— Metro, 2 add on units 

— Metro, 2:1 folder 

HARRIS 


— N-845-6 units, RBC-2, 1974 

— N-850-6 units, 1983, RBC-2 

— V-25-8 units, 1980, JF-25 
— units, 1976, JF-7 folder 


— ColorKing-5 units, KJ-8, 1970 
— NewsKing-6 units, KJ-6, 1976 


BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 





PRESSES 
Goss Urbanite Folder-918. 
Goss Urbanite Units 
Goss Urbanite Rollstands 
Goss Urbanite Drives 
Goss Urbanite 1/4 folders 
Goss Urbanite Balloon formers 
Hoe Colormatic 3-2 folder 23-9/16” 


C.0. 

Hoe Balloon Formers 
Goss Balloon Formers 
Guilmout Quarterfolder and Trimmer 
Goss RTP’s 40 and 42 inches 
Goss Mark 1 Half Decks and Hump 
Goss Mark 2 Half Decks and Humps 
Goss Double 2-1 folder 22-3/4” C.O. 
Goss Skip Slitters all C.0O. 
Goss Portable Ink Fountains 
Hoe Skip Slitters all C.O. 
Paper roll track and roll doilies 
We stock spare parts for most presses 
We do press rebuildin 
We do machinery moving and erecting 

Northeast Industries, Inc 
(213) 256-4791 FAX (213) 256-7607 


REBUILT GOSS COMMUNITY 


Immediate delivery 4 units, SC folder, 
60 H.P. Drive. Can also sell up to 8 
units, 1 or 2 SC folders. As complete 
presses or as add on components 
BELL CAMP INCORPORATED 
170 Kinnelon Road 
Kinnelon, NJ 07405 
(201) 492-8877 








URBANITE for sale, 18 units, 2 folders 
with upper formers, mounted on 
substructure with 14 GOSS 2-arm 
TP’s. Can be seen in operation and 
can be divided into two 9 unit presses - 
Immediately available. Contact Prograf, 
b (308) 442-9574, Fax (305) 





Far and away the best prize 
that life offers is the chance 
to work hard at work worth 
doing. 





Theodore Roosevelt 





delivery, etc., 
(508) 481-8562. 





FOR SALE 
USED SHERIDAN INSERTERS 
—72P INSERTERS 
—48P INSERTERS 
— USED PARTS 


Due to the strong demand for GMA’s High Speed 
SLS-1000 Inserting Systems, GMA is liquidating its 
complete inventory of used Sheridan inserters, includ- 
ing spare parts. For more information regarding price, 
please contact Dick Connor at 
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WEB OFFSET PRESSES 


8-Unit Goss suburban 1000 Series, 
2-SC-Folder 
5-Unit Harris V-25, 
JF-4 Folder Avail. November, can be 
seen runnin 
6-Unit V-15A JF-7 Folde 
4-Unit Goss Suburban 1000 Series SC 


older 

4 Units ‘Harris V-25, JF-4 folder, 

2, 1/4 D.P. 

1 Harris V-22 unit completely rebuilt 
for sale or exchange 

3 Harris V-25 as add-on units 

4 Harris V-15A units completely rebuilt 
for sale or exchange 

Harris upper former for V series folders. 

Sheeter, Clark-Aiken from a Harris V 
= press, 22-3/4” by 36” double- 
wi 


MIRACLE Pape glen ge “ang 
ms GREAT oo 


AUGATUCK, CT 
(203) ee oo Fax (203 03) ha. 0394 


Fed eee Road 
Sanford, FL 32771 
(407) 321- 3505 Fax (407) 330-7556 





W & H FLEXO 
WILL CONSIDER ALL OFFERS 
4-Unit 1984 Windmoeiler Hoelscher 
flexo press with 3 half decks, double 
3:2 folder & RTPs. Cut-off is 23-9/16” 
but can be reduced to 22”. Available 
for immediate removai. 
Inland Newspaper Machinery Corp. 

(913) 492-9050 Fax (913) 492-6217 





WANTED TO BUY 





Wanted 
Mailroom MULLER 227 INSERTERS 
Any Condition David or Charlie, Mid- 
America Graphics, (800) 356-4886 
(816) 329-6147. 


HELP 
WANTED 


ACADEMIC 


ASSISTANT DIRECTOR for Arizona 
State University’s award-winning, self- 
supporting Student Publications prog- 
ram. Serve as — advisor to The 
Sun Devil Spark yearbook and Student 
Handbook and Calendar. Also serve as 
supplemetal advisor to the State Press, 
ASU’s 5-day-a-week, 21 ,000-circula- 
tion newspaper. Duties include advis- 
ing, budgeting, marketing, and working 
closely with student-run staffs to 
produce professional, quality publica- 
tions. Assistant director is also respon- 
sible for developing professional semi- 
nars for student staffs in writing and 
editing, layout and design, and mass 
communications law and ethics. 
Master’s degree in journalism or a 
related field and three years journalism 
experience at professional publications 
required; or bachelor’s degree and five 
years experience or any equivalent 
combination of education and/or experi- 
ence from which comparable know- 
ledge, skills, and abilities have been 
achieved. We're looking for an enthu- 
siastic journalist who is commited to an 
independent student press and who has 
aoe and marketing experi- 
ence. Salary competitive. Send letter of 
application and resume by November 
16, 1990, to Human Resources Depart- 
ment, Arizona State University, Tempe, 
AZ 85287-1403. Affirmative Action/ 
Equal Opportunity Employer. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ACADEMIC 


ACADEMIC 


ACADEMIC 


ACADEMIC 





COMMUNICATION DEPARTMENT 
FACULTY 


Tenure track position available begin- 
ning Ai 1991 to teach courses in 
Public Relations/Communications 
Management. Faculty rank negotiable. 


Teaching responsibilities will include 
Introduction to Public Relations, Public 
Relations Campaigns, and Public Rela- 
tions Case Studies. Ability to teach 
public speaking and/or business and 
professional communication desirable. 


Master’s degree plus substantial Brg: 
ress toward doctorate required. Ph.D. 
preferred and professional experience 
desirable. Minorities and women are 
especially encouraged to apply. 


Competitive salary and excellent fringe 
benefits package. 


Send letter of application with current 
vita, transcripts and three (3) current 
letters of reference to: 


Dr. Valerie Swarts 
Department of Communication 
Slippery Rock Universi 
Slippery Rock, PA 16057 


To ensure consideration, application 
materials should be received by Decem- 
ber 10, 1990. 


SLIPPERY ROCK UNIVERISTY IS AN 
AFFIRMATIVE ACTION/EQUAL 
OPPORTUNITY EMPLOYER. 


DOCTORAL ASSISTANTSHIPS. 


The University of Tennessee seeks 
outstanding academics/professional 
journalists for doctoral study. Course- 
work emphasizes communications 
theory/research core with journalism 
concentration, leading to research and 
faculty position. Two year course-work 
program. Persons with significant 
la experience plus bachelors degree 
may be admitted directly into Ph.D. 
ogram. Teaching/research assistant- 
ships available. pee for fall 
1991 due March 1. GRE required. Also, 
one-year M.S. program in media 
management for qualified applicants. 


Contact Dr. Herbert Howard, Communi- 
cations, University of Tennessee, Knox- 
ville, TN 37996-0347. 


INDIANA UNIVERSITY 
School of Journalism 


BLOOMINGTON CAMPUS 
The School of Journalism at Blooming- 
ton seeks to fill two tenure-track 
itions. 

‘osition One: Visual Communication. 
The School seeks applicants for an 
assistant to associate professor position 
to teach visual communication with 
specialties in graphic communication 
and picture editing. Professional experi- 
ence and commitment to scholarly or 
creative activity are expected. An 
advanced degree is desirable. 

Position Two: Advertising. The School 
seeks applicants for assistant professor 
position with teaching interest in adver- 
tising and a commitment to scholarly 
research. Professional experience and 
an advanced degree are desirable. 

Two tenure-track appointments are for 
ten months with opportunity for 
summer teaching. Two-course teaching 
load per semester. Send letter of appli- 
cation, resume, academic transcripts, 
one example of scholarly or creative 
work and three letters of reference to 
Professor Cleveland Wilhoilt, Search 
Committee, School of Journalism, 

Indiana University, Bloomington, IN 
a Applications due November 








Indiana University is an Affirmative 
Action-Equal Opportunity Employer. 
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INDIANA UNIVERSITY 
School of Journalism 


INDIANAPOLIS CAMPUS 
The School of Journalism at Indiana 
lis, recently accredited by ACEJMC, 
seeks applicants for an assistant to 
associate professor (tenure-track) to 
teach media law or public relations. 
Applications with teaching interests in 
media law should have a commitment 
to scholarly research and to teaching 
print reporting or editing.-Ph.D. or law 
degree preferred an 
experience expected. 
Applicants with teaching interests in 
public relations should have a commit- 
ment to scholarly research. Professional 
experience is expected and an 
advanced degree is desirable. 
The tenure-track appointment is for ten 
months with opportunity for summer 
teaching. Two-course teaching load per 
semester. Send letter of application, 
resume, academic transcripts, one 
example of scholarly or creative work 
and three letters of reference to Associ- 
ate Dean James Brown, School of Jour- 
nalism, IUPUI, Indianapolis, IN 
- paaia Applications due November 


professional 


Indiana University is an Affirmative 
Action-Equal Opportunity Employer. 





JOURNALISM-MASS 
COMMUNICATION 
NEWS/RADIO-TV 
FACULTY POSITIONS 
UNIVERSITY OF OAKLAHOMA 


The School of Journalism and Mass 
Communication has two tenure-track 
faculty vacancies at the rank of Assis- 
tant Professor to be filled for the 
1991-1992 school year. 


Position One: NEWS-EDITORIAL, news 
writing, editing and reporting. Secon- 
dary teaching area in history, law, 
ethics or media management desirable. 
Substantial professional experience in 
reporting and editing and proven record 
of good teaching required. Applicants 
must be computer literate. MA 
required. Ph.D/ABD preferred. 


Position Two: RADIO-TELEVISION, 
broadcast news. Secondary teaching 
area in radio and television production, 
law, ethics or broadcast management 
desirable. Substantial professional 
experience in broadcasting and proven 
record of good teaching required. Appl- 
icants must be computer literate. MA 
required. Ph.D/ABD preferred. 


Salary, teaching responsibilities and 
support for research and creative activi- 
ty are very competitive. 


The School expects to begin interviews 
early 1991. Applications wili be 
reviewed as they are received, and will 
be accepted until the positions are 
filled. Applications must provide (1) a 
letter of application that provides 
specifics of their teaching and profes- 
sional experience, and describes how 
they would expect to engage in scholarly 
and/or creative activity as a facult 
member;(2) a curriculum vitae; and (3 
three letters of reference. All materials 
should be sent to: 


Director 
School of Journalism 
and Mass Communication 
University of Oakiahoma 
860 Van Vieet Oval, Room 101 
Norman, OK 73019 


The University of Oaklahoma is an 
Equal Opportunity/Affirmative Action 
Employer. Women and minorities are 
especially encouraged to apply. OU has 
a policy of being responsive to the 
needs of dual-career couples. 





JOURNALISM: North Carolina State 
University seeks a tenure-track Assis- 
tant Professor in Journalism. The posi- 
tion requires a doctorate with appropri- 
ate professional experience. Some 
background in Science Journalism is 
preferred. Send letter and resume to 
John E. Bassett, Head, Dept. of Engl- 
ish, NCSU, Raleigh, NC 27695-8105. 
EOE 
Nicholls State University is seeking four 
faculty members starting fall 1991 in 
Advertising, Broadcast Journalism, 
Print Journalism and Public Relations. 
All positions are tenure-track positions. 
Salary and rank are open. Applicants 
should have a Ph.D. or be ABD and have 
teaching and research ability. Profes- 
sional experience is desirable. Nicholls 
has 200 Journalism majors. It is 
located 60 miles southwest of New 
Orleans in the culturally rich Cajun- 
Creole, plantation country of Louisiana 
just a short distance from the beaches 
of the Gulf of Mexico. Deadline for 
applying is Dec. 1, 1990. Submit a 
letter of application, vita and three 
references to Dr. E. Joseph Broussard, 
Head, Department of Communication, 
Nicholls State University, Thibodaux, 
LA 70310. Nicholls is an equal oppor- 
tunity, affirmative action employer. 


THE AMERICAN UNIVERSITY IN 
CAIRO invites applications for a possi- 
ble opening for an Assistant, Associate, 
or Full Professor to teach, in English, 
undergraduate courses in mass media 
writing, newspaper production, mass 
media editing and design, reporting, 
feature and magazine writing, and 
advanced reporting and writing. 
Substantial ee in print journal- 
ism required. Ph.D. preferred; Master's 
degree required minimum. Two-year 
appointment (renewable) beginning 
September 1991. Rank, salary accord- 
ing to qualifications and experience. 
For expatriates, housing, roundtrip air 
travel, plus schooling for two children 
included. Write with curriculum vitae 
to: Dean George H. Gibson, The Ameri- 
can University in Cairo, 866 United 
Nations Plaza, Suite 517, New York, 
New York 10017, preferably before 
December 15, 1990. 


The Michigan State University School of 
Journalism seeks applications for a 
tenure-track assistant professor to 
teach at B.A., M.A., and Ph.D. levels in 
accredited news-editorial program. 
Available September 1991. Doctorate 
and professional media experience 
required. Salary competitive. Applic- 
ants must demonstrate strong interest 
in reasearch and teaching, with special- 
ities in international press systems and 
broadcast news; other specialities 
considered. University-approved public 
service expected. Send credentials and 
three letters of recommendation to 
Search Committee, School of Journal- 
ism, MSU, East Lansing, MI 
48824-1212. Deadline: Dec. 14. MSU 
is an Affirmative Action/Equal Opport- 
unity Institution. 


UNIVERSITY OF ALABAMA 
Master’s program invites applicants 
who have demonstrated, or shown 
potential for, excellence in journalism. 
Assistantships. Write Journalism 
Department, Tuscaloosa, AL 
35487-0172 or call (205) 348-7155. 
The income tax has made 
more liars out of the 
American people than golf 
has. Even when you make a 
tax form out on the level, 
you don’t know when it’s 
through if you are a crook 
or a martyr. 

Will Rogers 




















University of Florida 


Photojournalism position, assistant or 
associate professor, at the College of 
Journalism & Communications at the 
University of Florida. Master’s degree 
and minimum five years experience 
preferred. Nine-month, tenure-track 
position with possibility of summer 
employment. Salary competitive 
depending on qualifications. Starting 
date August 1991. Persons especially 
interested in new photo technologies 
are urged to apply. College enrolls 50 
photo majors and offers excellent facili- 
ties. App ications must be postmarked 
by Dec. 7, 1990. Send letter of applica- 
tion, vita and three professional or 
academic reference letters to Dr. Jon 
Roosenraad, chair, Department of Jour- 
nalism, cp of Florida, Gainesvil- 
le, FL 32611. UF is an AA/EEO —. 
er. Photographs and portfolio materials 
will not be returned unless accompan- 
ied by a postage-paid envelope. 


WALTER CRONKITE 
SCHOOL OF JOURNALISM 
AND TELECOMMUNICATION 


ARIZONA STATE UNIVERSITY 


Due to retirements, the Walter Cronkite 
School of Journalism and 
Telecommunication at Arizona State 
University has three tenure-track facul- 
ty positions open beginning Fall 1991. 


JOURNALISM 


Assistant Professor. Applicants must 
possess earned doctorate at time of 
appointment; applications from ABDs 
will be considered. Successful candi- 
date will teach news-editorial courses 
and media law. Significant professional 
experience required; teaching experi- 
ence desirable. 





Assistant Professor. Applicants with 
earned doctorates preferred. Others 
with outstanding professional experi- 
ence considered. Successful candidate 
will teach general news-editorial 
courses and have an ability to teach 
ublic relations techniques or writing 
or public relations. Significant profes- 
sional experience required; teaching 
experience desirable. 


BROADCASTING 


Assistant Professor. Applicants with 
earned doctorates preferred; applicants 
with master’s degree considered. 
Successful candidate will teach broad- 
cast news writing and reporting classes 
and will coordinate the broadcast news 
emphasis. Significant professional 
broadcast news experience required; 
teaching experience desirable. 


All positions are academic year appoint- 
ments with the possibility of summer 
teaching. Applicants should send 
resumes and references by Nov. 30, 
1990 to: 


Search Committee 
Walter Cronkite School of Journalism 
and Telecommunication 
Arizona State University 
Tempe, AZ 85287-1305 


Arizona State University is an Equal 
Opportunity/Affirmative Action 
Empioyer. 





ACCOUNTING 
CONTROLLER 


Periodical publishing company seeks 
controller with minimum of ten years 
hands-on experience. Supervise staff of 
five. Computer comfortable. Benefits. 
Zone 4. Send resume and salar 

requirements to: Controller, c/o Bo! 

Frey, 5110 Eisenhower Blvd., Tampa, 
FL 33634. 
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E&P Classified 








“It’s Your 
People-To-People 
Meeting Place 


Find your editor, advertising manager, art- 
ist, sales representative, circulation man- 
ager, public relations or production person 
with an ad in Epiror & PUBLISHER. We 
reach the working journalists you want to 
reach, every week...113,000 strong. 


Rates and order form in Classified section. 
All mail and calls go to: Epiror & PuB- 
LISHER, 11 West 19" St., New York, NY 
10011, (212) 675-4380. 














When you need Classified, 
we're here—every week! 








HELP WANTED 


HELP WANTED 





ACCOUNTING 


ADMINISTRATIVE 








CORPORATE ACCOUNTANT 


Swift Newspapers Inc. is seeking a 
degreed accountant with newspaper 
and computer — for the corpo- 
rate office in Carson City, Nevada. 
Tasks will include assisting with the 
conversion of the DP systems, develop- 
ing and maintaining accounting proce- 
dures, field audit, general ledger, taxes, 
etc. CPA beneficial but not required. 


| Excellent benefits including 401K and 


Cafeteria plan. Send resumes to Arne 
Hoel, PO Box 628, Carson City, NV 
89702. 





ADMINISTRATIVE 
CORPORATE COMMUNICATIONS 


Rapidly-expanding diet and nutrition 
company seeks seasoned professional 
willing to accept the challenge of head- 
ing the Public Relations/ 
Communications department. 


The successful applicant will be respon- 
sible for promoting the company’s 
medically-endorsed weight manage- 
ment program to the national media as 
well as overseeing production of lively, 
fullcolor magazines and newsletters. 
Strong writing skills required. 


For the right person, willing to “go the 
extra mile”, this is a position offering 
the opportunity to become part of a 
team which is breaking new ground...a 
growth company on its way to national 
recognition. You will be reporting 
directly to the Co-Founder of the 
company, a former journalist with a 
diversified marketing background. 


Send resume and salary history to: 
“Communications Search”, Uni-Vite 
Inc., 2440 Impala Drive, Carisbad, CA 
92008. 





EXECUTIVE DIRECTOR 


The Alabama Press Association seeks 
Se eee The executive 

irector is manager and secretary- 
treasurer of state trade association of 
daily and weekly newspapers and two 
subsidiary corporations, an educational 
foundation and a for-profit newspaper 
advertising service. Responsibilities 
include legislative lobbying, convention 
and trade show management, budget 
control, board and committee coordina- 
tion, workshops, ad placement service, 
publications, group insurance, founda- 
tion fund-raising and endowment 
investments, college journalism liaison, 
legal services coordination, newspaper 
contest, and spokesperson for the 
industry. Should have newspaper exper- 
ience and general understanding of the 
industry. College degree. Graduate 
degree helpful. Deadline to apply Nov. 
= Send resume, references and letter 
0: 

Paul Davis, APA president 
c/o The Auburn Bulletin 
PO Box 2111 
Auburn, AL 36830. 
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General Manager/Sales Manager 
Aggressive weekly publication seeks 
hands-on leader. Strong sales and 
marketing orientation is critical. 4 year 
old publication has growth path. Equity 
participation/publisher role possible. 
Send resume with full earnings histo 
to Publisher, Real Estate Profile, 153 
N. Wells, Chicago, IL 60610. 


All the strength and force of 
man comes from his faith in 
things unseen. He who 
believes is strong; he who 
doubts is weak. 

James Freeman Clark 





GENERAL MANAGER 


Outstanding opportunity for an individu- 
al that is driven by bottom-line results 
to lead an established weekly in Zone 5. 
Must have extensive experience in 
advertising sales in a competitive mark- 
et. Candidate must have demonstrated 
leadership qualities and the drive to 
grow with our company. Base salary 
plus monthly performance bonus. Send 
resume and salary ey in confidence 
to Box 4957, Editor & Publisher. 


HUMAN RESOURCES 





Mid-sized midwestern metro has open- 
ng for a proven professional to direct 
HR function with special emphasis on 
training and development and labor 
relations. The successful candidate 
must have degree and chief spokes- 
person experience. 


This is a great opportunity for an innova- 
tive self-starter to make a difference in 
a changing environment. 


Send resume and salary history to Box 
4954, Editor & Publisher. 


We are an Equal Opportunity Employer. 
PUBLISHER 





Outstanding oppportunity available for 
hands-on publisher at fastest growing 
regional magazine group in Florida. 
Must have extensive advertising sales 
experience, ability to develop innovative 
marketing strategies, knowledge of 
production process and strong financial 
skills. Experience with a regional, city 
or special interest consumer magazine a 
ae Base salary plus performance 
onus. Send resume to Box 4940, 
Editor & Publisher. 


PUBLISHER 





Experienced publisher sought for 
regional group of established weeklies. 
Candidate must have demonstrated 
leadership ability and a proven record of 
advancement and bottom-line results in 
a multi-product environment. Stron 
marketing, sales development as 
financial skills a must. Base salary plus 
performance bonus. Send resume in 
confidence to Box 4941, Editor & 
Publisher. 


Publisher with advertising background 
including a general knowledge of news 
department needed for a 3,800 se 
weekly in the Lexington, KY area. This 
small community offers a unique life- 
style for a family oriented publisher. 
Become part of our growing newspaper 
& shopper company. Experience a 
must. Salary and compensation pack- 
age in the mid 30's to start. Excellent 
fringes! Contact Box 4965, Editor & 
Publisher. 








ADVERTISING 
ADVERTISING DIRECTOR 


The Weekly News, Florida’s Gay & 
Lesbian newspaper, is looking for an Ad 
Director to help us improve our position 
in both gay and non-gay markets 
throughout Florida. Position includes 
supervision of current sales staff and 
hiring as new positions open. Direct 
sales and oversight on house accounts 
will be included. Pay derived from 
commission on your own accounts and 
override (3%) on all other accounts. You 
must have three years experience in 
newspapers and be ready to supervise 
others. Rent is cheap in South Florida 
and it’s beginning to snow everywhere 
else. At our operation you will be free to 
be yourself. Send resume, = a 
and requirements to TWN, 901 NE 7 

St., Miami, FL 33138 or call us at 








(800) 940-4297, ext. 4135. Contact 
Bill Watson. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 





ADVERTISING 


ADVERTISING 


EDITORIAL 


HELP WANTED 





EDITORIAL 





ADVERTISING DIRECTOR 


Challenging, competitive Florida mark- 
et. Minimum three years experience as 
ad director, classified or retail manager 
required. Successful candidate will 
have a current record of accomplish- 
ments; demonstrated leadership, moti- 
vation and training skills; and a tena- 
cious desire to achieve goals. 


Reply in confidence to: 
The New York Times Regional 
Newspaper Group 
Advertising Director Search 
Box 4919, Editor & Publisher 


ADVERTISING DIRECTOR 





Lansing Michigan area community 
newspaper/shopper group seeks an 
experienced manager to lead our adver- 
tising sales staff in our growing mark- 
ets. The ideal candidate will have 
exceptional communication skills and a 
proven record of success in sales 
growth, training and innovation. We 
offer a competitive salary and benefits 
package and an opportunity for career 
advancement in the nationally- 
recognized suburban publications 
network of our parent company. Send 
resume with salzty requirements to: 
Peter Cantine, General Manager, 
Community Newspapers, 219 S. Bridge 
Street, Grand Ledge, MI 48837. 


AD MANAGER 





We don’t need a savior. We want an 
aggressive, organized leader with a solid 
advertising background to lead our 
12-member staff to greater success 
starting in 1991. The aoe Iberian is an 
award-winning, 15,000 circulation 
newspaper in the heart of Cajun coun- 
try. Send letter, resume and salary 
history to Will Chapman, PO Box 9290, 
New Iberia, LA 70562. 





CLASSIFIED ADVERTISING MANAGER 


Award-winning group of 20 paid and 
free community newspapers in affluent 
(safe) New York City suburbs seeks CAM 
to expand our staff and build on record 
of rapid growth. Send resume and sala 
history to Box 4970, Editor 2 
Publisher. 


CO-OP DIRECTOR with proven sales 
track record needed to direct a sales 
staff of 15. If you're tired of your dead- 
end job with a cap on your income, then 
we should talk! Bring your experience to 
a top ten market radio station and earn 
big bucks. Write or call Aldie Beard, 
GSM, KHYS-FM, 5 Post Oak Park, Suite 
1398, Houston, TX 77027. (713) 
622-0010. EOE. 


SALES MANAGER for award winning, 
fast growing mid-Michigan morning 
daily with strong TMC products. Must 
be experienced in all areas of retail, 
classified, and national advertising; 
show ability to develop new business, 
train staff, promote newspaper. Sales, 
distribution a must. Attractive 
compensation/benefit program. Send 
letter, resume and salary history to Box 
4961, Editor & Publisher. 


liIness requires us to look for a replace- 
ment. If you are a professional with 
proven background in Advertising Sales 
and Management, we welcome your 
application. The Press-Courier is a 
20,000 circulation daily in a smog-free 
coastal community located 60 miles 
north of Los Angeles. A very competitive 
market. Full company benefits. Salay 
commensurate with experience. All 
inquiries and interviews confidential. 
Send all, including salary requirement, 
in first letter to: Jerry Scott, Publisher, 
The Press-Courier, 300 W. 9th Street, 
Oxnard, California 93030. 
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Working —~- for established 30 year 
old weekly in Suffolk County, NY. Take 
over sales responsibilities as you earn 
salary plus equity position. 

Mr. Frank (516) 681-1626. 


ART/GRAPHICS 
Graphic Designer, Macintosh 








The Fresno Bee is looking for a Macin- 
tosh artist to round out a seven-member 
art department. Macs to go around and 
a broadsheet setter on the way to show 
our commitment to news graphics. 
Project pagination is just around the 
corner. Now we need a person to 
become our main infograhics specialist 
and grow with us. A redesign is under- 
way as well as presses. Fresno is Califor- 
nia’s fastest growing (and only afford- 
able) city. Contact David Owens, Art 
Director, The Fresno Bee, 1626 E St., 
Fresno, CA 93786. (209) 441-6293. 


CIRCULATION 


CIRCULATION DIRECTOR d 
40,000 weekly shopper located in 
southern MN need an aggressive, sales 
minded individual to learn our depart- 
ment. Must be well versed in all aspects 
of home delivery. We offer an excellent 
wage and benefit package. Send 
resume with salary history to SET, Attn 
DM, PO Box 100, Blue Earth, MN 
56013. 








HELP! 
Changing from mail to carriers. Need 
someone to do it all. Zone 5, 2x a week, 
27 year old publications. Good bonus 
plan. (313) 584-4000. 


Prestigious, NY based financial 
publisher seeks —— responsible 
manager to oversee & execute direct 
mail, telemarketing and other subscrip- 
tion promotions for two titles, and deve- 
lop strategies for bulk sales. Experience 
required in working with creative 
people, lists, print production and mail- 
ing and some experience with sales 
representatives. Budgeting and analys- 
is. Great opportunity to work on a new 
publication in a dynamic company. 
Send resume and salary history to: Box 
4971, Editor & Publisher. 

Or Fax us at (212) 943-6256. 








The defeats and victories 
of the fellows at the top 
aren’t always defeats and 
victories for the fellows 
at the bottom. 

Bertolt Brecht 





EDITORIAL 
ART CRITIC 


The Plain Dealer, Ohio's largest news- 
paper, is seeking an art critic who can 
provide in-depth ey of the grow- 
ing local art scene, thoughtful and 
insightful previews, features and 
commentary. Candidates must have at 


least five years experience covering the. 


visual arts. 


Send resume and art samples to Maxine 
L. Lynch, Managing Editor/Personnel, 
The Plain Dealer, 1801 Superior 
Avenue, Cleveland, OH 44114. 


ARTS WRITER WANTED 





Small afternoon newspaper in the Caro- 
linas seeks feature writer to concentrate 
primarily on expanding arts coverage, 
especially new performing arts center. 
Responsibilities will also include gener- 
al features. Will look at talented rookie 
or writer with several years of experi- 
ence. Send cover letter, resume and 
clips to Box 4953, Editor & Publisher. 





ASSISTANT NEWS EDITOR - 
FEATURES 


Our award-winning 48,000 circulation 
daily seeks a key newsroom leader to 
supervise feature section writers and 
coverage of health, arts & entertain- 
ment and religion. Will also participate 
in weekend news desk rotation. Muske- 

n is the largest city pana the west 

ichigan shoreline in the heart of a 
recreation wonderland. “Quality of life” 
is a given. So is equal opportunity. 
Contact: news editor Paul Keep, The 
Muskegon Chronicle, 981 Third Street, 
Muskegon, MI 49443. 


BUSINESS REPORTER 


The Plain Dealer, Ohio’s largest news- 
paper with a daily circulation of 
465,000, is seeking business reporters 
with experience in the coverage of 
personal and general business issues. 
Openings are available in The PD’s 
Washington and Columbus Bureaus. 
Candidates must have a minumim of 
four years experience on a daily busi- 
ness section and have the ability to 
analyze financial information. 





Send resume and work samples to 
Maxine L. Lynch, Managing Editor/ 
Personnel, The Plain Dealer, 1801 
rr Avenue, Cleveland, OH 
44114. 





CITY EDITOR: The newly designed 
afternoon Las Vegas SUN seeks an 
editor to lead a talented local news 
staff. Do you have a minimum five years 
of editing and reporting experience, 
people skills, and a flair for hard-hitting 
enterprise projects? Apply to: Sandra 
Thompson, Managing Editor, Las Vegas 
SUN, 121 S. Martin L. King Bivd., Las 
Vegas, NV 89106. 


CITY EDITOR -- 18,000-circulation 
daily in Oregon’s Rogue Valley seeks 
idea and people person who can make a 
good newspaper better. Applicants 
should have supervisory and editing 
experience and a minimum of five years 





in newspapers. Applicants from Zone 9° 


preferred. Send resume and three 
samples each of your omen Soe edit- 
ing to Dennis Roler, Editor, Daily Cour- 
ier, PO Box 1468, Grants Pass, OR 
97526. By Nov. 14. 


COPY EDITORS move up quickly at The 
Stockton Record, which is located 
between the mountains and ocean an 
hour and a half from San Francisco. 
Promotions are creating two openings 
on our news/copy desk. Previous copye- 
diting, layout experience preferred. In 
return we offer top pay and good bene- 
fits. Send work samples, resume and 
references to Philip Bookman, Execu- 
tive Editor, at 530 East Market St., 
Stockton, CA 95202. No phone calls, 
please. 








COPY EDITOR 

Small daily in northeastern Maryland 
has opening for experienced copy editor 
or reporter ready to move up. Must be 
able to work 4-midnight shift, Sunday 
through Thursday. Send resume and 
several clippings to: Donald C. Herring, 
Editor, The Ceci! Whig, 601 Bridge St., 
Elkton, MD 21921. No phore calls, 
please. 


DEPUTY CITY EDITOR 





Want to play a key role in building local 
news coverage? We're a 46,000-circu- 
lation daily that needs an experienced 
editor to run the night desk, direct 19 
reporters and make sure copy is crisp, 
tight and accurate. Management skills 
essential. Paper is fully paginated. 
We're just 50 miles from Kansas City. 
Send resume and samples to George J. 
Lockwood, Executive Editor, St. Joseph 
News-Press/Gazette, Box 29, St. 
Joseph, MO 64502. 





COPY EDITOR 


The Plain Dealer, Ohio's largest news- 
paper with a daily circulation of 
465,000, is seeking experienced copy 
editors. Applicants should have accu- 
rate copy editing skills, with a flair for 
writing succinct headlines. Layout and 
pagination experience desired. Candi- 
dates must have three years or more of 
copy desk experience. Excellent salary 
and fringe benefits. 


Please call Rosemary Kovacs, Managin: 

Editor/Producion, at (216) 344-487 

or write her at The Plain Dealer, 1801 
ne Avenue, Cleveland, OH 
44114. 





EDITOR - Come to paradise. Western 
Pacific Island of Guam in the booming 
Pacific Rim area. Editor of weekly TV 
listings magazine covering local enter- 
tainment and business news as well. 
20K+ circulation. Excellent yee 4 
long term opportunity and benefit pack- 
age for the right person. Send resume, 
salary history and samples of work to: 
Harrison Flora, Vice President, Western 
Systems, Inc., PO Box 4344, Agana, 
Guam 96910. 





EDITORIAL PAGE WRITER 


State of the art a.m. newspaper serving 
Northwest Indiana/Southeast Chicago 
suburbs seeks experienced editorial 
writer. Must be strong wordsmith with 
analytical mind. Good research skills 
needed. Help build a quality editorial 
section, involving readers with the 
newspaper. Write William Nangle, 
Executive Editor, THE TIMES, €01 
45th Ave., Munster, IN 46321. Send 
resume, writing samples and 
references. 





EDITORIAL WRITER. 
Progressive south Florida daily needs 
writer with non-traditional ideas to 
translate local, regional issues into solid 
editorials, columns aimed at straying 
readers. Experience required. C. 
Randall Murray, The News, PO Box 
580, Boca Raton, FL 33429. 





EDITORIAL ART DIRECTOR 


Looking for someone with minimum 5 
years experience directing editorial art 
staff. Must be experienced with infor- 
mation graphics, illustration, page 
layout and design. 


Needs to be highly motivated, self- 
started with vast amounts of enthu- 
siasm and creativity. Ability to meet 
deadlines and other challenges a must. 


Contact: 
Paul Jenkins 
Managing Editor 
The Anchorage Times 
PO Box 100040 
Anchorage, AK 99510-0040 





EDITORS NEEDED PART TIME 
Earn good extra money. Submit 1-2 
articles per month. New national 
singles magazine. Send resume and 4-6 
sample articles (1-2 pg) in your field 

Celebrity Interviews 
Single Parenting 
Fashion 
Divorce Recovery 
Food 


Dating/Relationships 
Health and Fitness 
Single under 30 
Travel 
Single Over 60 

rtoons 
Home 
General Interest 


to: 
Editor, Box 6098, Delray, FL 33484. 


EDITOR & PUBLISHER for October 20, 1990 








HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 





Editor/Writer for Zone 9 business week- 
ly with International Distribution. You 


will head our departments section, 


pany eg regular features, columns 
and input from correspondents world- 
wide. Some writing. You must have 
experience in International Business 
issues and good organizational ability. 
Send resume and clips to Box 4960, 
Editor & Publisher. 





EDITOR 

Respected weekly in a prestigious NYC 
suburban community seeks a top-notch 
editor-in-chief. This demanding but 
rewarding position requires a strong 
writer/editor with extensive newspaper 
experience, proven management and 
community relations skills. Must have 
ability to design eye-catching layouts 
and shape character of community 
newspaper. Send resume and clips to: 
Box 4969, Editor & Publisher. 





Entertainment/Features Writer for 2 
new papers being launched in 
Savannah, GA and Los Angeles by well- 
known group. Send — music and 
features writing samples. Need aggres- 
sive, well organized person. 16K salary. 
Our alumni are very well-known. Good 
Times, Box 303, Roslyn, NY 11576. 


From the cutting edge of marketing: 
Unique, aggressive trade is looking for a 
bright reporter. Our small, young staff is 
making an impact on event marketing 
by being the first to cover new corporate 
sponsorships. Entry level to 3 years 
experience, Special Events Reporter, 
213 W. Institute PI., No. 303, Chicago, 
IL 60610. No calls, please. 


GENERAL ASSIGNMENT REPORTER 

Wanted immediately to join award- 
winning editorial staff of nine on issues- 
oriented paid circulation quality weekly 
in desirable eastern Long Island 
community. Professional reporting 
experience required. Send letter, 
resume, clips to Editor, The South 
Hampton Press, Box 1207, South 
Hampton, NY 11968. 


GENERAL ASSIGNMENT REPORTER 
The Evening News, a 12,000 circula- 
tion daily, is looking to expand its addi- 
tional staff. oe a well rounded 
writer who can handle features, police 
beat, local government and in-depth 
projects. Send cover letter, clips and 
resume to: Joe Yanarella, City Editor, 
— News, Newburgh, NY, 














JOIN OUR COPY DESK in a beautiful, 
affordable Northwest city. Our 100,000 
circulation AM paper is filling a mid- 
level vacancy on its copy desk and 
accepting applications for possible 
1991 openings. Send resume and letter 
to: News Editor, The Spokesman- 


Review, W. 999 Riverside, Spokane, 


WA 99201. Deadline: October 29. 





MANAGING EDITOR for a 32,000-cir- 
culation weekly agricultural newspaper 
serving Oregon, Washington, Idaho and 
Northern California. Supervises a staff 
of 10 plus several stringers. Job 
requires reporting, editing, managerial 
and agriculture journalism experience. 
Submit letter, resumes, samples of 
journalism to: Editor Mike Forrester, 
Capital Press, PO Box 2048, Salem, OR 
97308. (503) 364-4431. 


MANAGING EDITOR 


For 55,000 + South California boating 
publication. Five-seven years experi- 
ence, boating legislation, feature arti- 
cles & industry knowledge a must. 
Direct staff, manage freelancers, edit 
copy, plan issues. Growing national 
company. Send resume, clips & salary 
requirements to The Log Newspapers, 
3045 Rosecrans Street, # 300; San 
Diego, CA 92110 Attn: Publisher. 








MANAGING EDITOR 


We are an A.M. daily newspaper search- 
ing for a Managing Editor with the 
potential to move into the Editor’s posi- 
tion. Prior experience demonstrating 
strong newsroom management skills is 
a prerequisite, and should include dail 
and long-term news, financial and sta 
planning. 


Located in Zone Three, our mid-sized 
city offers numerous cultural, social 
and sporting opportunities, excellent 
access by road and air, a reasonable 
housing market and a good social 
system. 


We offer a competitive salary and bene- 
fits package. 


Interested persons should apply in 
confidence to Box 4948, Editor & 
Publisher. 


NEWS EDITOR - Small daily in Key 
West, FL, seeks professional to lead 
young, aggressive staff. Responsibili- 





ties include: story assignments, page 
design and copy editing. Position 
requires at least two years desk experi- 
ence. Supervisory experience also 
referred. Send clips, resume to: Steve 
eliers, Managing Editor, The Key West 
Citizen, PO Box 1800, Key West, FL 
33040. 





NEWS EDITOR 

Keep the tradition going on an award- 
winning Catholic bi-weekly newspaper. 
Manage the distribution of in-house and 
correspondence talent and carry out the 
objectives of the news department for 
the CATHOLIC CHRONICLE, which 
serves the 19-county Diocese of Toledo, 
OH. Duties include planning, assigning, 
editing, some writing and lively page 
content and design. Candidate should 
have a sound knowledge of the Catholic 
faith, excellent news judgement with an 
emphasis on local news as it ties into 
national, international and universal 
church events, good people skills, a 
working familiarity with desktop 
publishing and at least five years of 
professional experience. Send cover 
letter that sells us on you, resume, 
—, clips and salary history by 
Nov. 15 to: Search Committee, PO Box 
4610, Toledo, OH 43620. 


Page Designer 





The Sun of Bremerton, WA, is seeking a 
page designer to help create inventive 
section-fronts for a 42,000 circulation, 
six-day PM daily that’s emerging from a 
long visual nap. 


We're looking for someone who has 
experience working with people, and 
who isn’t afraid to work hard. We plan 
nine new products in the process of 
converting to Saturday AM, and the 
launch of a Sunday edition next fall. 


The Sun has completed formation of a 
team of creative managers who have 
begun to raise standards for our editors, 
reporters, and graphics department. 
We’re ready to include a designer who 
can help us improve what we're doing 
now, someone who can be an innovator 
as we begin our redesign next year. 


The Sun is located in the most liveable 
community in the United States, 
according to Money Magazine, on the 
Kitsap Peninsula across Puget Sound 
from Seattle. 


Send resume and portfolio to Ed Pier- 
att, AME/Graphics, The Sun, 545-5th 
St., Bremerton, WA 98310. No calls, 
please. 

A highbrow is a person edu- 
cated beyond his intelligence. 
Brander Matthews. 
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PHOTO EDITOR 
Award-winning Michigan newspaper in 
Big Ten college town is seeking a photo 
editor to | and direct a five-person 
photo staff. We’re looking for a strong 
shooter with management experience 
who knows how to get the best results - 
from images on film through camera 
and platemaking. We need someone 
who can work with transparency color 
and has the technical background to 
usher us into the electronic darkroom 
age. Please reply, by Nov. 9, with 
resume, portfolio and three consecutive 
copies of current newspaper to: Richard 
W. Fitzgerald, Metropolitan Editor, The 
Ann Arbor News, PO Box 1147, Ann 
Arbor, Mi 48106-1147. 


PHOTOJOURNALIST 

The Newport Daily News seeks a photo- 
journalist who can generate photos, 
illustrations and picture pages to make 
the newspaper a showcase of fine 
photography. Excelient shooting and 
processing skills in color and black and 
white are essential. Layout and picture 
page design experience are important. 
Preference will be given to candidates 
with a degree in photojournalism or 
journalism. This is a great opportunity 
for a person with part-time daily news- 
paper or wire service photo experience 
who is ready to join a three-person 
photo staff at a newspaper dedicated to 
quality. Send a letter, resume and slide 
portfolio (20 slide maximum) and clips 
showing news, sports and feature 
photos, photo illustrations and picture 
— to David B. Offer, editor, The 

ewport Daily News, 101 Malbone 
Road, Newport, RI 02840. No phone 
calls, please. 


POLICE REPORTER: Take advantage of 
a great news town at the Odessa Ameri- 
can, a Pulitzer Prize-winning West 
Texas daily with a reputation for aggres- 
sive reporting. Must be eager to cover 
the police beat. Applicants with at least 
one year professional experience 
preferred or will consider a determined 
rookie. Send resume and 10 clips to 
City Editor Kristi Glissmeyer, PO Box 
2952, Odessa, TX 79760. 


REPORTER 

Entry level for 6-day Ohio newspaper. 
J-school Ls preferred. Some know- 
ledge of 35mm photography and dark- 
room helpful. We'll train. Neighboring 
states priority. Resumes to George 
Gilbertson, The Times, Kenton, Ohio, 
43326. 














Reporter -- Can you translate budget 
jargon into reader-friendly stories? 
Experienced reporter needed for flag- 
ship of largest and best weekly group in 
D.C. area. Resume, samples to Don 
Dibley, Alexandria Gazette Packet, 717 
N. St. Asaph Street, Alexandria, VA 
22314. No calls, please. 





SW metro daily seeks society writer with 
experience, enthusiasm, flair. Good 
pape for candidate with solid 
clips and sincere interest in subject. 
Send resume and clips to Box 4964, 
Editor & Publisher. 








The Wichita Eagle, a Knight-Ridder 
newspaper and Kansas’ largest daily 
with a circulation of 130,000 daily and 
200,000 Sunday, is seeking an assis- 
tant sports editor. The job includes 
working closely with our writing staff, 
handling daily planning, and coordinat- 
ing photo an o— assignments. 
Po pony should have strong people 
skills and not be a slave to traditional 
sports coverage. Previous management 
experience on a metro daily is prefe “red. 
Send your resume, an autobiography 
and a letter telling us about your goals 
and your vision of a top sports section to 
Fran gg Assistant to the Manag- 
ing Editor, Wichita Eagle, PO Box 820, 
Wichita, KS 67201-0820. 





The Merced Sun-Star, a 25,000-circu- 
lation AM daily in California’s Central 
Valley, seeks a copy editor with = 
tion interests. Reply: Randol randt, 
ater Editor, PO Box 739, Merced, 
CA 95341. 





UNDERWRITER FULLTIME/PARTIME 
If you are an ace journalist - can get to 
the heart of a story, ask the right ques- 
tions, and then put it all together to 
move nearly 5.5 million women readers 
- come talk to us. First though, send 
your resume to Esther Davidowitz, 
Senior Features Editor, 270 Sylvan 
Ave., Englewood Cliffs, NJ 07632. 


Universal desk - editing, layout and 
design; full color, ——— electronic 
darkroom; 42,000 a.m. Southern daily. 
Box 4924, Editor & Publisher. 


We are a medium-size suburban daily 
battling two big city newspapers for 
readers. We pack our pages with a mix 
of community news and features. We 
need an enthusiastic, aggressive assis- 
tant Managing Editor to help develop 
sense of humor and refine our commun- 
ity coverage. Send resumes and clips to 
Karen E. Pope, Managing Editor, The 
Macomb ae 67 Cass Avenue, Mount 
Clemens, Michigan 48043. Phone 
(313) 469-4510. 


WRITERS 











We're looking for top-caliber rewrite 
men or women who can craft tightly 
written, bright, punchy features for 
America’s largest circulation paper-- 
The NATIONAL ENQUIRER. We want 
pros who can hone reporters’ notes into 
polished, lively features packed with 
emotion and color. This is no dead-end 
job. You'll work hard-but if you write 
lean, sparkling, easy-to-read copy, 
raises come fast. And our gone. 
plan is tops. Newspaper backgroun 

helps, but wordsmiths in advertising, 
PR, TV, etc. are welcome. Offices on 
Florida's Gold Coast. We pay relocation. 
Send samples, resumes to: 


NATIONAL ENQUIRER 
Personnel Department 
Lantana, FL 33464 


EOE 





PRODUCTION/TECH 
COMPOSITION MANAGER 


Southern Florida 
pooers seeks hig 





roup of 20 weekly 

energy manager. 
ust have strong supervisory skills, 
familiarity with Macintosh a plus. 
Experience in ote ae multiple 
products with multiple deadlines neces- 
ony. Send resume to Scott Patterson, 
= Drive, Deerfield Beach, FL 





PRE PRESS MANAGER 


The Flyer, Florida's largest community 
shopper is seeking a leader. The person 
we seek will have experience in manag- 
ing in a Macintosh environment. 
Responsibilities include book make-up, 
art, typesetting, composition and 
camera/plate. We require: minimum 5 
years production experience on a weekly 
or daily publication with a history of 
increasing responsibility; thorough 
understanding of the printing process; 
experience with computerized systems, 
layouts and pagination; strong oral and 
written communication skills; and 
excellent team management skills. 
Excellent compensation plus benefits. 


Send resume in confidence to: 


The Flyer 
Human Resources Department 
11900 Southwest 128th St. 
Miami, FL 33186. 








HELP WANTED 


HELP WANTED 


HELP WANTED HELP WANTED 





PRODUCTION/TECH 


PRODUCTION/TECH 


PRODUCTION/TECH PRODUCTION/TECH 





ASSISTANT PRODUCTION MANAGER 
McCormick Graphics, a commercial 
four color web offset printing plant, has 
an immediate opening for an exper- 
ienced assistant production manager. 
In addition to possessing technical 
knowledge in prepress, press and 
bindery operations. You must exhibit a 
high degree of people management 
skills. Competitive salary, complete 
package of employee benefits and 
excellent working conditions. Send 
resume To Joy L. Williford, Sage on 
Benefits Manager, PO Box 7558, Alex- 
andria, LA 71306. 





No man is free who is not 
master of himself. 
Epictetus 





TECHNICAL SERVICES MANAGER 
Group of weeklies in Zone 2 has open- 
ing for an experienced hands-on mana- 
ger. Should have software and hardware 
experience with newspaper systems, 
typesetters and peripherals. Proficiency 
in digital electronics and troubleshoot- 
ing. 1-2 years in active systems 
management. The ideal candidate will 
also have computer communications 
experience, excellent written and verbal 
skills. Great location to work and live, 
excellent benefits and salary commen- 
surate with experience. Send resume 
and salary history to Box 4956, Editor & 
Publisher. Only resumes with accom- 
panying salary history shall be 
considered. 
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employees. 


experience 


experience 





© budget experience 


Camera/Scitex Manager 


The Chicago Tribune, a leader in newspaper 
technology, has a challenging career opportunity for a 
Camera/Scitex Manager in our Technical Operations 
Department located at our production facility. 


The Camera/Scitex Manager will direct and 
coordinate color and black and white photo prepress 
productions at our printing facility and various remote 
sites for rotogravure and offset printing. The 
individual selected will develop strategic plans and 
organizational policies and direct the research and 
development efforts associated with camera, scanning 
and color technology. In addition, the individual 
selected will possess the motivational skills as well 

as the ability to train and develop supervisors and 


Qualifications for this position include: 


¢4+ years of management/supervisory 
¢ 2+ years of electronic production systems 


* labor relations experience 


* bachelor’s degree in a graphic technology 
concentration or equivalent experience in 
electronic newspaper publishing 


In return, we are prepared to offer an outstanding 
compensation and benefits package, and a chance to 
work in a stimulating environment on the leading 
edge of technology. If interested, submit resume 
including salary history to: 


CHICAGO TRIBUNE COMPANY 
777 W. Chicago Avenue (CM) 
Employee Relations, 2nd floor 
Chicago, Illinois 60610 
An Equal Opportunity Employer 


ELECTRONIC FIELD TECHNICIAN & 
FIELD SERVICE REPRESENTATIVES 


GMA, the leading supplier of Intergrated Inserting Systems to 
the newspaper industry, has immediate professional open- 
ings due to the increased demand from the newspaper indus- 
try for GMA products. 


ELECTRONIC FIELD TECHNICIAN 


Responsibilities include system trouble-shooting, production 
start-ups and customer training. Successful candidate will 
have worked as an Electrical/Electronic technician for two 
years, have working knowledge of electrical components and 
demonstrated skill in use of standard tools and test equip- 
ment. Two years experience in industrial DC drives is 
required. Knowledge and experience of PLC’s a plus. 


FIELD SERVICE REPRESENTATIVES 


Excellent opportunities exist for qualified Field Service 
Representatives throughout the U.S., Canada and Europe. 
You will be responsible for installation and training of person- 
nel on mailroom inserting equipment. Individuals must have 
experience in installing and operating machinery. Heavy 
mechanical and light electrical/electronics background 
necessary. 


Please forward your resume to: 


GMA 
2980 Avenue B 
Bethlehem, PA 18017 
Attn: Carol S. Trout 
Manager, Human Resources 
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PUBLIC RELATIONS 


UNIQUE GLOBAL OPPORTUNITY 


Director of Information and Communications 


needed for major Christian relief and development 
organization with offices in 65 countries. 





Senior public relations and media experience 
essential. International applicants welcomed. Fluency 
in English required. Other languages an advantage. 


Position based in California, USA. Will work 
alongside and report to International President. 
Involves some international travel. 


This is a rare opportunity for top professional. 
Applications and enquiries to: 


Ms. Nancy Moyer 
World Vision International 
919 West Huntington Drive 
Monrovia, California 91016 

USA 
FAX: (1-818) 357-9907 
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CLASSIFIED ADVERTISING 
Order Blank 














State 


Copy 





Phone 
Classification 


Authorized Signature 








HELP WANTED 


POSITIONS WANTED 





SALES 


EDITORIAL 





We need a sales leader with a proven 
track record to assure complete sales 
and marketing responsibility for our 65 
weekly per editions. This indivi- 
dual must be able to motivate a 
100-plius sales force in a fiercely 
competitive market. Past experience is 
important, but compensation will be 
heavily predicated on future success. 
Apply only if you have complete confi- 
dence in your ability to make things 
happen! Experience in direct sales to 
small retail accounts is also essential. 
Send resume, cover letter and salary 
history, in confidence to: Box 4968, 
Editor & Publisher. 





















































No. of Insertions: 


Amount Enclosed: $ 





Count as 


LINE ADS 

1 week — $6.70 per line 

2 weeks — $5.85 per line, per issue. 
3 weeks — $5.10 per line, per issue. 
4 weeks — $4.35 per line, per issue. 


Add $6.50 per insertion for box service. 


CLASSIFIED ADVERTISING RATES 


Effective January 1, 1990 

POSITIONS WANTED 

1 week — $3.95 per line 

2 weeks — $3.25 per line, per issue. 
3 weeks — $2.75 per line, per issue. 
4 weeks — $2.55 per line, per issue. 


an additional line in copy. Count as an additional line in copy. 


Count approximately 34 characters and/or spaces per line. 


3 lines minimum. 
NO ABBREVIATIONS. 


DEADLINE: Every Tuesday, 12 pm (ET) 
For Saturday’s issue. 


Payment must accompany all Positions Wanted ads. 


DISPLAY CLASSIFIED 


POSITIONS 
WANTED 





ADMINISTRATIVE 


EXPERIENCED NEWSPAPER LAWYER 


Capable at reducing your outside legal 
costs by handling libel and First 
Amendment issues as well as business 
matters seeks legal and/or administra- 
tive position at daily or smal! to medium 
sized newspaper group. Let's talk. 

Box 4963, Editor & Publisher. 


CIRCULATION 


CIRCULATION BUILDING “hands-on” 
Circulation Manager, computer, mail- 
room wise, successful promoter seeks 
same U.S. post. MATURE Publishers 
contact Garry Sadler (815) 842-3619. 


EDITORIAL 


Award-winning agriculture reporter/ 
editor seeks position on Midwest daily 
or agriculture magazine. Know row 
crops, cattle, environmental issues. 
Call (314) 335-3941. 


Experienced business reporter/editor 
seeks spot on New Jersey. newspaper. 
Call Dean at (718) 251-8683. 


FEATURES WRITER 
- Inquisitive journalist with experience 
as — assignment reporter for daily 
and editor of start-up weekly seeks les 
tion as features writer. Box 4951, 
Editor & Publisher. 


MAGAZINE EDITOR 

For nine years, from associate editor to 
marketing director to managing editor 
and editor-in-chief, I’ve done it all for a 
group of special-interest consumer 
titles. Maybe | can do something for 
you. I’m looking for a long-term 
commitment, not a quick fling. Box 
4910, Editor & Publisher. 























_ Add $4.25 per insertion for box service. 


Environment and Energy News Writer: 
10-year, Washington-based journalist with 
pete es d energy 

















Minority sports editor, 3 years on 
00, daily, seeks top or assistant 


= on metro. 
ox 4949, Editor & Publisher. 


Need careful copy editor or lively 
feature writer? 8 years experience. Box 
4959, Editor & Publisher. 


PERSIAN GULF REPORTER 
Experienced U.S. journalist based out 
of Amman and Cairo can provide daily 
stories on Iraqi conflict. Box 4950, 
Editor & Publisher. 











Photography/reporter, M.A. in photo/ 
journalism with 12 years professionai 
experience from midwest with daily, 
weekly newspaper and sports & busi- 
ness magazine. Creative, versatile, not 
your “run-of-the-mill” shooter! Please 
reply PO Box 8011, Clearwater, FL 
34618. 





All knowledge that is 
divorced from justice must 
be called cunning. 

Plato 


SOON-TO-BE IVY LEAGE GRAD 


(12/90) wane for Ye ty reporting 
position with Zone 9 daily, preferably 
north of Yosemite. I've had 4 intern- 
ships, 3 with Zone 1 dailies and 1 with 
UPI. Nifty clips and extremely enthu- 
siastic references. Experience both as 
news reporter and feature writer. Box 
4958, Editor & Publisher. 


SPORTSWRITER - dedicated veteran 
Boston area journalist seeks position. 
Seasoned professional in prep and pro. 
Loyal to the profession. Willing to work 
hard. Box 4955, Editor & Publisher. 


SQUARE PEG, talented journalist, 
seeks editing or responsible reporting 
job with paper that is unafraid to chal- 
lenge or to dig. Prefer SE. Box 4966, 
Editor & Publisher. 


FREELANCE 


CHALLENGING, CONSUMER FRIEND- 
LY 250-400 word movie reviews for 
weeklies, dailies or shoppers. 20 years 
experience. Also, “Perils in Singleland” 
column. PO Box 362, Huntington, WV 
25708. 


VERSATILE FREELANCE WRITER with 
solid newspaper/magazine staff experi- 
ence seeks challenging, fun assign- 
ments. Elizabeth V. Mooney, 100-10 
Ascan Avenue, Forest Hills, NY 11375; 
(718) 261-6385. 




















PRODUCTION/TECH 


Newspaper and commercial 25 years, 
as V.P. Operations, Project Manager, 
Production Director, Union, Non-Union 
- 25 to 400 Personnel. Box 5907, 
Hudson, FL 34667. 











PRESS FOREMAN : 
Mid size daily with heavy commercial 
rinting. A dynamic leader with excel- 
fent people management and technical 
skills, who can produce a top quality 
roduct on-time with minimum waste. 
ox 4852, Editor & Publisher. 





The use of borders, boldface, illustrations, logo, etc., on classified ads 
charged the following rates per column inch per insertion: 1 time, $85; 2 to 
5 times, $80; 6 to 12 times, $75; 13 to 25 times $70; 26 to 51 times $65; 
52 times, $60. 


DEADLINE: 8 days prior to publication date. 
Contract rates available upon request. 
Box number responses are mailed each day as they are received. 


Editor & Publisher 
11 West 19th Street, NY, NY 10011. (212) 675-4380, FAX (212) 929-1259. 
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SHOP TALK AT THIRTY 








By Bill Winter 


Is any newspaper editor out there 
really having fun? 

Listen to enough editors talking 
these days, and you certainly begin to 
wonder. 

Amid the funereal dirge of market- 
place woes sung by the newspaper 
industry, perhaps the most heartfelt 
moans are emanating from news- 
rooms where editors are feeling pres- 
sured to slash operating expenses and 
to immerse themselves in whole- 
paper management tasks once foreign 
to most newsroom executives. 

At the American Press Institute we 
see hundreds of editors every year, 
and more and more of them are talk- 
ing of dispiriting experiences with 
changing roles and expectations. 

“Leaving the office for a meeting at 
the end of a 12-hour day recently, | 
realized I’d spent about 15 minutes 
that day actually looking at a story 
being prepared for our paper,” one 
editor of a metropolitan newspaper 
told me recently. “Unfortunately, 
that’s not an unusual day for me.” 

The editor’s tone of voice and facial 
expression said legions about her dis- 
comfort with the non-news emphasis 
of her job. 

“Yet,” this editor said, “if 1 don't 
represent the paper on various in- 
house committees and in special proj- 
ects, who will do it? These things 
have to be done, and I'm the logical 
one to do them for the newsroom.” 

In recognition of all this, we have 
begun including in many API editorial 
seminars a new segment called “The 
changing role of the editor.” It is a 
session designed to address the finan- 
cial pressures, the pressures to serve 
on management committees outside 
the newsroom, the pressure to be a 
marketer and yet maintain the role of 
top newsperson. We wonder, as we 
watch editors struggling to fit them- 
selves into what they perceive to be a 
rapidly changing role, how many will 
be able to manage effectively the 
multiple responsibilities of editor/ 
marketer/whole-paper executive. 

John Quinn, then the top editor at 
Gannett, sniffed at all this talk as he 
addressed a group of top editors at 
API this spring. 

The role of an editor never changes, 
he said, and that role is to deliver 
information to an audience that wants 
and needs it. “A person who calls a 





(Winter is director of the American 
Press Institute.) 








Editors and the stress of changing roles 


newspaper a product would never 
understand what an editor is doing.” 

Is Quinn correct? Has the role of 
the editor not really changed and, if it 
has not, why do so many editors per- 
ceive that it has? Why are they feeling 
so much frustration? 

My view: Quinn is correct, sort of, 
and editors who lament the changes in 
their role are also correct, sort of. 

What has really happened, in my 
view. is that American newspapering 
simply has undergone wholesale 
operational changes in the last 
decade, and many editors simply 
were not prepared by experience, 
training or personal inclination to deal 
with the changes. 

It is also my view that many 
publishers have done an insensitive 
and generally inadequate job of help- 
ing editors deal with the increasing 
demands on their time, energy and 





keting departments — and have 
judged the editor’s performance 
much more by the quality and integ- 
rity of the news report than the ability 
to make budget. 

The accelerated trend toward 
group ownership; the parallel growth 
in importance of stock analysts who 
worship at an altar other than that of 
editorial quality; the softening of ad 
revenues, and the proliferation of 
competitors in the media marketplace 
have pushed monthly performance 
and quarterly earnings growth into 
the journalistic place of honor once 
reserved for, or at least largely shared 
by, editorial excellence. 

That shift has hurt the pride and the 
journalistic sensitivity of American 
editors, and it has also left many edi- 
tors feeling overwhelmed by new 
management demands that they 
neither enjoy nor feel prepared to 





“A person who Calls a newspaper a product would 
never understand what an editor is doing.” 





talents, and, more importantly, with 
the pressure to change the basic 
nature of the news report. 

I like to think of all this as newspa- 
pering’s “real-world shock syn- 
drome.” That is, for better or worse, 
newspapers in relatively recent his- 
tory have made a serious move into 
the real world of business, and the 
price of membership has been a 
goodly amount of alienation in the 
industry’s editorial ranks. 

Newspapers are engaging these 
days in a much closer adherence to 
basic, established business 
principles — wider use of market 
research, strengthened customer ser- 
vice, rigid cost controls. 

The quickening transition to those 
businesslike, hard-edged, unemo- 
tional bottom-line principles of man- 
agement has caused great discomfort 
in newsrooms, where passion and 
emotion once were characteristics 
greatly prized in editorial leadership. 

Nor should that newsroom discom- 
fort be a shock to anyone, considering 
the role historically assigned our 
newspaper editors. Traditionally we 
have educated, employed and nour- 
ished editors within a philosophical 
framework characterized much more 
by independence than team play — 
with, say, the advertising and mar- 





handle, competently. 

Somehow, publishers and group 
newspaper executives must find a 
way to get down into the trenches 
with those editors and bridge with 
them the perceived values gulf that 
separates traditional editorial perfor- 
mance from strict bottom-line emphasis. 


What is really bothering so many 
editors today is a fear that they are 
losing the ability to do real journal- 
ism, that their newspapers are not 
really going to be “news papers” any 
more but, rather, a cafeteria of dispa- 
rate goodies in which consumers can 
graze for preferred product lines. 

The irony is that there is really 
nothing intrinsically wrong with the 
values of either side in this struggle. 
Top management is smart to sharpen 
the business processes and proce- 
dures of what in some ways has beena 
seat-of-the-pants industry. For their 
part, editors should not be faulted for 
clinging to their roles as impartial and 
conscientious providers of news and 
information. 

The challenge for newspaper own- 
ers is to effect a better marriage of the 
new ways of doing business and the 
traditional news functions of the 
newspaper. 

At least for the moment, the mar- 
riage is on the rocks. 
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Discover the wealth of marketing information available 
in this unique marketing reference book — 
E&P’s 1991 MARKET GUIDE! 


When you need information about a market’s location, 
transportation, population, households, banks, deposits, 
electric and gas meters, auto registration, principal 
industries, climate, tap water, shopping centers, retail 
outlets or newspapers and their circul: ion in 3,131 U.S. 
counties and 1600 + U.S. and Carudian cities, you’ll find it 
all in the 1991 E&P Market Guide. 
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Not only does the Market Guide have all the information 

above, it also includes: 1991 estimates on population, income, 
households, farms and retail sales in 9 categories where daily 
newspapers are published; a list of U.S. Metropolitan Statistical 
Areas (MSA’s); directory of national newspaper representatives; 
Market Guide maps showing locations of all U.S. and Canadian daily 
newspaper cities; and complete age breakdowns for populations in 


each U.S. County, MSA and State and for each Canadian province in 
5 categories. 


Ron" 


Join your fellow marketers who have already discovered this unique 

and valuable source-book and purchase the 67th annual edition of the E&P 
MARKET GUIDE. The Market Guide is so useful that over 76% of your 
peers purchase the Market Guide every year! That’s one of the highest 
renewal percentages of any book of its kind! * 


*Source E&P Research Inc. 1989 survey of previous Market Guide Buyers. 


ORDER TODAY! 


Simply send a check or money order for $80.00 to Market Guide Department, 
Editor & Publisher, 11 West 19th St., New York, NY 10011 and we'll be sure 
to get your 1991 Market Guide in the mail to you promptly. 


SPECIAL DISCOUNT AVAILABLE FOR ORDERS OF FIVE OR MORE 
When you order five or more copies of the 1991 Market Guide you pay only 
$72.00 per copy! 


Above rates for U.S and Canada only. All other countries $105.00 each. 

ALL REMITTANCE IN U.S. DOLLARS. 

Remember: Payment must accompany order, NY buyers add appropriate sales tax. 

For further information call 212-675-4380 and ask for the MARKET GUIDE CIRCULATION DEPT. 


EAP 


The 
Audit 
Bureau 


Editor & Publisher A5P 


11 West 19th Street > New York, N.Y. 10011 * 212 675 4380 ANDPA 
FAX# 212 929 1259 
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POPULATION 
ESTIMATES 


1 Los Angeles, Long Seach. C* 9.180.324 
8.534.969 


6.280.231 


4.974.786 
« 





DISPOSABLE 


INCOME 
(thousands) 


* New York, NY 151,239,153 
2 Los Angeles Long Beach, C# 122.635.432 
3 Boston- Lawrence- Salem- 

Lowell-Brockton, MA 
4 Ctucago, iL 


103,706,645 
102,517,626 





TOTAL RETAIL 
SALES 


69,940,601 
55,327,819 
46,438,277 


45,091,716) 





Food Sales 
(thousands) 


13,762,281 
10,984,279) 


8.140.766 
8,095 ’06 
7,092.817 
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8,715,648 
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Listings 

shown are from 
the 1990 Market 
Guide. Population, 
income and Retail 
Sales tables, also 
in the Market 
Guide, are not 
shown. 


3,794,448 
2,439,593 


2,401,400 
2,221,833 








Furniture 
Sales 
(thousands) 


+ Los Angeles-Long Beach, Cy 
2 New York, NY 

3 Chicago, IL 

4 Boston-Lawrence-Saiem- 


4,502,216 
3,907,277 
2,655,638 








Eat/Drink 
Sales 
(thousands) 


7,785,733 
6,940,901 
4,988,099 


1 Los Angeles-Long Beach, Cy 
2 New York, NY 

3 Chicago, It 

4 Boston-Lawrence-Saiem- 


Drug Sales 
(thousands) 


1 Los Angeles-Long Beach.C/ 2.697.811 
2,109,735 
1,820,568 
1,542,596 














In this article B.J, Cutler clearly 
explained why Hussein invaded Kuwait. 


A month before Hussein invaded Kuwait. 


On July 2, 1990, B.J. Cutler began 
his column: “Saddam Hussein, the 
Iraqi dictator with the bloodiest hands 
in the Middle East, has been issuing 
ferocious threats lately against Israel. 
But his next target is likely to be a fei- 
low Arab nation—Kuwait—rather 
than the Jewish state.” 

On August 2, 1990, Hussein’s army 
invaded Kuwait. 

This was not a lucky guess. This 


is the kind of insight that readers of 
Scripps Howard News Service expect 
from Cutler’s column on world affairs. 
Cutler has spent years covering inter- 
national politics. For the New York 
Herald Tribune he covered Moscow, 
then Paris where he later became editor 
of the Paris Herald Tribune. For Scripps 
Howard newspapers he was a roving 
European correspondent, foreign 
editorial writer, and editor-in-chief. 


"= SCRIPPS HOWARD 
@1§ NEWS SERVICE 


Now he shares his understanding of 
world events with Scripps Howard 
News Service readers twice a week, 
600 words at a time, with such accurate 
perception that, for people who read 
Cutler’s column of July 2, Hussein’s 
invasion of Kuwait was not a surprise. 

It was simply a matter of time. 

Find out more about what Scripps 
Howard News Service offers. Call 
Irwin Breslauer at (212) 580-8559. 












































